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Thanks  toThe  Globe  book  award,  NewEngland 
will  always  have  a  story  to  tell. 

Six  states  with  a  look  and  feel  all  their  own.  That’s  New  England.  And  that’s  also 
why  The  Boston  Globe  established  the  Laurence  L.  Winship  award  for  literary  excellence. 
Named  after  our  late  editor  emeritus,  the  award  recognizes  the  year’s  best  book  featuring 
a  New  England  theme,  plot,  locale  or  author. 

We  feel  it’s  an  incentive  we’re  proud  to  offer.  TtVlc 

And  an  obligation  we’re  bound  to  keep. 


The  Boston  Globe,  a  wholly  owned  subsidiary  of  Affiliated  Publications,  Inc. 


"FORTUNE  500”  COMPANIES 
SELECT  GREATER  JOLIET  AREA 


AND  WE  ARE  PROUD  TO 
HAVE  SERVED  IN  THIS 
DYNAMIC  MARKET  FOR 
OVER  141  YEARS... 

these  34  Fortune  500  Companies 
have  plants  located  in 
Johet,  Illinois 


Alumax  Mill  Products,  Inc. 
American  Cyanamid 
Amoco  Chem.  Corp./ 
Standard  Oil  of  Ind. 
i  Armak  Co./Akzona,  Inc. 

I  Beatrice  Foods 
I  Bernard  Div.-Dover  Corp. 

I  Borg  -  Warner  Corp.  - 
Spring/Brummer  Div. 

I  Chicago  Bridge  &  Iron 
CBI  Industries 
Dow  Chemical 
Durkee  Foods/SCM  Corp. 
Economics  Lah 
GAF  Corporation 
General  Electric 
Georgia*Paciflc  Co. 

General  Refractories  Co. 
Manville  Corp. 

Johnson  &  Johnson 
Mohil  Corporation 
National  Electric  Coil/ 
McGraw  E^dison 
Olin  Corporation 
Radiation  Polymer 
Co./PPG  Industries 
Reichhold  Chemicals 
Staley  Chemical  Div./ 

A.E.  Staley 
Stauffer  Chemical  Co. 
Turco  Products/Div.  of 
Purex  Corp. 

Union  76/Div.  of 
Union  Oil  of  Calif. 
Uniroyal,  Inc. 

U.S.  Steel  Corp. 

Vulcan  Materials  Co. 
Caterpillar 

Champion  International 
Airco 

Archer-Daniel-Midland 
Ceco  Steel  Corp. 
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^Ui  today's  high  speed  printing, 
it's  Untgh  to  maintain  true  color 
reproduction.  That's  why  more 
new^apers  than  ever  rely  on  Flint  Ink. 


^  j  There  are  very  basic  reasons  why 
_  newspapers  turn  to  Flint  for  cost- 

'  effective  quality  color  from  front 

page  to  tab  insert: 

□  A  wealth  of  high-speed  color  know- 
how  available  from  nationwide  Flint  Ink 
f  branch/ service  centers. 

□  Unsurpassed  R&.D  facilities. 

□  An  unparalleled  quality  control  program 
that  starts  right  with  basic  pigment  and  var¬ 
nish  manufacture,  through  the  finished  ink. 

□  A  bulk  delivery  system  that  puts  it  all  together. 
If  you  haven't  talked  with  a  Flint  Ink  technical 
representative  recently,  contact  us  for  an  analy¬ 
sis  of  your  color  operations. 

Show  your  true  colors  with  Flint  Ink. 
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CORPORATE  HEADQUARTERS; 

25111  GLENDALE  AVENUE, 

DETROIT,  MICHIGAN  48239 
ATLANTA  •  CHICAGO  •  CLEVELAND 
DALLAS  •  DENVER  •  DETROIT  •  HOUSTON 
INDIANAPOLIS  •  JACKSONVILLE 
KANSAS  CITY  •  LOS  ANGELES 
LOUISVILLE  •  MIAMI  •  MINNEAKILIS 
NEW  ORLEANS  •  NEW  YORK 
PORTLAND  •  PROVIDENCE  •  RICHMOND 
SAN  FRANCISCO  •  SPARTANBURG 
INTERNATIONAL  DIVISION 
MIAMI  •  MEXICO  CITY 
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*  Major  maetings  in  bold  face 

AUGUST 


11-12— Typetronica  '83,  Hyatt  on  Union  Square,  San  Francisco. 

11-13— Mid-Atlantic  Advertising  Marireting  Executives,  Glade  Springs,  Va. 

18- 20 — West  Virginia  Press  Association,  Oglebay  Park,  Wheeling. 

19- 20 — West  Texas  Press  Association,  Americana  Hotel,  Fort  Worth. 

SEPTEMBER 

8-10— National  Association  of  Black  Journalists,  Fairmount  Hotel, 

New  Orleans,  La. 

8-11 — National  WIRE  WATCH,  Downtown  Marriott  Hotel,  Chicago. 

11-14 — New  York  State  Publishers  Association,  Montauk  Yacht 

Club  and  Inn,  Montauk,  Long  Island. 

14-16 — Catholic  Press  Association,  Midwest  Regional  Conference, 
Riverfront  Towers,  St.  Louis. 

14- 17 — Independent  Free  Papers  of  America,  Marriott  Hotel — Airport, 

St.  Louis. 

15- 17— Missouri  Press  Association  Trade  Show,  Adam's  Mark  Hotel, 

Kansas  City. 

18-20— Central  States  Circulation  Managers'  Association,  Fall 
Conference,  Civic  Center,  Eau  Claire,  Wise. 

18-21 — Western  Classified  Advertising  Association.  Red  Lion  River¬ 
side  Inn,  Boise,  Idaho. 

21- 24 — National  Newspaper  Association,  The  Galt  House,  Louis¬ 

ville,  Kentucky. 

22- 24— Interstate  Advertising  Managers  Association,  Fall  Conference, 

Mt.  Airy  Lodge,  Mt.  Pocono,  Pa. 

24-25— Maryland-Delaware-D.C.  Press  Association,  Summer  Conference, 
Henlopen  Hotel,  Rehoboth  Beach. 

24- 27 — Southern  Circulation  Managers  Association,  Hilton  Hotel, 

Birmingham,  Ala. 

25- 28 — International  Newspaper  Promotion  Association,  Eastern 

Region  Conference,  Wequassett  Inn,  Pleasant  Bay,  Chatham, 
Cape  Cod,  Mass. 

28- 30 — Pennsylvania  Newspaper  Publishers  Association,  Sher¬ 

aton,  Station  Square,  Pittsburgh. 

29- 1(V1 — Catholic  Press  Association  Northwest  Regional 

Conference,  Park  Plaza  Hotel,  Helena,  Mt. 


SeminarsAVorkshops/Clinics 


AUGUST 

14-17— SNPA  Foundation,  "Photojournalism,"  Texas  Tech  Univ¬ 

ersity,  Lubbock. 

17 —  Wisconsin  Newspaper  Association,  Writer's  Seminar,  Dailies, 
Holiday  Inn,  Stevens  Point. 

18 —  Wisconsin  Newspaper  Association,  Writer's  Seminar,  Weeklies, 
Holiday  Inn,  Stevens  Point. 

21- 27 — Modem  Media  Institute,  Newspaper  Design  for  the  80's, 

St.  Petersburg,  Fla. 

22- 24— ANPA  Labor  Relations  Seminar,  L'Enfant  Plaza  Hotel, 

Washington,  D.C. 

SEPTEMBER 

8-11/11 — Modern  Media  Institute,  Newspaper  Management  for  Graduate 
Students,  St.  Petersburg,  Fla. 

9-11 — Missouri  Circulation  Management  Association,  Osage  House, 
Osage  Beach. 

11-14— SNPA  Foundation,  The  Electronic  Newspaper.  University  of 
North  Carolina,  Chapel  Hill,  N.C. 

11- 16 — American  Press  Institute,  Picture  Editors  and  Chief  Photo¬ 

graphers,  Reston,  Va. 

12- 16— Knight-Ridder  Seminar,  Modern  Production  Techniques,  Lex¬ 

ington  (Ky.)  Herald-Leader. 
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About  awards 

First  Amendment  Crusaders  .  .  -The  Society  of  Profes¬ 
sional  Journalists,  Sigma  Delta  Chi,  has  honored  the  Col¬ 
umbia  (Mo.)  Daily  Tribune  with  its  First  Amendment 
Award.  The  newspaper  has  been  fighting  an  expensive 
lawsuit  for  five  years  to  gain  access  to  auditing  reports  of 
the  University  of  Missouri.  Meanwhile  the  Missouri 
Legislature  has  enacted  an  Open  Meetings  and  Records 
Law  which  imposes  fines  on  violators  .  ,  .  First  reci¬ 
pient  of  the  G.  Richard  Dew  Award  for  defense  of  First 
Amendment  rights  in  Pennsylvania  goes  to  the  Allentown 
Call-Chronicle.  The  Pennsylvania  Newspaper  Publishers 
Association  and  the  Pennsylvania  Society  of  Newspaper 
Editors  confer  the  honor  only  if  judges  believe  it  is 
warranted  .  .  .  Hoosier  State  ^ess  Association  gave  its 
First  Freedom  Award  to  Franklin  D.  Schurz  Sr., South 
Bend  Tribune  . 

*  *  * 

Extra  Strength  .  .  .  The  whole  Chicago  bureau  staff  of 
the  Associated  Press  shared  in  half  of  the  Peter  Lisagor 
Award  of  the  Chicago  Headline  Club  for  coverage  of  the 
Tylenol  poison  death  mystery.  Judges  voted  a  tie  -with 
John  Rooney,  city  news  bureau  reporter. 

♦  * 

In  Six  Languages  .  .  .  Ten  journalists  in  different  geo¬ 
graphic  areas  of  the  world  wrote  about  Mexico  in  the  La 
Pluma  de  Plata  Mexicana — Mexican  Silver  Pen — competi- 
ton  and  won  $1,000  (US),  silver  trophies  and  a  week  in 
Acapulco  as  their  rewards.  On  the  Mexican  National 
Tourist  Council  guest  list  were  two  writers  from  the 
U.S.A. — David  Baily,  Florida  Times-Union,  Jackson¬ 
ville;  and  Ralph  Rewes  Solis,  Geomundo  magazine.  The 
contest  is  open  for  articles  published  in  1983. 

♦  ♦  * 

Young  Stars  .  .  .This  year’s  class  of  Mollie  Parnis 
Livingston  Foundation’s  Young  Journalists  includes  a 
newspaperman,  a  magazine  writer  and  a  pair  of  broadcast 
reporters.  Prizes  of  $5,000  are  given  in  each  of  three  cate¬ 
gories — national,  international,  and  local  reporting.  The 
recipients:  Thomas  L.  Friedman,  New  York  Times,  who 
reported  on  the  Beirut  massacre;  Edward  Zuckerman, 
Esquire;  and  Mark  Feldstein  and  Jim  Sutherland,  WTSP, 
St.  Petersburg,  Fla.  The  awards,  administered  by  the  De¬ 
partment  of  Communications,  University  of  Michigan, 
honor  the  memory  of  Ms.  Livingston’s  son,  Robert,  who 
was  publisher  of  More,  the  journalism  critique  magazine. 

*  *  * 

Design  Honors  .  .  .Marty  Eggerding  won  citations 
from  the  International  Editorial  Design  Competition  for 
two  covers  of  the  Cincinnati  Enquirer  magazine. 

*  *  * 

SNAP  Judgments  .  .  .  Jay  Harris,  Gannett  News  Ser¬ 
vice,  was  a  member  of  the  panel  of  journalists  and  journal¬ 
ism  teachers  who  selected  the  winners  in  the  editorial 
awards  competition  among  members  of  the  Society  of 
National  Association  Publications.  NASSP  Bulletin,  pub¬ 
lished  by  the  National  Association  of  Secondary  l^hool 
Principals  (Thomas  F.  Koerner,  editor)  won  a  grand 
award.  Others  honored  were:  Animal  Kingdom  (New 
York  Zoological  Society)  for  an  article  “The  Vicuna’’  by 
Edward  R.  Ricciuti;  and  Case  Currents  (Council  for  the 
Advancement  and  Support  of  Education). 

*  *  it 

Two  for  the  Road  .  .  .  Rick  Sylvain,  Detroit  Free 
Press,  won  two  Mark  Twain  awards  for  the  newspaper 
travel  stories  in  the  Midwest  Travel  Writers  Association 
contests.  Also  he  received  the  Cipriani  Award  for  general 
excellence.  He  collected  cash  stipends,  engraved  plaques 
and  a  pewter  chalice  from  the  reproduction  collection  at 
the  Henry  Ford  Museum. 
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THE  REUTER 
NEWS  REPORT. 
HERE  TODAY. 
HERETOMORROWL 

When  newspapers  are  looking  for  stability  and  integrity  in  spot  news  coverage,  without  the  cost  of  a  me-too  service, 

The  Reuter  News  Report  is  the  answer  more  than  ever  before. 

Edited  in  New  York,  The  Reuter  News  Report  combines  our  unmatched  international  coverage  and  our  constantly  expanding 
U.S.  coverage  to  create  a  unique  news  service  available  around  the  clock,  seven  days  a  week. 

With  Reuters,  it’s  excellence  all  the  way  -  editorially,  financially,  technically. 

Editorially  -  Last  year  Reuters  opened  nine  new  bureaus,  including  three  more  in  the  United  States-  in  Houston,  Dallas  and 
Detroit.  These  new  bureaus  were  supplemented  by  additional  reporting  and  editing  staff  added  in  existing  bureaus, 
including  specialists  in  energy,  politics  and  communications.  And  more  new  bureaus  are  coming  this  year. 

Financially  -  Steady  editorial  expansion  has  been  made  possible  by  the  impressive  gains  in  revenues  and  profits  Reuters 
has  achieved  in  recent  years.  Revenues  in  1982  totalled  $291 .5  million,  and  profits  were  $59.2  million. 

Technically  -  Earlier  this  year  Reuters  signed  a  $3.6  million  contract  with  Sll  of  Sacramento  for  a  new  state-of-the-art 
electronic  editing  system  which  will  enable  us  to  deliver  news  with  greater  flexibility  and  speed.  This  commitment  is  just 
part  of  the  $50  million  Reuters  is  spending  on  capital  investments  to  assure  those  it  serves  of  the  fastest,  most  efficient  news 
delivery  possible. 

Reuters  -  Excellence  In  News  Today  and  Tomorrow 


To  find  out  more  about  The  Reuter  News  Report,  contact  the  Manager  Media  Services  at  (212)  732-2521 , 
or  send  the  coupon  to  Reuters,  80  Broad  Street,  New  York,  NY  10004. 
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Editor  6k  Publisher 

THE  FOURTH  ESTATE 

Robert  U.  Brown,  Protidont  and  EdHor  Jamat  Wright  Brown 

Fardinand  C.  Taubnar,  Publlahar  Publisher,  Chairman  of  the  Board,  1912*1959 


End  of  classified? 

A  few  years  ago  Ted  Turner  told  members  of  the  American  News¬ 
paper  Publishers  Association  to  sell  their  newspapers  because  they 
were  going  to  be  put  out  of  business.  It  didn’t  happen.  It  doesn’t  look 
as  if  it  will  happen. 

Now  we  have  John  Naisbitt,  exponent  of  megatrend,  telling 
members  of  the  International  Newspaper  Promotion  Association 
that  while  newspapers  may  be  here  to  stay  they  may  have  to  forfeit 
some  of  their  traditional  content  (classified  advertising — particularly 
the  want  ads)  which  do  not  appeal  to  a  broad  segment  of  readership. 
“I  don’t  read  them  and  many  people  don’t,”  he  said,  which  is  a  strange 
and  new  type  of  polling  technique.  He  sort  of  deplored  this  waste  of 
precious  newsprint. 

When  you  look  at  the  continuing  tremendous  volume  of  classified 
advertising,  in  spite  of  a  recession-induced  decline,  one  wonders  if 
the  purchasers  of  those  millions  of  ads  know  what  they  are  doing — 
especially  when  they  keep  on  doing  it.  It  might  occur  to  Mr.  Naisbitt 
that  these  people  are  receiving  a  return  on  their  investment  other¬ 
wise  they  would  try  some  other  sales  approach.  It  is  mind-boggling  to 
contemplate  that  some  major  newspapers  carry  25  to  50  million  agate 
lines  of  classified  advertising  during  the  year.  Every  line  of  it  is  of 
interest  to  someone.  Instead  of  “pounds  of  classifieds  delivered  on  my 
doorstep  on  precious  newsprint,”  as  he  described  it,  this  represents 
hundreds  and  thousands  of  individual  messages  bringing  buyers  and 
sellers  together  in  a  specialized  way.  Every  classified  manager  has 
countless  research  and  testimonials  showing  his  pages  do  just  that. 

Mr.  Naisbitt  predicted  the  age  of  specialization  would  hit  news¬ 
papers — more  special  sections  targeted  at  specific  audiences — which 
has  already  affected  the  magazine  industry.  Isn’t  this  what  classified 
advertising  is  all  about — classified  listings  for  people  or  businesses 
with  special  interests  and  specific  needs? 

Security  and  the  press 

A  history  professor  (July  30,  page  20)  warned  journalists  may  be 
confronted  with  a  painful  dilemma:  “In  a  situation  where  the  nation’s 
security — perhaps  its  survival — may  be  at  stake,  a  free  media  can 
undermine  the  government’s  credibility,  weaken  its  military 
position,  and  intentionally  or  not,  aid  and  abet  its  enemies.  On  the 
other  hand,  limits  on  the  freedom  of  the  press  in  the  name  of  national 
security  can  threaten  the  very  foundation  stone  of  our  democracy.” 

We  believe  the  answer  to  that  dilemma  lies  in  the  history  of  the 
U.S.  press  during  World  War  II.  When  confronted  with  the  obvious 
necessity  of  protecting  national  security  the  press  of  this  countrj^ 
operated  under  a  code  of  voluntary  censorship  and  performed  its  task 
so  well  that  the  Office  of  Censorship  was  the  first  wartime  agency  to 
be  abandoned  after  hostilities  ended  and  press  freedom  was  main¬ 
tained. 


Charter  Member 
Audit  Bureau 
of  Circulations 

Member  American  AN  PA 

Newspaper 
Publishers  Association 
6  mo  avg  circulation  Dec  3t.  1962—29.332 


The  Oldest  Publishers  and  Advertisers 
Newspaper  in  America 

With  which  have  been  merged  The  Journalist  estab¬ 
lished  March  22.  1684:  Newspaperdom  established 
March.  1892;  the  Fourth  Estate.  March  1, 1894.  Editor  & 
Publisher.  June  29. 1901 :  Advertising.  January  22. 1925 
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Letters 


REGISTRATION 

We  call  attention  to  the  article  on 
page  1 1  and  the  editorial  on  page  6  in 
the  July  9  Editor  &  Publisher  on  the 
Foreign  Press  Centers’  registration  of 
foreign  correspondents. 

The  fear  expressed  in  your  editorial 
of  the  possible  misuse  of  power  in 
revoking  credentials  of  foreign  corre¬ 
spondents  is  unjustified.  You  quote 
correctly,  for  example,  our  New  York 
office  director,  Nick  King,  as  saying 
that  the  system  is  similar  to  one  we 
have  been  using  for  years. 

Over  the  past  several  years  in  dealing 
with  more  than  1 ,000  resident  foreign 
correspondents,  we  have  had  only  one 
occasion  to  revoke  the  credentials  of  a 
so-called  foreign  correspondent.  This 
occurred  after  a  lengthy  history  of  pro- 
blems  at  Congress,  the  State 
Department,  the  White  House  and  a 
foreign  embassy  in  Washington,  after 
court  action,  and  after  checks  abroad 
proved  that  the  individual  was  not 
being  published  by  the  listed  news 
organization. 

As  you  rightly  point  out,  there  is  al¬ 
ways  a  danger  of  “journalistic  licensing 
regulations.”  If  you  read  the  pro¬ 
cedures  carefully,  and  in  their  entirety, 
you  w'ill  see  that  their  purpose  is  to 
assure  access  by  legitimate  foreign 
correspondents  to  the  Foreign  Press 
Centers  in  Washington,  New  York  and 
Los  Angeles.  These  regulations,  fur¬ 
thermore,  are  intended  to  protect  bona 
fide  journalists  from  intrusions  and 
interruptions  by  bogus  reporters.  Our 
procedures  are  no  different  from  those 
of  other  organizations  which  issue 
credentials.  For  example,  we  specifi¬ 
cally  put  safeguards  in  the  regulations 
to  allow  correspondents  to  go  before 
the  Credential  Review  Committee  in 
cases  where  embassies  or  consulates  of 
governments  seeking  to  restrict  the 
press  might  not  certify  them. 

Like  yourselves,  most  Foreign  Press 
Center  officers  have  press  and  broad¬ 
cast  backgrounds.  One  of  the  main  sell¬ 
ing  points  we  make  to  journalists  from 
other  countries  is  the  value  that  all 
Americans  place  on  freedom  of  the 
press. 

Our  doors  are  open  to  foreign  corre¬ 
spondents  of  all  political  persuasions. 
Our  job  is  to  facilitate  access  to  assure 
accurate,  balanced  coverage  of  our 
country.  It  is  unthinkable  that  the 
regulations  we  have  so  carefully 
dr^ted  would  be  mis-used  or  abused  as 
a  means  to  restrict  or  control  the  press 
as  you  infer  in  your  magazine.  In  short, 
your  fears  are  unjustified. 

Francis  D.  Gomez 
(Gomez  is  director  of  U.S.  Foreign 
Press  Centers,  Washington,  D.C.) 
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REMIND  K  MART 

K  mart’s  shifting  of  pre-prints  from 
newspapers  to  AD  VO  in  4  states  as  re¬ 
ported  in  the  July  16  issue  of  E&P 
should  cause  all  of  us  in  the  newspaper 
business  to  reflect  on  why  they’ve 
made  this  decision — and  what  must  be 
done  to  win  them  back. 

First,  K  mart  should  understand 
there  is  no  such  thing  as  1(X)%  cover¬ 
age.  Nationally,  vacancy  rates  run 
around  10%,  so  the  best  an  advertiser 
can  hope  to  achieve  is  approximately 
90%  of  households.  Assuming  alert 
newspapers  are  maintaining  70  to  90% 
coverage  with  their  paid  and  TMC  com¬ 
binations,  this  would  make  the  extra 
households  K  mart  is  gaining  very 
expensive,  considering  the  difference 
in  CPMs  between  newspapers  and 
direct  mail. 

This  unfortunate  decision  has  been 
caused  largely  by  the  failure  of  some 
newspapers  to  implement  TMC  pro¬ 
grams  to  assure  aggressive  advertisers 
like  K  mart  the  share  of  market  they 
want.  As  is  usually  the  case,  all  news¬ 
papers  pay  the  price. 

I  trust  the  ad  directors  of  the  news¬ 
papers  in  the  4  states  involved  in  K 
mart’s  decision  are  reminding  K  mart 
that  100%  coverage  is  not  attainable, 
while  also  encouraging  their  fellow  ad 
directors  who  lack  the  appropriate 
coverage  in  their  markets  to  satisfy  K 
mart,  to  install  programs  that  will.  It  is 
essential  that  all  newspapers  do  this, 
for  K  mart  is  not  alone  in  their  quest  for 
saturation  of  their  markets. 

Don  Heath 

(Heath  is  advertising  manager, 
Montgomery  Publications  of  Kansas  and 
Colorado.) 

Correction 


In  its  July  30  story  on  the  Associated 
Press,  E&P  incorrectly  stated  the  news 
service’s  share  in  AP-Dow  Jones/ 
Telerate.  The  correct  figure  is  25.05%. 
Three  members  of  AP’s  board  specifi¬ 
cally  represent  the  broadcast  industry 
and  have  an  equal  vote  in  all  matters. 


FOR  THE  RECORD 

Rich  Lipski  of  UPI  Newspictures 
caught  a  terrific  shot  of  the  President 
waggling  his  fingers  in  his  ears  at  the 
press  during  the  White  House  Press 
Photographers  Dinner,  just  as  UPI’s  ad 
in  the  July  2  E&P  says. 

Well,  not  just  as  the  ad  says; 

Gerald  Martineau,  of  the  Washing¬ 
ton  Post,  also  caught  the  shot,  in  cdlor. 
Newsweek  ran  it  the  next  week.  All  of 
which  makes  the  ad  wrong  in  saying 
that  “only”  Lipski  caught  the  shot. 

I’m  not  trying  to  take  anything  away 
from  Lipski’s  shot,  but  I  don’t  like  to 
see  UPI  taking  anything  away  from 
Martineau’s  shot,  either. 

Dan  Griffin 

(Griffin  is  with  the  Washington  Post.) 


Short  takes 


PV  Fiends  of  the  Library  quarterly 
meeting,  9:30  to  11:30  a.m..  Communi¬ 
ty  Center. — Prescott  (Ariz.)  Courier. 

«  *  * 

According  to  FHP  records,  no 
deathers  were  reported  on  Marion 
road’s  during  last  year-s  Memorial  Day 
weekend. — Ocala  (Fla.)  Star-Banner. 
*  *  * 

Bearded  man  wearing  a  knit  shirt 
with  an  alligator  riding  a  horse  embroi¬ 
dered  on  the  chest. — Indianapolis 
News. 
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NEWS  SERVICE 


VTe  run  most  of  the  New 
\  \  York  Times  material  on 

either  the  editorial  or  op-ed 
page.  We  took  a  major  survey  of 
our  readership  this  summer.  The 
result?  The  editorial  and  op-ed 
pages  had  among  the  highest 
percentage  of 
readership.  A  A  Carl  West 

Editor 

Frankfort  State  Journal 


East:  contact  Sam  Summerlin  or  Harriet  Stanton,  212-972T070. 
West:  contact  Paul  Finch,  213-852-1579. 
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In  Orlando,  people  work  together 
to  manage  technelegy. 


Recognizing  the  importance  of  the  hu¬ 
man  element  in  today’s  technology, 

The  Orlando  Sentinel  has  recently 
completed  an  exceptionally  smooth 
conversion  from  letterpress  to  offset. 

In  just  nine  months,  24  Goss 
Metroliner^  units,  12  color  decks,  three 
single  and  one  double-delivery  folder, 
and  1200  Sentinel  employees  reached 
a  remarkable  level  of  quality  and 
productivity.  The  Orlando  accomplish¬ 
ment  has  drawn  the  attention  of  the 
newspaper  industry  and  attracted  visi¬ 
tors  from  around  the  world.  They  are 
not  only  impressed  with  The  Sentinel’s 
excellent  color  and  black  and  white 


print  quality,  and  exceptionally  low 
waste,  but  with  the  harmonious  rela¬ 
tionship  between  man  and  technology. 

That  relationship  was  evident  from 
the  very  beginning.  Pre-conversion 
training  programs,  conducted  with  help 
from  Goss,  prepared  employees  for  a 
smooth  transition  to  offset.  And  incen¬ 
tive  programs,  launched  shortly  after 
The  Sentinel  went  on  edition,  created 
enthusiasm  and  motivation.  One  such 
program,  SWATS  (Stop  Waste  At  The 
Sentinel),  saved  nearly  $215,000  in  the 
first  seven  months. 

“We  couldn’t  have  accomplished  it 
without  the  commitment  and  dedica¬ 


tion  from  all  departments,  at  all  levels. 
And  the  fine  cooperation  we  got  from 
Goss,"  says  Gene  Bell,  vice  president 
and  director  of  operations. 

With  man  and  technology  working  in 
concert,  The  Orlando  Sentinel  is  dem¬ 
onstrating  the  importance  of  crafts¬ 
manship  and  pride  in  individual 
achievement.  Orlando  proves  that 
quality  is  not  only  affordable.  It  can 
be  profitable, 

Goss  Products,  Graphic  Systems 
Division,  Rockwell  International, 

3100  South  Central  Avenue,  Chicago, 
Illinois  60650.  312  656-8600, 

Telex  253478. 


Rockwell  International 


PHOTO  BY  RED  HUBER 
COURTESY  THE  ORLANDO  SENTINEL 
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Newspapers  lead  tv  as  source  of  local  news 


Because  the  news  media  plays  such  a  key  role  in  keeping 
Americans  informed,  The  Merit  Report,  sponsored  by 
Merit  cigarettes,  sought  to  find  out  which  one  among 
television,  newspapers,  radio  and  magazines  the  public 
prefers  as  their  means  of  getting  local,  national  and 
international  news. 

While  newspapers  are  preferred  over  television  for  local 
news,  television  is  overwhelmingly  everyone’s  first  choice 
for  national  and  international  news.  Television  reporting  is 
also  perceived  as  the  most  accurate  and  unbiased  news 
source,  with  Americans  saying  that  if  they  could  have  only 
one  source  of  news,  it  would  be  tv. 

Specifically,  The  Merit  Report  asked  people  from  which 
one  source  they  get  most  of  their  nation^  and  international 
news.  Overall,  60%  choose  television,  followed  by  news¬ 
papers,  28%,  with  far  fewer,  8%,  opting  for  radio  and  3%, 
magazines.  Interestingly,  people  prefer  television  to  news¬ 
papers  in  every  demographic  category.  However,  there 
are  substantial  differences  in  degree  of  preference  on  this 
issue. 

Groups  indicating  above  average  preferences  for  televi¬ 
sion: 

Percentage  Point  Differences 
Category  Tv  over  newspapers 


Under  $15,000  income 
South 

High  schooi  graduate 
or  less 


47  (67%  to  20%) 
44  (67%  to  23%) 
41  (65%  to  24%) 


Females  18-24  41  (64%  to  23%) 

Groups  also  opting  for  television,  but  well  below  aver¬ 
age  in  terms  of  preference: 

Percentage  Point  Differences 
Category  Tv  over  newspapers 


Over  $25,000  income  19  (55%  to  36%) 

Northeast  15  (52%  to  37%) 

Cities  over  200,000 

15  (51%  to  36%) 

College  Graduates  6  (46%  to  40%) 

When  the  Merit  Report  asked  people  where  they  get 
most  of  their  local  news,  50%  indicate  that  they  prefer 
newspapers,  33%  television  and  radio  follows  with  16%. 
Fewer  than  one  percent  select  magazines  as  their  primary 
source  of  news. 

Again,  there  are  substantial  differences  in  degree  of 
preference  on  this  issue. 

Strong  preference  for  newspapers  instead  of  television 
for  local  news: 

Percentage  Point  Differences 
Category  Newspapers  over  tv 


Northeast 
College  Graduates 
Over  $25,000  income 
Cities 

50,000  to  200,000 


41  (65%  to  24%) 
27  (57%  to  30%) 
26  (56%  to  30%) 
25  (56%  to  31%) 


Small/rural  towns 


24  (51%  to  27%) 


Newspapers  are  not  preferred  over  television  for  local 


news  among  all  groups.  Southerners  and  those  with 
incomes  under  $15,000  pick  both  media  with  equal  fre¬ 
quency,  while  television  is  chosen  by  residents  of  large  cities 
(47%  to  40%). 

On  a  related  issue.  The  Merit  Report  asked  which 
medium  people  think  provides  the  most  accurate  and 
unbiased  news.  In  total,  39%  of  Americans  say  television 
when  it  comes  to  “good  news”  reporting  while  a  quarter 
(26%)  pick  newspapers.  Third  choice  is  radio  (14%) ,  fol¬ 
lowed  by  magazines  (11%),  with  10%  expressing  no 
opinion. 

There  are  substantial  differences  on  this  question  in  all 
demographic  categories  and  groups — and  even  some 
instances  where  newspapers  are  chosen  instead  of  televi¬ 
sion. 

Percentage  Point  Differences 
Category  Tv  over  Newspapers 


South 

Total  females 
Under  $15,000  income 
Small  town/rural  areas 
Ages  18-34 
Age  50-1- 
Northeast 
Total  Males 
Cities  over  200,000 
Over  $25,000  income 


24  (45%  to  21%) 
23  (45%  to  22%) 
21  (46%  to  25%) 
20  (42%  to  22%) 
19  (43%  to  24% 
8  (36%  to  28%) 
7  (37%  to  30%) 
2  (33%  to  31%) 
2  (33%  to  31%) 
2  (32%  to  30%) 


Newspapers  over  tv 


West  1  (32%  to  31%) 

Males  50-1-  4  (34%  to  30%) 

College  graduates  8  (33%  to  25%) 


Finally,  when  The  Merit  Report  asked  which  source  of 
news  people  would  choose  if  they  could  only  have  one, 
better  than  4  in  10  (44%)  select  television,  although  a 
substantial  36%  pick  newspapers,  with  14%  opting  for 
radio  and  5%  magazines. 

Again,  there  are  substantial  differences  of  opinion  in  all 
demographic  categories  and  groups,  and  here  again  there 
are  instances  where  newspapers  are  selected  instead  of 
television. 

Percentage  Point  Differences 
Category  Tv  over  newspapers 


South  21  (52%  to  31%) 

Age  18-34  21  (49%  to  28%) 

High  school  graduate  or  less  21  (51%  to  30%) 


Over  $25,000  income 
Total  females 
Small  towns/rural  areas 
West 

Cities  over  200,000 


Age  50-1- 
Total  Males 
Northeast 

Over  $25,000  income 
Males  50  -t- 

(continued 


20  (50%  to  30%) 
18  (50%  to  32%) 
16  (47%  to  31%) 
1  (40%  to  39%) 
0  (39%  to  39%) 
Newspapers  over  tv 

3  (43%  to  40%) 

5  (41%  to  36%) 

6  (43%  to  37%) 
9  (45%  to  36%) 

10  (46%  to  36%) 
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Thomson  and  Southam 
wage  war  in  Kamloops 


By  Barbara  Gunn 

Canadian  Press 

Considering  that  some  of  the  biggest 
newspapers  have  surrendered  to  the 
competition  in  the  last  decade,  an 
improbable  battle  for  readers  is  being 
fought  by  the  industry  giants  in  Kam¬ 
loops,  B.C.,  a  city  of  64,000. 

In  first  place  is  the  Kamloops  News, 
a  daily  broadsheet  formed  by  a  group 
of  local  businessmen  as  an  advertising 
publication  53  years  ago  and  purchased 
by  the  Southam  group  in  1981. 

Number  two,  but  determined  to 
move  up,  is  the  tabloid  Kamloops  Daily 
Sentinel,  often  referred  to  as  the  Daily. 

Kamloops  is  the  only  city  in  Canada 
where  Thomson  Newspapers  Ltd.  and 
Southam  Inc.  now  are  in  direct  compe¬ 
tition.  The  last  previous  rivalry 
between  the  two  groups  ended  in  1980 
when  Southam  closed  the  Winnipeg 
Tribune  and  Thomson  simultaneously 
stopped  publishing  the  Ottawa  Jour¬ 
nal,  leaving  the  Winnipeg  Free  Press 
and  Ottawa  Citizen  without  daily  com- 
petition  at  that  time.  The 
independently-owned  tabloid  Win¬ 
nipeg  Sun,  has  since  become  a  daily. 

Mel  Rothenberger,  managing  editor 
of  the  News,  says  the  competition  here 
is  relatively  friendly.  The  top  brass  say 
hello  on  the  street,  but  they  don’t  min¬ 
gle  socially.  And  each  keeps  a  pro¬ 
fessional  eye  on  what  the  other  is 
doing. 

Rivalry  keen 

The  104- year-old  Sentinel  may  view 
the  rivalry  as  a  kind  of  newspaper  war, 
adds  Rothenberger,  but  the  News 
doesn’t  see  it  that  way. 

“They  take  it  more  seriously  than  we 
do.  When  we  announced  we  were  going 
daily,  (Sentinel  publisher)  Clarence 
Wiseman  viewed  it  as  a  war.  But  we 
took  a  different  attitude. 

“1  don’t  stay  awake  nights  worrying 
about  what  the  Daily  is  going  to  do 
next,  but  it  certainly  keeps  us  on  our 
toes,’’  says  Rothenberger.  “The  com¬ 
petition  is  healthy  .  .  .  I’m  the  last  one 
who  would  want  to  see  the  Daily  go 
under.  I  like  it  just  where  it  is — in  the 
number  two  spot  but  still  kicking.’’ 

At  one  time,  agree  Wiseman  and 
Rothenberger,  the  kicking  was  being 
done  by  the  News. 

In  the  early  1970s,  Rothenberger 
admits  the  News  was  a  struggling  com¬ 
munity  newspaper.  But  in  1975,  the 
Sentinel  was  hit  by  an  eight-month 
strike  by  its  typographical  employees 
and  pressmen.  The  News,  being  the 
only  paper  on  the  local  newsstands. 


was  handed  a  fatter  share  of  the 
advertising  market. 

In  August  1982,  it  was  transformed 
from  a  giveaway  tri-weekly  publication 
into  a  daily  with  paid  circulation.  It 
moved  into  a  spacious  new  office  from 
an  older  structure  referred  to  by  some 
employees  as  “the  Beirut  bomb  shel¬ 
ter.  ’  ’  A  computer  and  video  display  ter¬ 
minals  were  brought  in  and  typewriters 
were  left  to  collect  dust. 

The  Sentinel  was  shoved  into  second 
place. 

“If  there  hadn’t  been  a  strike,’’  sug¬ 
gests  Wiseman,  “I  wonder  if  the  News 
would  be  in  existence  today.’’ 

News  sells  more 

Today,  the  News  has  a  paid  circula¬ 
tion  of  22,000  in  south-central  British 
Columbia,  the  Sentinel  9,500.  The 
News  has  18  people  working  in  its 
newsroom,  the  Sentinel  12. 

“They’re  tough  competition,’’ 
agrees  Wiseman.  “We  don’t  socialize 
with  the  people  in  the  Southam  group, 
but  we  don’t  avoid  them.  It’s  a  com¬ 
petitive  atmosphere  I  work  in  rather 
than  a  buddy-buddy  one.’’ 

Would  he  call  it  a  newspaper  war? 
“Well,  it’s  a  war  in  that  we’re  both 
going  after  the  same  stories.’’ 

Wiseman  says  an  effort  is  often  made 
by  each  newspaper  to  scoop  the  other 
on  major  stories. 

Not  so,  says  Rothenberger.  “We 
avoid  the  scoop  mentality.  I  can’t  think 
of  any  event  where  we  say,  ‘The  Daily 
will  be  there,  so  we’d  better  be  there, 
too’.’’ 

The  News  is  generally  the  thicker  of 
the  two  papers,  averaging  40  pages  in 
its  three  broadsheet  sections,  while  the 
tabloid  Sentinel  averages  32.  The  blue 
masthead  of  the  Sentinel  gives  that 
newspaper  a  regular  splash  of  color, 
although  both  papers  occasionally  use 
color  photographs.  The  Sentinel  nor¬ 
mally  has  one  prominent  local  photo¬ 
graph  on  its  front  page  while  the  News 
has  one  or  two  smaller  pictures. 

When  asked  what  his  paper’s 
strengths  are  compared  with  the  com¬ 
petition,  Rothenberger  points  to  com¬ 
munity  news  coverage.  Wiseman  says 
the  same  thing  about  his  own  paper. 

There’s  no  doubt  in  either  man’s 
mind,  however,  about  where  they  sit  in 
relationship  to  one  another. 

“We’re  battling  them  with  the  atti¬ 
tude  that  they’re  the  best,’’  says  Wise¬ 
man.  “But  (someday)  I  want  my  news¬ 
paper  to  be  the  best.  I  want  it  to  be 
number  one.’’ 


Photographer  sues 
immigration  service 

Octavio  Gomez,  a  photographer  for 
the  Los  Angeles  Spanish  language 
newspaper.  La  Opinion,  has  filed  a  $1 .2 
Federal  court  suit  alleging  he  was 
harassed  by  the  Immigration  and 
Naturalization  Service  while  doing  his 
job. 

Gomez  claimed  INS  agents  harassed 
him  twice  in  1981,  when  he  attempted 
to  shoot  pictures  of  a  demonstration 
over  the  deportation  of  several  Salva¬ 
dorans  and  again  during  a  sweep  of  a 
Glendale  business  in  a  search  for  illegal 
aliens. 

According  to  the  suit,  INS  agents 
prevented  him  from  performing  his  du¬ 
ties  and  subjected  him  to  verbal  and 
physical  abuse  and  ridicule,  along  with 
threats  of  imprisonment.  Gomez  also 
alleged  the  agents  took  away  his 
camera  although  he  displayed  press 
credentials. 


Problem  solved 

Fort  Pierce  (Fla.)  News  Tribune 
solved  a  problem  it  was  having  with  its 
new  tv  magazine.  The  magazine  was 
slipping  out  of  the  Sunday  paper. 
Wholesale  distributor,  Robin  Roberts, 
suggested  to  circulation  director,  Paul 
T.  Castleman,  that  a  “larger  insert  be 
inserted  inside  the  tv  magazine.’’  “By 
doing  so  it  corrected  the  problem,  also 
it  did  not  cover  up  the  advertiser  with 
the  larger  insert,’’  reports  Castleman, 
who  thought  this  bit  of  information 
might  be  useful  to  some  other  paper 
with  the  same  problem.  For  her  idea, 
Roberts  was  awarded  $25.00. 


Local  news 

(Continued  from  page  7) 


In  summary,  those  most  pro¬ 
television  relative  to  newspapers  are 
people  living  in  the  South,  those  earn¬ 
ing  under  $15,000  a  year,  those  with  a 
high  school  diploma  or  less,  women 
and  young  people  (18-34).  Those  least 
pro-television  relative  to  newspapers 
are  people  living  in  the  Northeast,  col¬ 
lege  graduates,  those  earning  over 
$25,000  a  year  and  people  living  in  fair¬ 
ly  large  cities  (50-250,000  population). 

These  are  among  the  major  findings 
of  The  Merit  Report:  A  Public  Opinion 
Survey  conducted  May  10-15,  1983 
under  the  supervision  of  Audits  &  Sur¬ 
veys,  Inc.  Some  1,207  adult  Americans 
living  in  telephone  households  were 
randomly  selected  to  participate  in  this 
scientific,  nationally  projectable  sur¬ 
vey. 
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Report  examines  impact 
of  Bose  case  on  appeais 


The  Libel  Defense  Resource  Center 
in  New  York  said  this  week  that  the 
Supreme  Court’s  granting  of  certiorari 
in  Bose  v’.  Consumers  Union  “could  be 
one  of  the  most  important  cases  for 
libel  defendants  in  recent  years.  The 
prospect  exists  that  Bose,  at  minimum, 
will  result  in  some  attempt  to  crystal¬ 
lize  the  definition  of  independent  re¬ 
view.” 

The  United  States  Supreme  Court 
decided  in  April  to  hear  the  case  which 
challenges  the  independent  review 
principle  of  libel  appeals  first  put  forth 
in  Sullivan  v.  New  York  Times. 

In  a  special  report  on  the  case, 
LDRC  stated:  “Given  the  intention  of 
Sullivan  to  accord  appellate  courts  a 
broader  than  normal  mandate  to  search 
the  record  in  libel  actions  to  prevent 
error  of  constitutional  dimension,  there 
is  a  real  danger  that  even  the  best 
intentioned  effort  to  define 
independent  review  with  precision  will 
leave  the  First  Amendment  rights  of 
libel  defendants  less  well  protected 
than  they  are  currently.” 

The  challenge  to  independent  review 
by  appellate  courts  comes  at  a  time 
when  there  is  “a  dramatic  new 
upsurge”  in  libel  awards  against  the 
media  in  the  multi-million  dollar  range, 
LDRC  said. 

Since  last  March,  LDRC  noted  that 
seven  jury  awards  against  the  media 
were  over  the  million  dollar  mark  while 
the  eighth  was  for  $750,000.  Six  of  the 
eight  cases,  LDRC  said,  totaled  over 
$47  million  in  punitive  damages,  or  an 
average  of  $8  million  each. 

Yet  of  the  eight  cases,  two  have 
already  been  reduced  as  a  result  of 
post-trial  motions,  LDRC  said,  and 
further  post-trial  motions  or  appeals 
are  pending  in  all  eight  cases. 

LDRC  also  noted  that  of  10  libel 
cases  from  1976-1982  with  multi¬ 
million  dollar  verdicts  against  the 
media,  seven  were  overturned,  one 
was  reduced  to  $200,000,  and  two  are 
still  pending. 

In  response  to  the  Bose  case,  a  study 
of  60  libel  cases  was  conducted  by 
LDRC,  with  the  assistance  of  Diana 
Frost,  a  second  year  law  student  at 
Fordham  University,  which 
underscored  the  importance  to  the 
media  of  independent  review  by  appel¬ 
late  courts. 

LDRC  found  that  “95%  of  the  courts 
that  have  had  occasion  definitively  to 
consider  the  standard  of  appellate  of 
review  in  constitutional  libel  actions 
have  adopted  and  followed  Sullivan 
and  its  progeny.” 
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LDRC  said  independent  review  “has 
served  its  purpose  of  locating 
reversible  error  in  libel  judgments.”  It 
noted  that  of  the  60  cases  studied,  four 
out  of  five  judgments  against  libel 
defendants  were  either  reversed  or 
modified  on  appeal. 

“This  reversal  or  modification  rate  is 
even  higher  than  the  generally  high  rate 
of  reversals  in  recent  libel  cases,” 
LDRC  said.  “Previous  studies  of  cases 
since  1976  found  between  70%  and  78% 
of  judgments  against  libel  defendants 
were  reversed  or  modified  on  appeal.” 

LDRC  said  the  state  court  reversal 
rate  under  independent  review  was 
83%,  while  the  federal  court  rate  was 
75%. 

Despite  this  high  reversal  rate, 
LDRC  said  its  survey  found 
“independent  review  has  been  applied 
with  restraint  and  has  not  lead  appellate 
courts  to  overturn  proper  factual  find¬ 
ings  by  juries  and  judges  in  the  trial 
courts.” 

Under  independent  review,  LDRC 
explained,  an  appellate  court  can  con¬ 
sider  all  the  constitutional  issues 
involved  in  a  libel  action  to  determine  if 
the  evidence  presented  at  trial  meets 
the  Sullivan  standard  of  malice.  The 
standard  requires  that  a  plaintiff  prove 
that  a  media  defendant  published  or 
broadcast  a  story  knowing  it  was  false, 
or  was  in  reckless  disregard  of  its  truth 
or  falsity. 

LDRC  stated  that  since  Sullivan  in 
1964,  independent  appellate  review  in 
libel  actions  "has  been  almost 
universally  accepted  in  the  Supreme 
Court  and  in  the  lower  federal  and  state 
courts.  It  has  seldom  even  been  ques¬ 
tioned.” 

LDRC  said  that  within  the  past  year, 
the  Supreme  Court,  “particularly  Jus¬ 
tice  William  Rehnquist,”  has  begun  to 
raise  questions  about  “the  application 
of  Sullivan  independent  review.” 

The  Supreme  Court  took  the  Bose 
case  in  response  to  a  certiorari  petition 
challenging  the  application  of 
independent  review  by  the  First  Circuit 
Court  of  Appeals. 

The  First  Circuit  had  reversed  a  six 
figure  libel  and  disparagement 
judgment  against  Consumers  Union. 
The  court  said  the  plaintiff  had  failed  to 
prove  by  clear  and  convincing  evidence 
that  CU’s  review  of  a  Bose  loudspeaker 
had  been  published  with  constitutional 
actual  malice. 

On  plaintiff  s  petition  for  rehearing, 
the  First  Circuit  reiterated  the 
established  rule  that  independent  re¬ 
view  is  required  in  a  constitutional  libel 


action,  but  the  court  reconfirmed  that 
in  reversing  the  judgment  it  had  sub- 
situted  its  views  for  that  of  trial  court  as 
to  such  matters  as  witness  credibility 
and  demeanor. 

LDRC  said  Bose’s  petition  to  the 
Supreme  Court  presented  six  questions 
for  review,  “all  essentially  and  fun¬ 
damentally  challenging”  independent 
review  under  Sullivan.  Bose  is  asking 
the  Supreme  Court  to  apply  a  “clearly 
erroneous”  standard  to  the  case  rather 
than  the  “heightened  independent  re¬ 
view  rule,”  LDRC  said. 

Bank  must  release 
hearing  transcripts 

In  response  to  an  application  filed  by 
the  Chicago  Sun-Times  and  the  Wall 
Street  Journal,  a  federal  judge  has 
ruled  that  transcripts  of  hearings  in  a 
shareholder  class-action  lawsuit 
against  Continental  Illinois  Corp.,  be 
made  available  to  the  public  rather  than 
filed  under  seal. 

The  newspapers  nad  asked  U.S.  Dis¬ 
trict  Judge  John  F.  Grady  to  modify  his 
January  7  protective  order  on  docu¬ 
ments  revealing  Continental’s  relation¬ 
ship  to  the  defunct  Penn  Square  Bank. 
The  Oklahoma  City-based  bank  failed 
in  July,  1982. 

The  class-action  suit  alleges  that 
Continental  misled  investors  about  its 
financial  health  and  was  reckless  in  its 
lending.  The  operating  profit  of  Con¬ 
tinental  dropped  66%  last  year,  largely 
because  of  its  heavy  involvement  with 
Penn  Square. 

Grady,  however,  did  not  rule  on  the 
second  part  of  the  petition  that  re¬ 
quested  that  a  special  committee  report 
and  other  records  and  exhibits  be  made 
available.  They  were  introduced  at  a 
hearing  on  June  30  and  July  1  to 
determine  which  of  19  Continental 
officers  or  directors  should  remain  as 
defendants  in  a  derivative  suit  filed  on 
behalf  of  Continental  against  individual 
officers. 

The  Sun-Times  and  Wall  Street  Jour¬ 
nal  again  petitioned  for  these  records 
on  August  2.  Grady’s  ruling  is  expected 
on  August  19. 

Ruth  Clark  starts 
new  research  firm 

Ruth  Clark  and  two  other  executives 
of  Yankelovich,  Skelly  and  White, 
Inc.,  have  left  that  research  firm  to  start 
a  research  organization  of  their  own 
called  Clark,  Martire  &  Bartolomeo, 
Inc. 

Clark  is  president  of  the  new  firm  and 
Gregory  Martire  and  John  Bartolomeo 
are  executive  vicepresidents. 

Clark  is  author  of  the  study,  “Chang¬ 
ing  Needs  of  Changing  Readers.” 
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Archive  established 
to  save  Meeman  Awards 


The  Scripps-Howard  Foundation 
announced  establishment  of  the 
Edward  J.  Meeman  Archive  at  the  Uni¬ 
versity  of  Michigan  School  of  Natural 
Resources  to  preserve  the  nation’s  best 
writing  and  broadcast  tapes  on  environ¬ 
mental  issues. 

The  announcement  was  made  by  Jac¬ 
ques  A.  Caldwell,  president  of  the 
foundation,  and  James  Crowfoot,  dean 
of  the  School  of  Natural  Resources. 

“We  are  pleased,”  said  Caldwell, 
“to  have  as  a  partner  a  school  of  re¬ 
sources  that  has  a  reputation  as  one  of 
the  best  in  its  field  in  the  nation.  In 
addition  to  reporters,  we  see  the  ar¬ 
chive  as  an  important  resource  to  scien¬ 
tists,  public  policy  makers  and  the 
general  public.” 

Crowfoot  said  the  archive 
“represents  an  incredible  opportunity 
for  us  to  tap  into  a  wealth  of  valuable 
information.  We’re  talking  about  some¬ 
thing  that  will  be  long  term.  In  five  or 
ten  years,  this  will  be  a  fine  store¬ 
house.” 

Crowfoot  expects  wide  usage  of  the 
archive,  not  just  from  the  natural  re¬ 
sources  students.  “I  want  everybody 
who  graduates  from  the  university,”  he 
said,  “to  have  a  basic  literacy  in  en¬ 
vironmental  issues.  And  we  will  see  an 
important  new  use  for  the  archive,  I 
think,  in  mid-career  education.” 

The  core  of  the  archive,  which  is 
named  in  honor  of  the  late  editor  of  the 
Memphis  Press-Scimitar,  Scripps- 
Howard  newspaper,  and  conservation 
editor  of  Scripps-Howard  Newspapers, 
will  come  from  entries  in  the 
annual  Edward  J.  Meeman  Awards, 
administered  by  the  foundation  since 
1%7.  The  1982  award,  which  included 
$6,000  in  cash  prizes,  drew  more  than 
100  entries.  The  archive  will  also  draw 
from  sources  besides  the  Meeman  entr¬ 
ies. 

The  Scripps-Howard  Foundation  is 
providing  $92,937  for  five  years  of 
operation  for  the  archive.  That  also  is 
expected  to  help  finance  an  annual  aca¬ 
demic  symposium  at  the  university  on 
an  environmental  topic  selected  and 
organized  by  the  archive  staff. 

Paul  Nowak,  associate  professor  of 
natural  resources  at  the  University  of 
Michigan,  has  been  named  director  of 
the  archive.  He  said  he  expects  it  will 
be  ready  to  being  handling  inquiries  by 
September. 

Presently  in  hand  are  all  entries  from 
the  1981  and  1982  Meeman  com¬ 
petitions  and  11  prize-winning  entries 
from  1980.  Graduate  students  are  con¬ 
tacting  other  earlier  winners  for  copies 


of  their  entries  and  permission  to 
include  them  in  the  archive.  It  is  hoped 
that  the  archive  will  eventually  contain 
all  winning  entries  since  the  competi¬ 
tion  began. 

Recent  winners  have  included  the 
Christian  Science  Monitor,  Phi¬ 
ladelphia  Inquirer,  Minneapolis  Star, 
Newsday  and  the  Arizona  Daily  Star. 
Winning  topics  have  ranged  from  how 
changes  in  tropical  rainfall  in  Brazil 
affect  the  United  States  to  toxic  waste 
to  the  emerging  threat  of  soil  erosion. 

The  archive  will  have  a  com¬ 
puterized  index  easily  accessible  by 
telephone  or  mail  to  reporters  and  the 
public  around  the  country.  The  only 
cost  will  be  for  hard  copies  of  the  mate¬ 
rial  and  for  microfilm. 

The  idea  for  preserving  the  best  of 
the  Meeman  entries  came  from  a  form¬ 
er  judge  of  the  Meeman  Awards, 
Robert  Stiff,  editor  of  the  St.  Peters¬ 
burg  (Fla.)  Evening  Independent.  He 
noted,  “It  occurs  to  me  that  nowhere 
else  is  there  a  better  picture  of  what 
environmental  problems  face  every 
area  of  the  nation  .  .  .  There’s  a  treas¬ 
ure  here  that  others  should  see.” 

Begun  as  a  forestry  department  more 
than  85  years  ago,  the  School  of  Nat¬ 
ural  Resources  became  an  independent 
college  within  the  university  of  1950 
and  since  has  broadened  far  beyond 
forestry.  Students  now  study  such  sub¬ 
jects  as  fisheries,  wildlife  management, 
and  the  sociological  and  psychological 
aspects  of  environmental  problems. 

Because  more  and  more  jobs  in  nat¬ 
ural  resources  are  requiring  advanced 
degrees,  the  school  is  restricting  its 
undergraduate  program  and  expanding 
its  graduate  degree  offerings. 

Students  now  routinely  produce 
videotapes  of  environmental  issues  and 
go  into  upstate  Michigan  to  study  eco¬ 
logical  problems  in  the  field.  The 
school  says  its  “discovery”  program 
has  boosted  student  grade  points  by  an 
average  of  four-tenths  of  a  point  and 
has  improved  the  retention  rate  of  stu¬ 
dents  in  the  natural  resources  school. 


Estlow  appointed 

Edward  W.  Estlow  was  appointed  to 
be  chairman  of  the  ANPA/NAB  Audit 
Bureau  of  Circulations  Liaison  Com¬ 
mittee,  replacing  John  B.  Lake.  Estlow 
is  president  and  chief  executive  officer 
of  Scripps-Howard. 


Poll  out  on  financial 
services  ad  research 

About  76%  of  financial  institutions 
conduct  studies  measuring  the 
effectiveness  of  their  newspaper 
advertising,  according  to  an  Advertis¬ 
ing  Research  Foundation  survey. 

The  ARF’s  Financial  Research 
Council  (FRC)  polled  466  companies 
for  the  study  (entitled  “Financial  Ser¬ 
vices  Advertising  Research:  Practices 
and  Problems”),  with  309  responding. 

Breaking  down  the  76%  figure,  the 
FRC  found  that  89%  of  savings  and 
loan  associations/thrifts,  84%  of  banks, 
78%  of  diversified  companies,  78%  of 
brokerage  firms,  and  58%  of  insurance 
companies  measure  the  effectiveness 
of  their  newspaper  advertising. 

The  ARF  also  found  that  only  28%  of 
the  financial  firms  measure  the 
effectiveness  of  their  newspaper,  sup¬ 
plements.  Insurance  companies  led  in 
this  area  with  44%. 

In  general,  the  survey  found  that 
there  is  little  commitment  to  ad/ 
commercial  evaluation  in  advance  of 
the  media  expenditure,  too  little 
upfront  customer  base  research  to 
define  target  markets  and  their  needs, 
too  few  systematic  research  programs 
available  or  (if  available)  successfully 
introduced,  and  a  lack  of  research 
expertise  in-house  and  questionable 
use  of  outside  counsel. 

The  findings  were  presented  at  a 
(July  26)  press  conference  in  New  York 
City  by  FRC  chairperson  Ellen  Sills- 
Levy  and  council  member  John  L.  Pal- 
shaw. 

Old  morgue  donated 
to  Temple  University 

Philadelphia  Bulletin  died  on  Jan¬ 
uary  29,  1982,  but  its  reference  library 
will  live  on  at  Temple  University, 

A  chronicle  of  almost  a  century  of 
history,  the  library,  with  its  7  million 
newspaper  clips,  4  million  photographs 
and  6,000  books,  was  donated  to  the 
Special  Collections  Department  of 
Temple’s  Paley  Library  by  the  Bulletin 
Co.,  and  its  parent,  the  Charter  Com¬ 
pany. 

This  month,  moving  vans  will  be 
transporting  the  treasure-trove  of 
information  from  the  Bulletin  Building 
at  30th  and  Market  Streets  to  the 
ground  floor  of  the  east  wing  of  Paley 
Library,  on  the  main  campus  of  Temple 
University. 

Joseph  A.  Boisse,  director  of 
libraries  at  Temple,  called  the  Bulletin 
collection  “one  of  the  finest  and  most 
significant  gifts  made  to  Paley  Library 
and  one  which  will  greatly  complement 
other  research  collections.” 
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COMPUTER  PATCH — Stauffer  Communications,  Inc.,  headquartered  in  Topeka, 
Kans.,  recently  opened  the  second  in  a  string  of  retail  computer  stores  in  markets  where 
the  company  already  operates.  Scott  Allen,  store  manager,  stands  at  the  entry  of  the 
spacious  4,(X)0-square  foot  Computer  Patch  store  in  Topeka. 

Computer  store  chain 
opened  by  Stauffer  group 


A  new  spaper  and  broadcasting  group 
is  taking  a  different  path  into  the  tele¬ 
communications  field. 

Stauffer  Communications,  Inc., 
based  in  Topeka,  Kansas,  and  publish¬ 
ers  of  20  daily  newspapers  in  seven 
states;  two  weekly  newspapers.  Grit 
and  Capper’s  Weekly;  and 
owners  of  two  television  stations  and 
seven  radio  stations  in  five  states;  has 
opened  a  string  of  retail  computer 
stores. 

“The  Computer  Patch”  stores  have 
opened  in  Joplin,  Mo.,  and  Topeka.  A 
third  store  was  scheduled  to  open  in 
May  in  another  market  where  the  com¬ 
pany  owns  a  daily  newspaper. 

“The  idea  of  getting  into  the  ‘end’ 
product  of  telecommunications  was 
primarily  the  result  of  the  expansion  of 
our  computer  software  subsidiary — 
Stauffer  Media  Systems,”  Ken  Bron¬ 
son,  Stauffer  vicepresident  and  the  per¬ 
son  corporately  responsible  for  the 
computer  operations,  said. 

“When  Stauffer  Media  Systems 
moved  into  their  new  building  last  year 
in  Joplin,  I  suggested  that  since  we  had 
the  space,  we  ought  to  try  to  sell 
microcomputers,”  Bronson  continued. 

The  Joplin  Computer  Patch  opened 
in  September  under  the  direction  of 
Rockford  Smith,  president  of  Stauffer 
Media  Systems.  The  store  was  an 
instant  success  in  Joplin,  selling  pri¬ 
marily  the  Apple  Computer  line. 
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“When  we  doubled  our  forecasted 
volume  the  first  month,  we  were 
excited — but  we  still  were  apprehen¬ 
sive  about  the  market  since  we  had 
several  competitors  in  Joplin,”  Bron¬ 
son  said.  “But  the  store  continued  to 
grow  until  by  the  end  of  the  year  we 
were  doing  about  four  times  the  busi¬ 
ness  we  thought  we  would  do.” 

This  success  prompted  the  opening 
of  a  second  store  in  Topeka  on  March 
14.  The  Topeka  store  is  about  four 
times  larger  than  the  Joplin  store. 

Bronson  said  most  of  the  credit  for 
the  success  of  the  computer  store  ven¬ 
ture  should  be  given  to  Smith  and  his 
personnel  at  Stauffer  Media  Systems. 

“When  we  started  SMS  in  1977  to 
market  computer  advertising  and 
circulation  software  to  the  medium  and 
small  newspaper  markets,  we  were 
plowing  new  ground,”  Bronson  said. 
“Rocky  Smith  and  his  associates  have 
worked  hard  to  establish  themselves  as 
a  very  reliable  company  in  the  news¬ 
paper  industry.  They  are  working  just 
as  hard  on  this  new  venture.” 

Bronson  noted  that  a  report  at  last 
year’s  ANPA  Production  Management 
Conference  showed  that  Stauffer 
Media  Systems  had  more  than  twice  as 
many  business  software  systems  in 
operation  in  newspapers  throughout 
the  country  as  its  closest  competitor. 

While  Stauffer  Media  Systems 
continues  to  market  and  support  its 


newspaper  software  programs.  Smith 
is  moving  into  a  new  role  as  the  person 
responsible  to  Bronson  for  the  compu¬ 
ter  store  operations.  John  Kreissler, 
who  had  been  an  independent  compu¬ 
ter  consultant  working  primarily  with 
IBM  clients,  was  employed  January  1 
as  general  manager  of  SMS. 

Bronson  and  Smith  believe  retail 
computer  stores  are  natural  extensions 
of  the  daily  newspaper  and  broadcast 
operations  owned  by  Stauffer  Com¬ 
munications,  Inc.  But  they  are  not 
limiting  their  future  store  locations  to 
just  the  markets  where  Stauffer  is  now 
operating. 

“We  have  been  working  toward  the 
concept  of  developing  information 
centers  in  our  present  newspaper  or 
broadcast  markets,”  Bronson  contin¬ 
ued.  “We  think  the  microcomputers 
will  be  involved  in  this  information  sys¬ 
tem  in  the  near  future  and  we  want  to  be 
involved  in  that  end  of  the  business  as 
well  as  the  provider  end.” 

Telecommunications  is  not  new  with 
Stauffer.  The  company  owns  50% 
interest  in  the  Amarillo,  Texas,  cable 
television  system  and  has  “newspaper- 
on-cable”  operations  in  Shawnee, 
Okla.,  and  York,  Nebr.  The  Shawnee 
News-Star  cable  venture  operates  on 
the  primary  band  on  the  Shawnee  cable 
system  and  is  considered  a  “model” 
newspaper  cable  operation. 

Bronson  also  noted  that  his  division 
of  19  daily  newspapers,  plus  the  com¬ 
puter  operations,  may  be  one  of  the 
smallest  newspaper  groups  to  retain  a 
full-line  advertising  agency  to  assist  the 
division  in  its  marketing  efforts.  Crea¬ 
tive  Productions,  Inc.,  of  Topeka,  is 
the  agency  of  record. 

Stauffer  Communications,  Inc.,  has 
been  slowly  moving  into  related  busi¬ 
ness  over  the  past  few  years,  Bronson 
noted.  The  company  now  operates  a 
home  and  business  security  system  in 
Topeka;  a  travel  agency  in  Topeka;  a 
travel  club  in  connection  with  Capper’s 
Weekly;  and  insurance  and  direct  mail 
merchandising  through  Capper’s 
Weekly.  The  company  also  operates 
the  Kansas  City  Royals  baseball  net¬ 
work,  the  Stauffer  Sports  Network  in 
Kansas  and  the  Bulldog  Network  in 
Iowa. 

Bronson  said  the  company  hopes  to 
open  a  new  Computer  Patch  store  at 
least  every  quarter. 

Chattman  promoted 

Ray  Chattman  was  named  com¬ 
munications  coordinator  in  a  recent 
ANPA  Foundation  staff  promotion.  He 
had  been  serving  as  publications  spe¬ 
cialist.  Chattman,  27,  joined  the 
foundation  in  February,  1982,  after  a 
brief  stint  as  a  print  media  consultant. 
Before  that,  he  was  an  Army  news¬ 
paper  editor. 
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New  weekly  features 
and  sections  debut 


A  “Drunk  Driving”  feature  has  been 
added  to  the  Monday  issues  of  both  the 
Providence  (R.I.)  Journal  and  Evening 
Bulletin  in  support  of  a  state  campaign 
against  drunk  driving. 

Each  week  the  feature  runs  a  list  of 
those  convicted  in  district  courts  on 
charges  of  driving  under  the  influence 
of  alcohol,  drivers  cited  for  failure  to 
take  Breathalyzer  tests,  and  the  dis¬ 
position  of  hearings  on  such  citations 
by  the  State  Division  of  Administrative 
Adjudication. 

According  to  James  V.  Wyman, 
executive  news  editor  at  the  Journal- 
Bulletin,  “We  have  continued  to  pub¬ 
lish  the  lists  as  a  regular  feature 
because  we  feel  that  drunk  driving  is  a 
serious  public  problem  and  that 
publication  of  the  lists  may  prove  to  be 
a  deterring  factor”. 

The  state’s  campaign,  annonced  by 
Governor  Garrahy  in  February  of  this 
year,  includes  a  24-hour  hotline  Rhode 
Islanders  can  dial  to  report  drunk  driv¬ 
ers.  The  hotline  number  (1-800-525- 
5245),  is  toll-free  and  rings  at  state 
police  headquarters  in  Scituate.  The 
last  four  digits  of  the  number  spell  out 
JAIL. 

An  Education/Careers  feature  will  be 
started  in  the  August  14  issue  of  the 
Providence  Sunday  Journal. 

The  feature  will  run  every  week  in 
the  Sunday  News  II  section  directly 
before  the  Editorial/Commentary 
pages. 

It  will  highlight  a  column  by  Joyce 
Lain  Kennedy,  a  syndicated  expert 
who  is  a  pioneer  in  matching  skills  to 
the  job  market.  She  advises  readers  on 
career  choices,  giving  special  emphasis 
to  the  opportunities  a  person’s  educa¬ 
tion  makes  available. 

Another  reader  service  planned  is  a 
question  and  answer  column  involving 
experts  at  the  State  Department  of 
Education.  They  will  answer  questions 
sent  in  by  readers  who  are  seeking 
advice  on  educational  and  career  mat¬ 
ters. 

Other  stories  by  Journal-Bulletin 
writers  and  outside  sources  will  also 
appear  frequently. 

According  to  Mark  A.  Silverman, 
Sunday  news  editor,  “The  purpose  of 
the  new  Education/Careers  feature  is  to 
expand  our  coverage  in  these  areas  and 
to  help  people  match  their  career  needs 
and  skills  with  jobs  and  training  that  are 
available  to  them  locally.” 

A  new  feature  for  the  paper,  “True 
Romance,”  will  be  used  from  time  to 
time  in  the  Des  Moines  Sunday  Regis¬ 
ter,  according  to  a  July  24 
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announcement,  when  the  first  one 
appeared. 

Couples  recently  married  or  “soon- 
to-be-married” — as  the  announcement 
stated — are  invited  to  write  of  their 
meeting  and  falling  in  love.  The  first 
story  was  of  a  2 1 -year-old  farming  area 
resident  who  met  a  girl  as  a  result  of  this 
advertisement  in  the  Register  classified 
section: 

“S/W/M— 21,  5’10”,  150  lbs.  Sin¬ 
cere,  good  looking,  Christian  guy, 
wants  to  meet  young  woman  who  en¬ 
joys  skating,  skiing,  dancing,  movies, 
backpacking,  rock  climbing,  etc.  Have 
steady  employment  in  farming  commu¬ 
nity.  Tell  me  about  yourself;  all  letters 
answered.” 

San  Jose  Mercury  News  began 
publishing  a  new  weekly  Computing 
section  May  22.  The  paper’s  territory 
includes  the  Silicon  Valley,  known 
internationally  for  its  high-tech 
industry. 

Aimed  at  novices  as  well  as  hob¬ 
byists  and  experienced  small-business 
users,  the  section  covers  a  variety  of 
news  about  personal  computers.  Most 
of  the  copy  is  locally  produced. 

The  section,  which  has  been  cover¬ 
ing  about  eight  pages,  features  articles 
that  tell  readers  how  to  buy,  use  and 
enhance  personal  computers,  peri¬ 
pherals  and  software.  In  addition,  reg¬ 
ular  features  include  a  column  for 
beginners,  a  survey  of  best-selling  pro¬ 
ducts,  and  agenda  of  local  user-group 
meetings,  a  reader-written  feature 
about  new  uses  for  computers  and  a 
column  about  computer  industry  news. 
The  paper  intends  to  add  hardware  and 
software  reviews  soon. 

Computing  is  a  subsection  of  the 
Sunday  Business  section,  which 
already  carries  news  on  the  computer 
industry  and  some  computer-related 
advertising. 

Evelyn  Richards  is  the  editor/writer/ 
columnist  for  the  section.  She  has 
covered  the  computer  industry  for  the 
paper’s  Business  section  nearly  two 
years  and  before  that  was  business  edi¬ 
tor  of  the  Peninsula  Times-Trihune. 

Dallas  Morning  News  has  expanded 
its  Wednesday  business  section  to 
include  “The  Energy  Report,”  weekly 
coverage  of  energy  and  exploration, 
from  source  to  consumer. 

The  report,  first  published  July  13, 
includes  a  major  article,  special  in- 
depth  reports  on  trends  in  the  energy 
business,  company  profiles,  charts  and 
graphs.  Energy  indicators,  prepared 
for  the  Morning  News  by  Data  Re¬ 
sources,  Inc.  of  Lexington,  Mass., 


Scofflaws  are  named 

Chicago  Sun-Times,  in  its  July  26 
editions,  published  a  Police 
Department  list  naming  553  leading 
scofflaws — parking  and  traffic  viola¬ 
tors  who  have  cost  Chicago  at  least 
$652,025  in  lost  revenue. 

The  list  includes  those  who  have 
failed  to  pay  fines  for  59,275  tickets 
issued  during  a  20-month  period,  Jan¬ 
uary  1,  1980  through  August  31,  1981. 

The  list — obtained  by  the  Sun-Times 
and  published  at  a  time  when  the  city  is 
experiencing  revenue  shortfalls — was 
compiled  by  the  Department’s  data 
systems  division  on  July  1.  A  more 
complete  computerized  tally  of  what 
could  be  thousands  of  violators  is 
expected  to  be  completed  within  a  few 
weeks. 


from  respected  industry  sources,  will 
be  a  regular  feature. 

In  addition  to  staff  reports,  it  will 
include  frequent  contributions  by 
experts  in  the  field. 

“The  Energy  Report  is  another  of 
our  efforts  to  address  the  specific 
information  needs  and  interests  of  Dal¬ 
las  and  the  Southwest,”  commented 
Burl  Osborne,  senior  vicepresident  and 
editor  of  the  Morning  News.  “Al¬ 
though  Dallas  has  a  diversified  econ¬ 
omy  that  depends  on  much  more  than 
one  area,  energy  continues  to  be  a 
prime  concern  here.” 

“This  new  section  is  part  of  our  con¬ 
tinuing  program  to  develop  a  dis¬ 
tinguished  business  news  report  con¬ 
sistent  with  the  continuing  growth  and 
sophistication  of  the  business  and 
industrial  climate  in  the  area.” 

In  addition  to  the  Wednesday 
“Energy  Report,”  the  Morning  News 
business  coverage  features  “Business 
Tuesday,”  the  Thursday  “Economic 
Report,”  and  the  Friday  “Real  Estate 
Report.” 

And  now,  every  Sunday,  the  Morn¬ 
ing  News  offers  the  complete  weekly 
national  listings  of  NASDAQ  over-the- 
counter  stocks.  This  addition  to  the 
Morning  News’  financial  tables  recog¬ 
nizes  the  growing  importance  of  trading 
activity.  In  1982,  NASDAQ  volume  set 
a  record  for  the  fifth  consecutive  year. 
And  1983’s  skyrocketing  volume  pro¬ 
mises  to  exceed  1982  levels. 

The  new  tables  show  volume  for  the 
week,  the  high,  low  and  list  prices  and 
net  change  for  the  week. 

On  July  26,  the  Morning  News 
introduced  its  first  daily  full-page  wea¬ 
ther  report  with  color-coded  maps, 
extended  forecasts  and  more  detailed 
weather  summaries. 

The  report,  which  previously  occu- 
(Continued  on  page  13) 
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New  features 

(Continued  from  page  12) 

pied  one-third  of  a  page,  appears  on  the 
back  of  the  Business  section  Monday 
through  Saturday  and  on  the  back  of 
another  main  section  on  Sunday. 


Neighborhood  news 
upstages  City  Haii 


Members  of  the  editorial  staff  of  the 
Mansfield  (Ohio)  News  Journal  were 
concerned  that  too  much  of  their 


To  follow  up  the  series,  the  News 
Journal  sponsored  a  neighborhood 
forum  at  a  downtown  hotel  and  invited 


A  satellite  photograph  has  been 
added  to  show  general  weather  con¬ 
ditions  throughout  the  country. 

International  temperatures  for  the 
previous  day  are  also  listed. 

A  detailed  weather-related  story  or 
photograph  will  be  featured  daily.  And, 
once  a  week,  a  column  explaining  wea¬ 
ther  phenomena  will  be  written  by  Dr. 
James  Scoggins,  chairman  of  the 
Meteorology  Department  at  Texas 
A&M  University  and  consultant  to 
NASA  or  by  Dr.  Vance  Moyer,  pro¬ 
fessor  emeritus  and  former  chairman  of 
the  Meteorology  Department  at  Texas 
A&M  University. 

Other  regular  features  of  the  report 
include  lunar/solar  information,  a  sky 
calendar,  an  area  pollen  count  and 
pollution  index. 

Information  for  the  weather  report  is 
provided  by  the  Associated  Press,  the 
National  Weather  Service,  the  Abrams 
Planetarium  at  Michigan  State  Univer¬ 
sity  and  the  Environmental  Health 
Division  of  the  City  of  Dallas. 

Seattle  Times  has  expanded  and  re¬ 
designed  its  Wednesday  food  section  to 
give  readers  more  food  information  in 
an  easier-to-use  package,  while  con¬ 
solidating  food  advertising  in  the  paper. 

The  expanded  section  premiered 
April  20,  with  an  emphasis  on  fresh  and 
local  products.  It’s  aimed  at  cooks  with 
a  wide  range  of  taste  and  experience — 
from  those  who  dabble  in  goat  cheese 
and  pasta  to  those  looking  for  ways  to 
feed  a  family  without  going  broke. 

The  section  is  expected  to  please 
advertisers  as  well  as  readers.  “There 
are  more  options  for  food  advertisers 
now,”  says  Kathleen  Wright,  retail 
advertising  manager  of  the  Times.  “We 
want  to  make  our  pages  as  attractive  as 
possible  to  readers,  to  prove  to 
advertisers  that  we’re  the  strongest 
food  market  in  the  Northwest.” 

“Most  of  the  articles  are  written  by 
our  own  staff,”  says  Sharon  Lane, 
Times  food  editor.  “We  use  very  few 
syndicated  or  wire  stories.” 

Three  new  features  reinforce  the 
local  emphasis:  “Northwest  Cuisine” 
by  Richard  Nelson,  a  regional  food 
expert;  “Fresh  Today,”  a  column  of 
short  items  on  new  restaurants,  new 
products,  local  food  people  and 
awards;  and  Food  Calendar,  a  list  of 
upcoming,  food-related  events  and 
activities. 

The  new  Times  Kitchen  consolidates 
most  of  the  section’s  recipes  on  one 
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reporting  originated  from  City  Hall 
rather  than  wards  and  neighborhoods. 

This  concern  and  a  rapid  growth  in 
the  formation  of  neighborhood  orga¬ 
nizations  in  the  city  of  54,000  led  the 
newspaper  to  undertake  a  series  of  arti¬ 
cles  which  focused  on  Mansfield’s 
neighborhoods  and  described  the  grow¬ 
ing  neighborhood  movement. 

“One  thing  we  wanted  to  do  was  to 
acquaint  Mansfielders  with  their  coun¬ 
terparts  in  other  sections  of  town,” 
said  editor  K.  Robert  May.  “We  also 
wanted  to  find  out  what  concerns  resi¬ 
dents  had  about  their  neighborhoods 
and  to  examine  how  neighborhood 
associations  could  give  people  a  stron¬ 
ger  voice  in  dealing  with  those  con¬ 
cerns.” 

“We  found  a  whole  new  group  of 
interesting  people  who  had  never  made 
the  news  before,”  May  said,  “and  it 
made  us  aware  of  how  many  people 
there  are  who  have  something  to  say 
but  who  are  never  asked  to  speak  out.” 

The  most  pressing  concerns  that  the 
7-day,  28-part  series  uncovered  were 
crime,  insufficient  parks  and  re¬ 
creational  programs,  poor  housing  and 
a  lack  of  code  enforcement  to  control 
overgrown  lots  and  abandoned  build¬ 
ings. 


page  and  eliminates  back-to-back  re¬ 
cipes.  The  uniform,  two-column  format 
allows  readers  to  clip  and  attach  them 
to  a  standard  3"  x  5"  recipe  card.  “Our 
readers  love  it,”  says  Lane. 

All  l  imes’  recipes  are  prepared  in 
the  newspaper’s  test  kitchen  before 
publication,  a  policy  established  three 
years  ago.  “We’re  one  of  the  few  news¬ 
papers  in  the  country  that  still  has  a 
working  test  kitchen.  We  believe  it 
gives  our  section  credibility.” 

A  color  cover  using  bold  graphics  or 
a  photograph  sets  the  tone  for  each 
week’s  section;  the  artwork  is  done  by 
Times’  staff  artists  and  photographers. 

“We  don’t  use  art-service  illustra¬ 
tions  or  photographs  on  our  cover  for 
the  same  reason  we  don’t  use  very 
many  wire  stories.  We  want  to 
establish  that  this  is  a  Times’  food  sec¬ 
tion,  created  especially  for  the  people 
in  this  area.” 

Depending  on  the  amount  of 
advertising,  the  section  is  two 
individual  sections  or  one  large  section. 

“Two  formats  give  us  more  flexibil¬ 
ity,”  says  Lane.  “We  have  space  to 
cover  not  just  basic  food  information 


representatives  of  neighborhood  orga¬ 
nizations  to  attend.  A  sociologist  and 
expert  on  neighborhoods  spoke  on  how 
neighborhood  organizations  could 
attack  problems.  A  panel  of  local  resi¬ 
dents  then  shared  their  successes  and 
failures  as  leaders  of  neighborhood 
groups. 

“The  some  80  people  who  attended 
the  meeting  got  so  involved  in  what  was 
being  said  that  they  decided  on  the  spot 
that  a  coalition  of  neighborhoods 
should  be  formed.  The  mayor,  who  also 
was  in  attendance,  told  the  group  he 
would  recommend  that  the  coalition  be 
given  $7,000  in  start-up  funds  from 
federal  block  grant  moneys,”  May 
said. 

The  next  step.  May  added,  will  be  to 
find  ways  to  improve  daily  coverage  of 
neighborhoods.  To  achieve  that,  neigh¬ 
borhood  representatives  will  be  invited 
to  a  meeting  at  the  News  Journal  to 
brainstorm  ideas. 

By  doing  the  series  and  sponsoring 
the  forum.  News  Journal  representa¬ 
tives  believe  they  accomplished  three 
things:  people  in  all  sections  of  town 
came  to  know  each  other  better;  report¬ 
ers  and  editors  gained  a  new  insight  into 
the  concerns  of  city  dwellers;  and  the 
newspaper  won  new  friends  by  being  a 
catalyst  for  positive  action. 


and  recipes,  but  the  ‘why’  of  food,  such 
as  how  a  supermarket  is  laid  out  and 
how  to  make  and  sell  food  out  of  your 
own  home.” 

Medford  (Ore. )Mail  Tribune  has 
launched  a  new  Monday  sports  “tab,” 
“Time  Out,”  that’s  proving  popular 
with  readers  and  putting  more  thick¬ 
ness  in  the  Monday  edition,  according 
to  publisher  Gilbert  Bogley. 

Generally  running  24  tab  pages  and  a 
50%  newshole,  “Time  Out”  con¬ 
centrates  on  participant  sports,  as  well 
as  supplying  weekend  box  scores,  fu¬ 
ture  schedules,  sports  columns,  and 
coverage  of  minor  sports  events.  About 
half  of  the  pages  are  assembled  on 
Monday  morning,  with  the  other  half  in 
preparation  the  previous  Wednesday 
and  Friday.  The  Mail  Tribune  offers 
advertisers  a  pick-up  rate  for  ads  run¬ 
ning  in  the  tv-entertainment  tabloid 
section. 

Richardson  (Texas)  Daily  News 
began  publishing  a  Monday  edition 
again  on  May  2,  four  and  one-half  years 
after  it  was  discontinued.  Richardson 
now  publishes  daily  except  Saturday. 
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Ad  bureau  study:  singles 
shop  for  food  differently 


By  David  Astor 

Many  food  advertisers  are  missing 
out  on  a  large,  high-profit  market  by 
inadequately  meeting  the  needs  of 
shoppers  from  one-person  households. 

This  was  the  implication  of  a  report 
from  the  Newspaper  Advertising 
Bureau  that  showed  significant 
differences  between  the  ways  single 
and  multi-person  households  shop  and 
how  much  they  spend. 

The  “Food  Shopping  in  One-Person 
Households”  report,  released  at  a  July 
27  press  briefing,  revealed  that  the  me¬ 
dian  weekly  food  cost  is  $30.67  for  peo¬ 
ple  living  alone  (who  now  account  for 
almost  25%  of  U.S.  households — up 
from  11%  in  1955).  This  compares  to 
$16.83  per  capita  for  a  four-member 
family. 

Dr.  Stuart  Tolley,  the  ad  bureau’s 
vicepresident  in  charge  of  research, 
said  that  one  reason  for  this  difference 
is  that  packages  in  small  quantities  cost 
more  when  they  are  available.  When 
single-person  households  are  forced  to 
buy  packages  in  large  quantities,  there 
is  an  increased  rate  of  food  spoilage. 
Tolley  also  noted  that  solo  households 
tend  to  purchase  more  costly  con¬ 
venience  foods  such  as  frozen  main 
courses. 

And  he  added,  “They  do  less  com¬ 
parison  shopping  between  stores,  and 
they  are  less  likely  to  take  advantage  of 
sales  at  different  stores.”  Tolley  said 
one-person  household  shoppers  tend  to 
be  “more  store-loyal  and  probably 
more  brand-loyal.”  The  study  also 
showed  that: 

•  One-person  households  rank  the 
importance  of  food  preparation  ease 
higher  than  multi-person  households, 
but  are  somewhat  less  concerned  with 
nutrition. 

•  Only  13%  of  one-person  house¬ 
holds  are  heavy  coupon  users  (redeem¬ 
ing  five  or  more  per  week)  compared  to 
38%  of  two-or-more  person  house¬ 
holds.  But  single-person  households 
are  still  just  as  likely  to  use  at  least 
some  coupons. 

•  About  37%  of  one-person  house¬ 
holds  do  and  18%  don’t  consider  gener¬ 
ic  foods  a  good  value  compared  to  50% 
and  18%  of  two-or-more  person  house¬ 
holds.  Single-person  households  are 
more  likely  than  multi-person  (45%  to 
32%)  to  report  that  their  stores  do  not 
have  generics  or  that  they  are  not  aware 
if  generics  are  a  good  value  or  not. 

When  it  came  to  the  reading  and  use 
of  newspapers,  single  and  multi-person 
households  were  more  similar  in  their 
habits.  The  study  found  that: 


•  About  79%  of  one-person  house¬ 
holds  read  a  newspaper  the  past  seven 
days  compared  to  86%  of  two-or-more 
person  households. 

•  About  50%  of  one-person  house¬ 
holds  checked  newspaper  food  ads  in 
daily  papers  compared  to  57%  of  two- 
or-more  person  households. 

•  About  87%  of  one-person  house¬ 


holds  used  newspapers  as  the  source  of 
cents-off  coupons,  2%  used  mail,  3% 
magazines,  and  8%  other.  For  multi¬ 
person  households,  the  figures  were 
89%  for  newspapers,  8%  for  mail,  1% 
for  magazines,  and  2%  for  other. 

The  data  for  the  one-person  house¬ 
hold  study  was  drawn  from  a  recent  ad 
bureau  report — “The  Emerging  New 
Food  Shopper” — that  involved  tele¬ 
phone  interviews  with  558  consumers 
in  11  U.S.  cities.  Secondary  data  on 
household  food  costs  were  derived 
from  Gallup  Polls,  and  data  on  food 
purchases  came  from  the  Simmons 
Market  Research  Bureau. 


Alpha  Beta  supermarkets  increase 
newspaper  ads  again  after  7  years 


Alpha  Beta  supermarkets  in  Califor¬ 
nia  and  Arizona  this  summer  began 
making  heavy  use  of  newspapers  again 
after  a  seven-year  lapse. 

During  that  time,  the  chain  had  pri¬ 
marily  used  broadcast  in  its  media  mix 
while  still  occasionally  advertising  in  a 
handful  of  newspapers.  Now,  the 
chain’s  286  stores  in  California  and  38 
in  Arizona  are  running  ads  in  some  90 
papers. 

Alpha  Beta  senior  vicepresident/ 
advertising  Bill  Wade  told  E&P  that  the 
chain  now  wanted  to  emphasize  price 
and  item  more.  “Newspapers  are  the 


best  vehicle  for  price,”  he  said,  adding 
that  broadcast  had  been  better  suited 
for  image-type  advertising. 

Wade  declined  to  reveal  how  Alpha 
Beta’s  media  mix  is  now  broken  down. 

Alpha  Beta,  a  subsidiary  of  Amer¬ 
ican  Stores  Co.,  actually  began  stepping 
up  some  of  its  newspaper  advertis¬ 
ing  in  Arizona  about  a  year  ago.  “We 
were  satisfied  with  it,”  said  Wade. 

The  Newspaper  Advertising  Bureau 
as  well  as  papers  in  the  two  states  had 
spent  a  good  deal  of  time  trying  to  en¬ 
courage  Alpha  Beta  to  once  again  use 
their  medium  more  heavily. 


Over  380  companies  featured  in  July  4  ad 


A  total  of  387  businesses  were  fea¬ 
tured  in  a  four-page  Pottsville  (Pa.)  Re¬ 
publican  ad  marking  Independence 
Day  last  month. 

Each  participating  firm  ran  three 
lines  in  the  red,  white  and  blue  ad, 
which  listed  the  businesses  in  chrono¬ 
logical  order  based  on  their  founding 
dates.  The  oldest  participant  was  a  res¬ 
taurant  begun  in  1780,  followed  by  a 
bank  and  brewery  started  in  1828  and 
1829  respectively. 

“The  concept  is  for  the  business  to 


reflect  its  pride  on  its  service  to  the 
public  as  we  celebrate  our  nation’s 
birthday,  in  effect  a  commemoration  of 
free  enterprise,”  said  Kenneth  L. 
Brennan,  the  newspaper’s  director  of 
sales  and  promotion. 

Brennan  told  E&P  that  the  ad  promo¬ 
tion,  which  drew  354  businesses  in  1982 
and  251  in  1981,  is  sold  mainly  via  tele¬ 
phone.  Salespeople  earn  a  special  com¬ 
mission  which  increases  as  a  minimum 
individual  quota  of  40  businesses  is 
achieved. 


Gannett  names  new  promotion  manager 


The  Gannett  Newspaper  Division 
has  appointed  Suzanne  Bush  manager 
of  promotion  programs,  effective  Sept. 
1. 

Bush  has  been  research  and  public 
service  director  at  the  Gannett  news¬ 
papers  in  Wilmington,  Del.,  since  1980. 
She  joined  those  papers  in  1969,  and 
was  creative  services  supervisor  before 
becoming  promotion  director  in  1978. 

The  1969  University  of  Delaware 
graduate  is  a  member  of  the 
International  Newspaper  Promotion 
Association,  Newspaper  Research 
Council,  American  Marketing  Associa¬ 
tion,  Delaware  Association  for  the 


Blind  board  of  governors,  and  Univer¬ 
sity  of  Delaware  Women’s  Center 
advisory  committee. 

AAAA  hits  tv  ad  clutter 

A  statement  opposing  television 
commercial  clutter  has  been  issued  by 
the  American  Association  of  Advertis¬ 
ing  Agencies’  board  of  directors. 

The  board  expressed  concern  about 
the  recent  decision  by  two  networks  to 
permit  advertisers  to  split  30-second 
spots  into  two  unrelated  product  mes¬ 
sages,  and  the  network  announcement 
a  few  months  ago  that  total  commercial 
time  would  be  increased. 
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Proclaim  liberty  through  all  the 
land  unto  all  the  inhabitants  thereof 
(Lev.  25;10) 

Scripps  League 
Newspapers 

Eagle  Hill  -  SR1,  Box  16B,  Charlottesville, 

San  Mateo,  California,  400  El  Camino  Real 
Washington,  D.C.,  1341  G.  St.,  N.W.,  Suite  602 
Santa  Barbara,  California,  1236  Coast  Village  Circle 


Virginia  22901 


Flagstaff  (AZ)  Arizona  Daily  Sun 
Banning  (CA)  Record  Gazette 
The  Shopper 

Hanford  (CA)  Hanford  Sentinel 

Kings  County  News 
Napa  (CA)  Napa  Register 
Novato  (CA)  Novato  Advance 

North  Main  Shopping  News 
Petaluma  (CA)  Argus  Courier 

Argus  Courier  Shopping 
Guide 

Rohnert  Park/Colati  (CA)  Clarion 
Santa  Maria  (CA)  Santa  Maria  Times 


Santa  Maria  (CA)  Spotlight 
Santa  Paula  (CA)  Daily  Chronicle 
Taft  (CA)  Midway  Driller 

Westside  Shopping  News 
Wasco  (CA)  l^sco  News 
Manchester  (CT)  Evening  Herald 
Crestvlew  (FL)  Okaloosa  News 
Journal 

Valparaiso  (FL)  Bayou  Times 
Honolulu  (HI)  Waikiki  Beach  Press 
Honolulu  (HI)  Japanese  Beach  Press 
Honolulu  (HI)  Kauai  Beach  Press 
Honolulu  (HI)  Maui  Beach  F'ress 


Honolulu  (HI)  Big  Island  Beach  Press 
Kauai  (HI)  The  Garden  Island 
DeKalb  (IL)  Daily  Chronicle 

Chronicle  Shopper 

Georgetown  (KY)  Georgetown  News  & 
Times 

Hazard  (KY)  Herald  Voice 
Paris  (KY)  Paris  Enterprise 
Haverhill  (MA)  Haverhill  Gazette 
Flat  River  (MO)  Flat  River  Daily  Journal 
Hamilton  (MT)  Ravalli  Republic 
Coos  Bay  (OR)  Coos  Bay  World 
South  Coast  Week 


Oregon  City  (OR)  Enterprise  Courier 
Courier  Shopper 

The  Dalles  (OR)  The  Dallas  Chronicle 
Columbia  Week 
Lewistown  (PA)  The  Sentinel 
Mifflin  (PA)  Mifflin  County  Observer 
Provo  (UT)  The  Daily  Herald 

Utal  Valley  Enterprise 
Newport  (VT)  Newport  Daily 
Enterpnse 

Pullman  (WA)  Pullman  Herald 
Rhinelander  (Wl)  Rhinelander  Daily 
News 


Represented  Nationally  by  Newspaper  Advertising  Sen/ice  Co. 


1 983  Newspaper  Week 
promotion  scheduled 


“A  Free  Press:  Democracy’s  First 
Defense”  is  the  theme  of  this  year’s 
National  Newspaper  Week,  October  9- 
15. 

Kits  containing  promotional  material 
will  be  available  to  every  newspaper 
either  through  their  state  press  associa¬ 
tions  or  from  the  Illinois  Press  Associa¬ 
tion  about  September  1. 

This  year’s  kit  includes  about  25 
pieces  of  material  made  up  of  editorial 
cartoons,  editorial  copy,  clip  art  and 
ideas  for  observing  the  event.  A  num¬ 
ber  of  nationally  syndicated  cartoonists 
have  contributed  to  the  kit. 

NNW  is  a  project  of  Newspaper 
Association  Managers,  a  group  of  the 
managers  of  the  state,  regional  and 
national  press  associations.  Chairman 
this  year  is  Dave  West,  manager  of  the 


Illinois  Press  Association.  Committee 
members  are  Keith  Jensen,  manager  of 
the  South  Dakota  Press  Association; 
Ken  Drum,  manager  of  the  Ohio  News¬ 
paper  Association;  and  Crawford  Car- 
roll,  director  of  marketing  services. 
New  Orleans  States-ItemlTimes- 
Picayune,  representing  the 
International  Newspaper  Promotion 
Association. 

“While  we  in  the  press  do  not  ask 
special  favors,  we  must  remember  that 
we  do  play  a  special  and  critical  role  in 
the  preservation  of  democracy,”  said 
NNW  chairman  Dave  West.  “Observ¬ 
ance  of  NNW  serves  to  remind  and  en¬ 
courage  us  of  the  press,  as  well  as  edu¬ 
cate  the  public  to  our  vital  task.  I 
strongly  urge  every  editor  and  pub¬ 
lisher  to  participate  in  this  year’s 
observance  in  some  way  or  another.” 


Local/national  ad  rate  differential 
discontinued  by  Minnesota  papers 


An  advertising  system  eliminating 
the  differential  between  local  and 
national  rates  will  go  into  effect  Sept.  1 
for  Minnesota  newspapers. 

The  one-rate  system  was  approved  in 
June  by  the  board  of  directors  of  the 
Minnesota  Newspaper  Association 
(MNA),  which  represents  about  500 
medium  and  small  dailies  as  well  as 
weeklies  for  advertising.  Larger  dailies 
such  as  the  Minneapolis  Star  and  Tri¬ 
bune,  St.  Paul  Pioneer  Press  and  St. 
Paul  Dispatch,  and  Duluth  News- 
Tribune  Herald  will  not  be  doing 
away  with  the  rate  differential. 

“MNA  is  pioneering  a  concept  that 
will  be  catching  on  around  the  country 
in  a  few  years,”  predicted  the  associa¬ 
tion’s  manager  Mike  Kramer.  “Other 
states  are  watching  us  very  carefully  to 
see  how  this  marketing  approach 
works.” 

Steve  Sears,  MNA  advertising  repre¬ 
sentative,  added,  “The  quality  of  a 
newspaper’s  market  has  always  been 
better  demographically  than  that  of 


Ruling  halts  bus  firm  ad  claiming  low  fare 


Greyhound  Lines  Inc.  received  a 
temporary  restraining  order  from  U.S. 
district  court  in  New  York  that  pre¬ 
vents  Trailways  Inc.  from  advertising 
that  its  highest  fare  is  $50  less  than 
Greyhound’s. 

Trailways  had  claimed  that  Grey- 


television  and  therefore  is  a  more  effi¬ 
cient  mass  buy.  Newspapers  lose  out 
on  the  mass  buys  because  of  the  com¬ 
plexity  of  placing  orders  in  thousands 
of  newspapers  nationwide.  A  one-rate 
structure  with  a  'one-order,  one-bill’ 
system  is  a  step  in  the  right  direction. 

“By  adopting  local  rates,  newspap¬ 
ers  are  recognizing  the  importance  of 
national  advertisers  and  representa¬ 
tives.  They  are  saying  that  the  national 
market  segment  deserves  the  same 
awareness  as  the  local  segment.  I 
believe  this  increased  awareness  of 
national  advertisers  will  result  in  better 
understanding  between  advertisers  and 
newspapers.” 

The  MNA  said  the  “one-order,  one- 
bill”  system  will  save  advertisers 
“money,  time  and  headaches  by  not 
having  to  place  advertising  in  so  many 
newspapers.”  The  association  will  pro¬ 
vide  tearsheets  in  one  bundle  with  one 
bill,  thus  simplifying  bookkeeping  for 
advertisers. 


hound’s  one-way  fare  had  risen  from 
$99  to  $149  while  its  own  had  stayed 
put.  Greyhound,  however,  said  that 
Trailways  knew  that  the  Interstate 
Commerce  Commission  had  extended 
its  authorization  allowing  Greyhound 
to  keep  its  top  fare  at  $99. 


Dick  Mitchell 

Food  contest  hikes 
interest  in  coupons 

The  Ocala  (Fla.)  Star-Banner  has 
begun  a  shopping  spree  contest  that  re¬ 
quires  entrants  to  count  the  total  value 
of  national  advertisers’  coupons  in 
each  Wednesday’s  food  section. 

The  13-week  “Food  for  Thought” 
contest  is  designed  to  increase  reader 
interest  in  using  the  coupons  as  well  as 
advertiser  interest  in  running  them, 
according  to  Star-Banner  advertising 
director  Dick  Mitchell. 

Over  $4,500  in  grocery  prizes  will  be 
given  away  during  the  contest.  Four 
people  who  send  in  the  correct  coupon 
total  will  be  selected  each  week  to 
receive  $75  in  shopping  spree  certifi¬ 
cates  good  at  participating  supermar¬ 
kets.  And  three  $250  grand  prize  winn¬ 
ers  will  be  chosen  at  the  end  of  the 
contest. 

The  idea  for  the  contest  came  up  dur¬ 
ing  barnstorming  sessions  attended  by 
representatives  from  various  Star- 
Banner  departments.  “The  uniqueness 
of  this  approach  covered  the  needs  of 
all  departments,  from  building  circula¬ 
tion  and  creating  publicity  for  national 
coupon  advertising,  to  providing  read¬ 
ers  benefits  in  dollars  and  cents  sav¬ 
ings,”  said  publisher  Paul  Brooks. 

The  Star-Banner  is  also  introducing  a 
new  format  in  which  coupons  are  listed 
in  an  index  on  the  front  of  each  week’s 
food  section. 

Grey  gets  renewal  of 
military  ad  contract 

Grey  Advertising  has  been  awarded 
a  new  contract  with  the  Joint  Recruit¬ 
ment  Advertising  Program  (JRAP)  of 
the  U.S.  Department  of  Defense  for  fis¬ 
cal  year  1984. 

The  renewal  of  the  JRAP  account, 
which  is  worth  about  $20  million  per 
year,  is  effective  Oct.  1.  Grey — the 
JRAP  agency  since  1980 — also 
received  two  one-year  renewal 
options. 

The  JRAP  advertises  jointly  for  the 
Army,  Navy,  Air  Force,  Marines, 
National  Guard  and  Coast  Guard. 
Media  used  include  newspapers,  maga¬ 
zines,  television,  radio  and  direct  mail. 
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What’s  Up  at  UPl? 


“The 

Scripps  League 
and  UPl. 

What  a  combination!” 


UPl  is  proud  to  announce  that  we  have 
Seen  chosen  to  work  for  no  less  than  18 
Scripps  League  Newspapers. 

The  Scripps  League  Newspapers  have 
been  performing  a  vital  service  in  their  ; 
respective  communities  for  years.  Namely, = 
to  keep  their  readers  accurately  informed  ' 
with  a  special  emphasis  on  credibility. 

We  are  pleased  to  be  serving  the 
Scripps  League  Newspapers  via  the  UPl 
satellite  system,  and  we  will  strive  to  help 
them  fulfill  their  commitment  to  their 
many  readers. 


UNI  J  f  0  nWf  SS  IN  1 1  KNAt  lUNAl 

UPl 

One  Upon  the  World 


Holmes  Globes  Knue 


Kendall  J.  Holmes  was  named 
Washington  correspndent  of  the  Port¬ 
land  (Me.)  Press  Herald  and  other 
newspapers  in  the  Guy  Gannett 
Publishing  Co.  chain.  He  succeeds 
Michael  D’ Antonio,  who  resigned 
to  join  Newsday,  Long  Island. 

Holmes  has  been  on  the  staff  of  the 
Portland  newspapers  since  1978, 
following  an  internship  served  with  the 
Guy  Gannett  papers  while  a  journalism 
student  at  the  University  of  Maine, 
Orono. 

*  *  * 

The  general/classified  group  of  the 
Chicago  Tribune  marketing  services 
department  has  made  staff  changes 
during  the  newspaper's  regionalization 
effort  as  follows: 

Don  Johnson,  named  senior 
marketing  analyst  for  general  advertis¬ 
ing,  moving  from  classified. 

Michele  Soltan,  named  market¬ 
ing  analyst  for  general  advertising.  She 
formerly  was  with  Ogilvy  &  Mather 
Advertising. 

Jesse  Reif,  to  marketing  analyst  for 
classified  advertising,  moving  from  the 
Tribune’s  Dallas  sales  office. 

Nancy  Thomas,  also  named 
marketing  analyst  for  classified.  She 
was  with  the  marketing  department  of 
the  Suburban  Trib. 

Michael  White,  named  marketing 
intern  for  the  newspaper’s  New  York 
sales  office. 


Paul  F.  Knue  Jr.,  editor  of  The 
Kentucky  Post,  Covington,  since  1979, 
was  named  editor  of  the  Cincinnati 
Post.  He  succeeds  William  R.  Bur¬ 
leigh,  who  was  named  general  edito¬ 
rial  manager  of  Scripps-Howard  News¬ 
papers. 

Judith  G.  Clabes,  editor  of  the 
Sunday  Courier  &  Press,  Evansville, 
Ind.,  since  1978,  was  named  to  succeed 
Knue  in  Covington. 

The  Knue  and  Clabes  appointments 
are  effective  September  6. 

Knue  joined  the  Cincinnati  Post  in 
1970  as  a  copy  editor  after  college 
graduation  and  then  became  night  news 
editor  and  co-editor  of  the  Weekender 
edition  in  the  mid-70s.  He  served  four 
years  as  managing  editor  of  the  Evans¬ 
ville  (Ind.)  Press,  also  a  Scripps- 
Howard  newspaper,  before  assuming 
the  post  of  editor  in  Covington. 

Clabes  was  a  public  school  teacher 
for  three  years  after  college  graduation 
and  in  1971  she  joined  the  Evansville 
Printing  Corporation,  publisher  of  the 
Sunday  Courier  &  ^ess,  as  its  first 
Newspaper  in  the  Classroom  coordina¬ 
tor.  Clabes  subsequently  joined  the 
Evansville  Press  in  editorial  promotion 
and  became  an  editorial  page  col¬ 
umnist.  She  was  appointed  associate 
editor  of  the  newspaper  in  1977  and  a 
year  later,  editor  of  the  Sunday  Courier 
&  Press. 
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The  Biggest  Graphic  Arts  Exposition  on  the  East  Coast  in  1983. 
Featuring  Hundreds  of  Exhibits  and  over  50  Technical  Programs! 

GUTENBERG  INTERNATIONAL 

October  20th  -  23rd,  1983 
Washington  DC  Convention  Center 

Show  Management:  Gutenberg  Expositions^P.O.  Box  11712 
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NEWSPEOPLE 


William  G.  Boykin,  executive 
director  of  the  Inland  Daily  Press 
Association,  will  teach  a  course  in  edit¬ 
ing  and  publishing  at  Loyola  Univer¬ 
sity,  Chicago,  this  fall.  He  has  been 
Inland’s  executive  director  since  1974 
and  earlier  was  executive  director  of 
press  associations  in  Texas  and  Florida 
and  for  Allied  Daily  Newspapers,  Seat¬ 
tle. 

Currently,  Boykin  is  a  member  of  the 
board  of  overseers  for  Loyola’s  new 
National  Center  for  Freedom  of 
Information  Studies. 

*  *  * 

Rick  Perius  was  promoted  to 
circulation  manager  of  the  Santa  Moni¬ 
ca  (Calif.)  Evening  Outlook.  He  was 
home  delivery  manager  and  will  be  suc¬ 
ceeded  in  that  post  by  Nancy  Ger- 
TEN,  formerly  division  manager. 

4e  :4c  ]|e 

Paul  R.  Hurder  has  joined  the  Chi¬ 
cago  Sun-Times  as  assistant  controller 
responsible  for  general  accounting  and 
payroll.  He  formerly  was  controller/ 
treasurer  of  the  Southtown  Economist, 
Inc.,  having  joined  the  community 
newspaper  publishing  firm  in  1974. 

:(c  :4c  4c 

Steve  Dozier  was  named  photo 
editor  of  the  Fort  Worth  Star- 
Telegram,  from  staff  photographer  at 
the  Miami  Herald.  He  earlier  was  with 
the  St.  Petersburg  Times. 

*  *  * 

Formerly  southwest  circulation 
manager  for  the  New  York  Times, 
Stephen  K.  Bales  has  been  named 
Huntsville  (Texas)  Item  circulation 
director. 

♦  ♦  ♦ 

David  Mazzarella  was  named 
general  manager  for  USA  Today  in  the 
New  Y ork  market  cluster,  and  THOMAS 
Curley  was  appointed  to  succeed  him 
as  publisher  of  the  Bridgewater  (N.J.) 
Courier-News. 

Curley  was  reporter  and  city  editor 
of  the  Woodbridge  (N.J.)  News  Tri¬ 
bune  before  joining  Gannett  in  1973  as 
an  editor  at  the  Rochester  (N.Y.) 
Times-Union.  In  1976,  he  was  named 
director  of  information  for  Gannett  and 
then,  director  of  research,  and  has  been 
editor  of  the  Norwich  (Conn.)  Bulletin 
since  1982. 

Mazzarella  joined  Gannett  in  1976  at 
Gannett  News  Service  in  Washington. 
He  moved  to  editor  of  the  Courier- 
News  in  1977  and  publisher  in  1979. 
Before  joining  Gannett  he  was  with  the 
Associated  Press  in  New  York  and 
overseas  from  1%2  to  1971  and  then 
served  as  managing  editor  of  the  Rome 
Daily  American  before  joining  Gan¬ 
nett. 
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IN  THE  NEWS 


Edited  by  LENORA  WILLIAMSON 

Steve  Bower,  platemaking  fore¬ 
man,  has  been  named  administrative 
services  manager  of  the  Times  Publish¬ 
ing  Co.,  St.  Petersburg,  Fla.  He  re¬ 
places  Jack  Von  Runnen,  who 
accepted  a  position  with  the  Dallas 
Morning  News. 

♦  ♦  ♦ 

Michael  J.  Canon  was  appointed 
assistant  controller  of  Indianapolis 
Newspapers,  Inc.,  publishers  of  the 
Indianapolis  Star  and  Indianapolis 
News.  A  certified  public  accountant, 
he  joined  the  newspapers  in  1979  as 
chief  accountant. 

♦  ♦  ♦ 

Henry  W.  Marks  has  joined  Roll¬ 
ing  Stone  magazine  as  associate 
publisher-advertising.  He  joined  the 
Rolling  Stone  organization  from  Play¬ 
boy,  where  he  had  been  director  of 
advertising  for  seven  years.  Earlier 
Marks  was  director  of  advertising  sales 
for  Dow  Jones  and  Co. 

*  *  * 

Francis  J.  Kenny  joined  the  Obser¬ 
ver  &  Eccentric  Newspapers,  Birming¬ 
ham,  Mich.,  as  research  director.  He 
will  be  responsible  for  business 
research  and  promotion  projects.  Ken¬ 
ny  has  been  with  the  Detroit  Free  Press 
in  a  similar  position  since  1%5. 

*  *  * 

Representatives  of  Texas  Newspa¬ 
pers  have  named  John  Crawford, 
Wood  County  Democrat,  as  Texas 
Press  Association  president.  Serving 
with  Crawford  are:  Frank  Baker, 
Fort  Stockton  Pioneer,  first  vicepres¬ 
ident;  Walter  Bickel,  Lamesa 
Press-Reporter,  second  vicepresident; 
Norris  Monroe,  Copperas  Cove 
Leader-Press,  treasurer.  Former  presi¬ 
dent  T.H.  Cunningham  is  chairman 
of  the  directors’  group. 

*  ♦  ♦ 

Nancy  Cain,  contributing  editor  of 
Michigan  Living  Magazine,  published 
by  the  Automobile  Club  of  Michigan, 
was  elected  president  of  the  300- 
member  Detroit  Society  of  Pro¬ 
fessional  Journalists,  Sigma  Delta  Chi. 
Before  joining  the  magazine  last  year, 
Cain  was  a  reporter  for  the  Macomb 
Daily,  Mount  Clemens,  Mich.,  and  had 
taught  in  Tehran,  Iran,  for  two  years 
previously. 

♦  ♦  ♦ 

Frederick  Standish  III  was 
appointed  correspondent  for  the 
Associated  Press  in  Grand  Rapids. 
Standish  has  held  news  positions  in 
Birmingham,  Atlanta  and  New  York. 
He  succedds  Michael  A.  McKesson, 
who  has  been  named  correspondent  in 
Lansing.  McKesson  joined  AP  at 
Detroit  in  1981. 
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Powell  Follett 


APPOINTED  to  the  newly  created 
position  of  executive  director  of  advertis¬ 
ing  and  marketing  at  the  San  Antonio 
Light  is  Roy  C.  Follett,  and  promoted  from 
circulation  sales  director  to  executive 
director  of  circulation  is  Bill  Powell. 

Follett  most  recently  was  president  of 
the  Allentown  (Pa.)  Call-Chronicle.  He 
was  with  the  Des  Moines  Register  and 
Tribune  almost  20  years,  serving  as  classi¬ 
fied  director,  promotion  director  and 
finally  advertising  director. 

Powell  joined  The  Light  a  year  ago 
after  serving  as  circulation  director  of  the 
Philadelphia  Bulletin  for  two  years.  Pre¬ 
viously  he  had  been  with  the  Dallas  Times- 
Herald  more  than  30  years. 


Richard  G.  Atkins,  director  of 
international  communications  for  the 
Associated  Press,  was  re-elected 
vicechairman  of  the  International  Tele¬ 
communications  Press  Council  at  the 
annual  general  meeting  in  Helsinki, 
Finland.  The  council  represents  8,000 
news  agencies  around  the  world  and 
gives  advice  on  technical  standards  and 
communications  planning  and  has 
international  regulatory  authority. 

*  *  * 

H.  Bruce  Miller,  former  editorial 
writer  at  the  San  Jose  Mercury  News 
and  last  year  a  participant  in  the  Stan¬ 
ford  Professional  Journalism  Fellow¬ 
ship  program,  has  returned  to  the  Mer¬ 
cury  as  a  local  page  columnist. 

Joining  the  photo  staff  are  Judy 


Griesedieck,  formerly  at  the  Hartford 
Courant,  and  RlCK  Perry,  Seattle 
Times  photographer  who  was  NPPA 
picture  editor  of  the  year  in  1981. 

Denise  Fitzpatrick  joined  the  staff 
as  a  reporter  in  the  Fremont  bureau. 
Fitzpatrick  was  formerly  with  the 
Associated  Press  in  Louisville. 

Barbara  McIntosh,  former  life¬ 
style  writer  at  the  Houston  Post,  is  now 
a  reporter  in  the  Living  department. 

*  *  * 

Joyce  Swan,  retired  publisher  of 
the  Rapid  City  (S.D.)  Journal  and  the 
Minneapolis  Star  and  Tribune,  was 
honored  recently  with  a  “Joyce  Swan 
Day”  in  Rapid  City.  Swan  was  cited  for 
his  role  in  creating  Rapid  City  Regional 
Hospital  out  of  the  merger  of  two 
formerly  separate  city  hospitals.  A  new 
wing  of  the  Regional  Hospital  now 
under  construction  is  being  named  the 
Joyce  A.  Swan  Addition. 

*  *  * 

Bob  L.  Long  has  been  named 
advertising  director  for  the  Sun  and 
Daily  Herald,  Biloxi  (Miss.)  Sun  and 
Daily  Herald,  succeeding  G.M.  JOHN¬ 
SON  ,  who  joined  the  Columbia  (S.C.) 
Record.  Long  was  formerly  ad  director 
for  the  Hollywood  (Fla.)  Sun  Tattler. 

*  ♦  ♦ 

Sidney  Gross,  a  public  relations 
executive  in  New  York  City  for  more 
than  30  years,  was  appointed  an  assis¬ 
tant  professor  effective  September  1  at 
New  York  University’s  Department  of 
Journalism  and  Mass  Communication. 
His  teaching  and  research  specializa¬ 
tion  will  be  public  relations,  which  now 
attracts  almost  20  percent  of  the 
university’s  undergraduate  journalism 
majors. 

Gross  founded  Gross  &  Associates 
12  years  ago  and  previously  was  an 
executive  with  the  Vernon  Pope  Com¬ 
pany  for  16  years  and  earlier  a  news¬ 
man  with  the  Associated  Press  and 
Cleveland  Press.  He  sold  his  interest  in 
Gross  &  Associates  to  fellow  officers 
and  retires  as  chairman  of  the  board 
before  assuming  new  duties  at  NYU. 

{Continued  on  page  20) 


JENKINS 


For  their  coverage  of  the  war  in  Lebanon 
two  American  newspaper  reporters  shared 
the  1983  Pulitzer  Prize  for  international 
reporting.  One  of  them  was  Loren  Jenkins, 
veteran  foreign  correspondent  of  The 
Washington  Post. 

Outstanding  in  the 

Los  Angeles  Times- 
Washington  Post  News  Service 

1150  15th  St.  NW  Washington.  DC  20071 
(202)  334-6173 


Newspeople 

(Continued  from  page  19) 


David  H.  Bair,  assistant  to  the  pub¬ 
lisher  of  the  Camden  (N.J.)  Courier- 
Post  since  1979,  was  named  publisher 
of  Suburban  Newspapers,  a  group  of 
weeklies  with  headquarters  in  Cherry 
Hill.  He  replaces  Louis  Barsony, 
who  was  named  general  manager  of  the 
Philadelphia  office  of  USA  Today. 


Bair  Barsony 

Bair  also  has  operational  responsibil¬ 
ity  for  the  Salem  Sampler,  a  weekly  in 
Salem  County,  N.J.  All  of  the  news¬ 
papers  are  part  of  Gannett  Co.,  Inc. 

Bair  worked  in  advertising  and 
circulation  posts  at  the  Courier-Post 
before  becoming  personnel  manager  in 
1972. 

Barsony  joined  Gannett  in  1972  as 


advertising  manager  for  the  Niagara 
Gazette,  Niagara  Falls,  N.Y.,  and  was 
with  Gannett’ s  Utica  newspapers,  the 
Observer  Dispatch  and  the  Daily  Press, 
in  sales,  circulation  and  promotion 
before  becoming  publisher  of  the  Sub¬ 
urban  Newspaper  Group  in  1980. 

*  «  # 

News  management  changes  went 
into  effect  August  1  at  the  Appleton 
(Wise.)  Post-Crescent  with  the  retire¬ 
ment  of  editor  John  B.  Torinus. 

Michael  C.  Walter,  former  man¬ 
aging  editor,  moved  up  to  take  the 
editorship  succeeding  Torinus.  Wil¬ 
liam  C.  Knutson,  former  Sunday  edi¬ 
tor,  became  managing  editor,  and  Tom 
Brooker,  news  editor  of  the  Post- 
Crescent’s  five-day-a-week  supple¬ 
ment,  The  News-Record,  moved  over 
to  the  Post-Crescent  to  become  news 
editor. 

Jane  Garton,  Post-Crescent 
reporter,  moved  to  the  supplement, 
replacing  Brooker  as  news  editor. 

Earlier  this  year,  Torinus  had  step¬ 
ped  down  from  the  position  of  general 
manager  and  was  replaced  in  that 
capacity  by  Don  Kampfer,  former 
managing  editor. 

Ray  Valitchka  II  was  named  asso¬ 
ciate  editor.  He  joins  Walter,  Torinus 
(who  remains  on  as  senior  editor),  pub¬ 
lisher  V.I.  Minahan  ,  associate  editor 
Mary  Walter,  and  Kampfer  on  the 
editorial  board. 


If  you’re  interested 
in  doing  a  story 
on  Amenca’s  freight 
railroads,  we\e 
got  your  number 

202-835-9555. 


This  press  hotline  is  presented  by  the  rail  supply  companies  of  the  American  Railroad  Foundation. 

^  American  Railroad  Foundation 


Bob  Barton,  copy  editor  at  the 
Jackson  Newspapers  in  New  Haven, 
Conn.,  was  promoted  to  editorial 
department  training  officer. 

♦  *  * 

Robert  Hiemenz  has  been  named 
retail  advertising  manager  of  The 
Forum,  Fargo,  N.D.  Hiemenz  was  with 
Stockinger  Co.,  an  advertising  agency 
in  St.  Cloud,  Minn.,  as  sales  manager 
and  before  that  in  advertising  capacit¬ 
ies  for  the  St.  Cloud  Daily  Times. 


Deaths 


Sevellon  Brown  3d,  70,  editor  of 
the  Providence  Journal-Bulletin  from 
1953  to  1968,  died  July  20.  His  family 
had  been  associated  with  the  newspa¬ 
pers  since  1904.  Brown  joined  the  Jour¬ 
nal-Bulletin  as  Washington  correspon¬ 
dent  in  1939  and  after  World  War  II 
became  assistant  to  the  editor  and  asso¬ 
ciate  editor  from  1949  to  1953,  the  year 
he  was  appointed  editor. 

*  *  * 

Melvin  E.  Tharp,  66,  retired  exec¬ 
utive  and  director  of  The  Dispatch 
Printing  Company,  Columbus,  Ohio, 
and  retired  publisher  of  Ohio 
Magazine,  died  July  14.  He  began  his 
career  at  The  Dispatch  as  assistant  pro¬ 
motion  manager  the  day  after  gradua¬ 
tion  from  Ohio  State  University  in 
1938.  He  subsequently  was  promotion 
manager,  sales  promotion  manager, 
advertising  director,  and  vicepresi¬ 
dent.  He  was  senior  vicepresident  and 
secretary  of  the  board  of  directors 
when  he  retired  in  1981. 

* .  *  * 

Elden  Wayne  Mathews,  80, 
former  owner-president  of  the  Cordele 
(Ga.)  Dispatch,  died  June  27.  He  had 
worked  with  (2ox,  Scripps  Howard, 
Hearst,  Gannett  and  Ogden  Newspap¬ 
ers  before  purchasing  the  Cordele  Dis¬ 
patch  in  1951.  During  the  next  22  years 
he  served  as  Dispatch  editor  and  pub¬ 
lisher  and  wrote  a  column. 

Correction 

In  the  July  23  issue,  a  Newspeople 
item  on  page  27,  announced  that 
Leonard  Curry  was  named  business 
editor  of  the  Washington  Times  and 
David  M.  Levine,  formerly  business 
editor,  was  appointed  executive  busi¬ 
ness  editor.  It  incorrectly  added  that 
Curry  was  night  managing  editor  and 
assistant  managing  editor  for  news  at 
the  Trenton  Times  before  joining  the 
Washington  paper.  Levine  previously 
held  those  posts  at  the  Trenton  Times, 
and  Curry,  as  the  item  stated  in  the  first 
paragraph,  has  been  a  national  corres¬ 
pondent  for  UPI,  the  Washington  Star 
and  the  Newhouse  News  Service. 
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Notes  on  people 


Back  in  Pittsburgh 

Phil  Musick,  who  has  been  writing  a 
sports  column  for  USA  Today,  returns 
to  the  Pittsburgh  Press  August  7  as  col¬ 
umnist-at-large. 


Announcing  Musick’s  new  assign¬ 
ment  in  a  recent  Press  story  was  Roy 
McHugh,  retired  columnist-at-large 
who  first  hired  him  in  1969.  “For 
almost  two  decades,”  wrote  McHugh, 
“Musick  has  been  writing  sports  col¬ 
umns,  but  in  many  other  respects  he’s 
as  normal  as  anybody  else.” 


McHugh  contended,  “He  will  not 
miss  sports,  having  tired  of  the  con¬ 
stant  association  with  cases  of  arrested 
development.  Nor  will  he  miss  the  se¬ 
vere  space  restrictions  which  USA 
Today  imposes  on  its  writers.  Musick, 
as  the  featured  sports  columnist,  had 
considerably  more  leeway  than  most. 
‘Once  every  two  weeks,  whether  1  need 
it  or  not,  I  use  an  adjective,’  he  boasted 
the  other  day.” 

Musick’s  job  with  USA  Today  kept 
him  on  the  road  and  he  was  willing  to 
part  company  with  the  national  news¬ 
paper  after  less  than  a  year  to  get  back 
to  home  base  in  Pittsburgh’s  Penn  Hills 
section  where  he’s  the  father  and  adop¬ 
tive  father  of  13  children,  including  five 
Cambodian  refugees.  “They  need 
being  around,  the  Cambodian  kids  and 
my  own  kids,”  he  decided.  Musick  and 
his  wife  Betty  did  not  move  from  Pitts¬ 
burgh  when  he  took  on  the  national  col- 
umning. 

In  Woody  Allen’s  movie 

Ted  Smits,  who  retired  in  1970  after 
24  years  as  general  sports  editor  of  the 
Associated  Press,  has  a  bit  part  in 
Woody  Allen’s  new  movie  “Zelig.” 


He  portrays  a  newspaperman  of  the 
1930s  in  two  scenes  shot  in  a  New  York 
print  shop.  Smits  offered  to  memorize 
his  part  but  Allen  told  him  just  to  read 
the  script  and  then  say  the  lines  in  his 
own  words.  Allen  plays  the  title  char¬ 
acter  in  the  documentary-style  movie 
which  mixes  newsreels  with  new 
footage. 

Smits,  now  78,  joined  AP  in  Los 
Angeles  in  1935,  and  was  bureau  chief 
in  Salt  Lake  City  and  Detroit  before  his 
1946  appointment  as  sports  editor. 

Family  honors 

A  newspaper  family  was  honored  by 
the  University  of  Vermont,  Burlington, 
in  an  unusual  way.  Both  J.  Warren 
McClure,  former  head  of  McClure 
Newspapers,  and  his  wife,  Lois  H. 
McClure,  were  granted  honorary  doc¬ 
tor  of  law  degrees. 

The  McClures  were  cited  as  “pbilan- 
thropists,  community  leaders, 
innovators  of  efforts  on  behalf  of  com¬ 
munity  good  .  .  .for  advancing  the 
public  good  through  support  of  health 
and  education  in  Ohio,  New  York,  and 
Vermont.” 

McClure  retired  as  vicepresident/ 
marketing  of  Gannett  Co.,  Inc.,  in  1975 
and  has  served  as  a  director  of  Gannett 
since  1971. 


The  American  Chiropractic  Association 
proudly  announces  the  winners  of 
The  1982  Journalism  Awards  Competition 


Consumer  Magazine 
Gold  Award  (First  Place) 

“Drugs  and  Pregnancy:  What 
Wc  Know  Today” 

Michele  Slawson,  R.Ph., 

Your  Life  and  Health 
Bronze  Award  (Runner-Up) 
“Reconstructive  Surgery:  Building 
A  Better  Body” 

Deborah  Marquardt, 
Commonwealth  Magazine 
Bronze  Award  (Runner-Up) 

“15  Ways  to  Stop  Coffee” 

Frances  Sheridan  Goulart, 
Natural  Food  and  Farming 

Newspaper 

Gold  Award  (First  Place) 

“The  Baby  Bust” 

Judith  A.  Petsonk. 

Courier  Post  Newspaper 

Bronze  Award  (Runner-Up) 

“Laser  Turns  Tumors  into  Puffs 
of  Smoke” 

Sue  Miller,  The  Evening  Sun 


Bronze  Award  (Runner-Up) 
“Public  Hospitals/Private  Boards” 
James  A.  Haught. 

The  Charleston  Gazette 

Special  Interest 
Gold  Award  (First  Place) 

“Health  Columns” 

Sheila  Sobell  Moramarco, 

PSA  Magazine 
Bronze  Award  (Runner-Up) 
“Designing  for  the  Disabled” 
Daniel  V.  Edson,  Design  News 


Television 

Gold  Award  (First  Place) 

“Alcohol:  The  Legal  Drug” 

Sylvia  Giannini.  WMAQ-TV 
Bronze  Award  (Runner-Up) 

“Heart  Disease  Series” 

Dr.  Timothy  Johnson. 

ABC-TV  Good  Morning  America 
Bronze  Award  (Runner-Up) 

“Locked  In  Fear” 

Tom  Andrews.  WISN-TV 

Radio 

Gold  Award  (First  Place) 

“The  Unseen  Scars” 

Margery  Manning.  KMOX  Radio 
Bronze  Award  (Runner-Up) 
“Leukemia:  Countdown  to  Cure” 
Dave  Dolacky,  KIRO  Radio 
Bronze  Award  (Runner-Up) 
“Counterattacks  on  Heart  Disease” 
David  St.  John.  KMOX  Radio 
Special  Award 
Editorial  Cartoon 
Dick  Locher,  Chicago  Tribune 


CLOSING  DATE  FOR  1983  COMPETITION  MARCH  1. 1984 
FOR  RULES  &  ENTRY  FORMS,  WRITE  TO: 

Journalism  Awards/ American  Chiropractic  Association/1916  Wilson  Boulevard/Arlington,  Virginia  22201 
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PLANT  &  EQUIPMENT  NEWS 


Edited  by  BILL  GLOEDE 

Construction  work  on  schedule 
at  Florida  daily’s  satellite  plant 


Work  is  progressing  “right  on  tar¬ 
get”  at  the  new,  $21.5  million  satellite 
printing  facility  of  the  Sarasota  (Fla.) 
Herald-Tribune,  a  property  of  the  New 
York  Times  Company. 

According  to  operations  director  Joe 
Tarrer,  the  new  plant  should  be  up  and 
running  by  April,  1984.  Delivery  of  a 
new,  12  unit  Goss  Metroliner  Press 
with  four  color  half  decks  and  Goss  3:2 
folders  is  scheduled  for  October  4. 

The  satellite  plant  will  be  linked  with 
the  main  newspaper  plant,  three  miles 
away,  via  a  microwave  transmission 
system. 

The  “fast  track”  construction  proj¬ 
ect  involves  the  remodeling  and 
expansion  of  a  60,000  square-foot 
warehouse  owned  by  the  newspaper. 
The  building  will  be  enlarged  by  10,0(K) 
square  feet  and  the  ceiling  in  the  center 
of  the  building  will  be  raised  from  20  to 
30  feet  in  height  to  accommodate  the 
new  press. 

Addtionally,  the  building  will  be  re¬ 
novated  and  remodeled  to  accommodate 
platemaking,  printing  and  mailroom 
facilities.  The  Charles  T.  Main  Co., 
Inc.  of  Boston  is  handling  the  work, 
with  construction  being  handled 
through  the  firm’s  Main-Erbauer  office 
in  Atlanta. 

Work  began  on  the  project  in  March. 
The  press,  according  to  Tarrer,  will 
be  configured  in  two  lines  of  six  units 
with  half-decks  at  each  end  of  the  fol¬ 
der.  The  presses  will  also  be  equipped 
with  automatic  reel  indexers  and  past¬ 
ers,  features  the  Herald-Tribune  has 
done  without  for  a  long  time.  The  news¬ 
paper’s  50  year-old,  eight  unit  Hoe  let- 

OPUBCO  orders 
Hastech  system 

The  Oklahoma  Publishing  Company, 
publishers  of  the  Oklahoma  City  Daily 
Oklahoman  and  Oklahoma  City  Times, 
has  contracted  with  Hastech,  Inc.  of 
Manchester,  N.H.  for  the  purchase  and 
installation  of  a  complete,  graphics 
capable  pagination  system.  Installation 
of  the  $2  million  system  is  scheduled  to 
begin  in  the  spring  of  1984. 

The  newspapers,  with  a  combined 
circulation  of  3(X),000,  will  be  the  larg¬ 
est  to  date  in  the  newspaper  industry  to 
paginate. 

The  installation  will  be  handled  in 
three  phases  —  the  editorial  system, 
advertising  system  and  the  graphics 
subsystem. 
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terpress  will  be  retired  when  the  new 
press  goes  on-line.  Tarrer  says  the  old 
press  “deserves  a  rest.” 

The  platemaking  department  will  be 
equipped  with  Western  Lithoplate’s 
new  Lith-X-Pozer  IV  and  two  automa¬ 
tic  developers. 

The  mailroom  will  be  fitted  with  a 
pair  of  Harris  72-P  inserters  that  were 
bought  from  another  newspaper  and 


North  American  daily  newspapers 
invested  more  than  $805  million  in  1982 
for  modernization  of  existing  buildings, 
new  plant  construction,  and  equipment 
purchases,  according  to  a  survey  con¬ 
ducted  by  the  American  Newspaper 
Publishers  Association. 

Total  expenditures  reported  by  468 
ANPA  member  newspapers  exceeds 
the  $688  million  in  1982  spending  pro¬ 
jected  by  the  newspapers.  Last  year’s 
survey  reported  spending  and  pro¬ 
jected  spending  at  495  newspapers. 

This  year,  the  468  newspapers  pro¬ 
jected  1983  capital  expenditures  will 
total  nearly  $706  million,  14%  less  than 
the  $805  million  spent  in  1982. 

In  1982,  according  to  the  suvey,  449 
U.S.  newspaper  plants  spent  $781  mil¬ 
lion  on  capital  improvements.  Of  that 
total,  $586  million  bought  new  equip¬ 
ment.  Of  those  expenditures,  $249  mil¬ 
lion  was  allocated  for  business 
accounting  systems  and  $46  million 
was  invested  in  mailroom  eqiupment. 
Nineteen  Canadian  ANPA  member 


sent  to  Harris  Graphics  Corp.  for 
reconditioning.  The  newspaper  has  not 
decided  what  other  equipment  will  be 
bought  for  the  mailroom. 

More  than  60  Herald-Tribune  em¬ 
ployees  will  be  transferred  to  the  new 
site  when  it’s  completed,  and  there  will 
likely  be  some  shifting  and  realigning  of 
work  assignments,  Tarrer  said. 

The  new  plant  is  located  on  the  bor¬ 
der  between  Bradenton  and  Sarasota 
with  easy  access  to  local  and  interstate 
highways  and  the  regional  airport. 

The  Herald-Tribune  was  acquired  by 
the  New  York  Times  Company  in 
December,  1982. 


newspapers  allocated  $24.3  million  fo. 
improvements,  with  $21.8  million 
representing  new  eqiupment  purch¬ 
ases. 

In  1983,  the  survey  reports,  U.S. 
newspapers  estimate  new  equipment 
spending  at  $507  million,  a  drop  of  $79 
million  from  1982  spending  levels.  The 
newspapers  project  that  new  building 
construction  will  represent  $77  million 
in  expenditures,  a  drop  of  $27  million 
from  1982  levels.  Expenditures  for 
building  additions  are  projected  at  $41 
million;  spending  for  modernization  of 
existing  plants  is  expected  to  reach  $63 
million.  In  1982,  U.S.  newspapers  allo¬ 
cated  $39  million  for  additions  and  $53 
million  for  modernization. 

Newspapers  in  both  the  U.S.  and 
Canada  are  planning  to  spend  more  for 
satellite  dishes,  teletext  and  videotex 
equipment  in  1983,  according  to  the 
survey.  The  survey  anticipates  that 
spending  on  cable  television  projects 
will  drop  from  $22  million  in  1982  to  $12 
million  in  1983. 
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Artist's  conception  of  the  new,  $21.5  million  Sarasota  Herald-Tribune  satellite 
production  facility. 


Newspaper  capital  expenditures 
topped  $805  million  in  1982 


ANPA  reports  39  firms  have  obtained  June  newsprint  use 

climbed  5.4% 


iicences  for  ANPAPRESS,  Layout  ‘80 


The  American  Newspaper  Publish¬ 
ers  Association  reports  that  newsprint 
consumption  by  U.S.  daily  newspapers 
rose  5.4%  over  year-ago  levels. 

Consumption  by  all  U.S.  users  was 
up  7.7%.  June  marked  the  sixth  con¬ 
secutive  month  of  rising  newsprint  con¬ 
sumption. 

ANPA  member  newspapers  held  an 
average  48  day  supply  at  the  end  of 
June,  compared  to  a  41  day  supply  in 
May  and  a  65  day  supply  on  June,  1982. 


The  American  Newspaper  Publish¬ 
ers  Association  has  reported  that  39 
firms  have  obtained  licences  to  use  pro¬ 
prietary  ANPA  technology  in  the  man¬ 
ufacture  of  press  equipment  and  in 
electronic  dummying  software. 

ANPAPRESS^" ,  the  ANPA’s  anilox 
inking  system,  has  been  licensed  to: 

Bandhu  Machinery  Private,  Ltd., 
New  Delhi,  India;  Beach  Manufactur¬ 
ing  Corp.,  Huntington  Beach,  Calif.; 
Better  Pointing  Equipment,  Inc.,  Quin¬ 
cy,  Mass.;  Capital  City  Ftess,  Baton 
Rouge,  La.;  Crabtree  Vickers,  Leeds, 
England;  Dagens  Nyheters,  Sweden; 
Didde  Graphic  Systems  Corp.,  Empor¬ 
ia,  Kan.;  E.R.  Smith  Associates,  Inc., 
Pawcatuck,  Conn.;  Easton  Publishing 
Company,  Easton,  Pa.;  Graphic 
Industry  Consultants,  Bombay,  India; 
Harmsworth  Publishing,  Ltd.,  United 
Kingdom;  Harris  Graphics  Corp.,  Mel¬ 
bourne,  Fla.;  IMC  America,  Inc., 
York,  Pa.;  Inta-Roto,  Inc.,  Richmond, 
Va.;  K&F  Manufacturing  Co.,  Inc., 
Granger,  Ind.;  Kidder-Stacy  Co.,  Inc., 
Agawam,  Mass.;  Koenig  &  Bauer, 
West  Germany;  Koppers  Co.,  Inc., 
Glen  Arm,  Md.;  Magnat  Corp.,  Flor¬ 
ence,  Mass.;  M.A.N.  Roland  USA, 
Inc.,  Middlesex,  N.J.;  News  America 
Publishing,  Inc.,  New  York,  N.Y.; 
PAMARCO,  Inc.,  Roselle,  N.J.;  Press 
Machinery  Corp.,  Bensenville,  Ill.; 
Publishers  Equipment  Corp.,  Dallas, 
Tx.;  Queensland  Newspapers  Pro¬ 
prietary,  Ltd.,  Brisbane,  Australia; 
Sakata  Shokai,  Ltd.,  Tokyo,  Japan; 
Seiken  Industrial  Co.,  Ltd.,  Fukuoka, 
Japan;  Smith  R.P.M.  Corp.,  Overland 
Park,  Kan.;  Solna  King  Corp.,  Joplin, 
Mo.;  TKS,  Tokyo,  Japan;  and  Douglas 
E.  Tuttle,  Inc.,  Cranford,  N.J. _ 


Layout  ‘80™  has  been  licensed  to: 

Cybergraphic  Systems  Proprietary, 
Ltd.,  Victoria,  Australia;  Gannett  Co., 
Inc.,  Rochester,  N.Y.;  Gulf  Coast  Sys¬ 
tems,  Inc.,  Sarasota,  Fla.;  Hastech, 
Inc.,  Manchester,  N.H.;  Information 
International,  Inc.,  Culver  City,  Calif.; 
Realtime  Associates,  Inc.,  Satellite 
Beach,  Fla.;  Software  Consulting  Ser¬ 
vices,  Bethlehem,  Pa.;  and  F.T.  Wim¬ 
ble  &  Co.,  Ltd.,  Rydalmere,  Australia. 


At  Norfolk... 

THE  BUNDLES  GET 


NIOSH  seeks  tests 
on  ink  toxicity 


Special  handling,  too ...  thanks  tribution  network  to  13  dock 
to  Nolan’s  computerized  loading  positions.  Moments 

Tray-Matic  bundle  distribution  after  a  driver  enters  an  iden- 
system.  To  keep  pace  with  3  tifying  code  at  an  entry  station, 
presses,  each  with  a  capacity  the  order  is  processed  and 
of  72,000  papers  per  hour,  bundles  are  on  their  way.  Let 

The  Virginia-Pilot  and  The  us  show  you  how  a  Tray-Matic 

Ledger-Star  use  two  com-  system  can  speed  bundle 
puters  to  control  deliveries  deliveries  at  your  paper, 
through  a  400-foot  vertical  dis- 


The  Southern  Newspaper  Publishers 
Association  reports  that  the  National 
Institute  of  Occupational  Safety  and 
Health  has  proposed  that  black  news 
inks  be  tested  for  carcinogenic  effects 
by  the  National  Toxicology  Program. 

According  to  SNPA,  NIOSH  will 
conduct  its  own  tests  of  inks  later  this 
year. 

The  NIOSH  study  will  test  inks  for 
polynuclear  aromatic  hydrocarbons,  a 
compound  which  contains  some  known 
animal  carcinogens  and  could  contain 
human  carcinogens.  The  study  will  also 
attempt  to  determine  if  newspaper 
pressmen  are  exposed  to  the  com¬ 
pound,  and  if  they  are,  whether  the 
levels  of  exposure  could  be  considered 
dangerous. 


Nolan  Systems,  Inc. 
Box  39-N 
4999  Oakland  St. 
Denver.  Colorado  80239 
(303)  371-4000 


Nolan  Industries  International  B.V. 
Rotterdam 
Bedford.  U.K. 


Nolan-Jampol  Inc. 
Box  591 

Rome,  New  York  13440 
(315)  336-3100 
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standard  Gravure  completes 
$15  million  renovation  project 


The  completion  of  a  $15  million 
renovation  project  at  Standard  Gravure 
Corporation  was  celebrated  in  July 
when  the  90-year-old  working  chair¬ 
man  of  the  board  of  the  company  which 
did  the  renovation  work  pushed  a  but¬ 
ton  to  start  the  last  of  the  three  mod¬ 
ernized  rotogravure  presses. 

This  renovation  came  about  as  a  re¬ 
sult  of  an  agreement  by  four  trade 
unions  representing  workers  at  Stan¬ 
dard  to  accept  a  five-year  wage  mora¬ 
torium  in  exchange  for  a  profit-sharing 
bonus  plan. 

Standard  Gravure  officials  told  union 
employees  late  in  1981  that  major  reno¬ 
vation  work  was  needed  at  the  rotogra¬ 
vure  printing  plant  in  order  for  the  firm 
to  remain  in  a  competitive  sales 
position. 

The  renovation  included  the 
installation  of  three  high-speed  variable 
folders  on  existing  press  units.  The 
folders  provide  greater  production  effi¬ 
ciency  and  the  ability  to  produce  var¬ 
ious  sizes  of  printed  products. 

John  C.  Motter,  Sr.,  the  90-year-old 
chairman  of  the  board  of  Motter  Print¬ 
ing  Press  Co.,  started  the  last  of  the 
modernized  press  lines  with  its  new  fol¬ 


der,  on  July  13.  Motter  is  still  active 
within  his  company. 

Louisville  Mayor  Harvey  Sloane  and 
officials  of  the  four  trade  unions 


attended  the  completion  ceremonies, 
along  with  other  union  and  company 
officials. 

Sloane  was  instrumental  in  helping 
bring  about  an  agreement  between  the 
unions  and  Standard  Gravure  during 
negotiations  on  the  wage  moratorium  in 
1982. 

“Standard  Gravure  enters  a  new  era 


Louisville  Mayor  Harvey  Sloane,  left,  and  John  Motter,  chairman  of  Motter 
Printing  Press  Co. ,  attended  a  ceremony  July  1 3th  at  Standard  Gravure  Corp.  to 
unveil  the  company's  renovation  project. 


WHEN  BUYING  COMPUTER  SYSTEMS 


COMPARE... 

. . .  before  you  buy! 


Compare  Software! 
Compare  Hardware! 
y'  Compare  Costs! 


The  Victoria  Advocate  is  now  offering  a  complete,  cost  efficient  com¬ 
puter  software  package  for  weeklies  and  small  to  medium-sized 
dailies  including: 

•  A  total  circulation  system 

•  Classified  billing  system 

•  Typesetter  interface 

•  Display  billing 

•  Total  market  coverage 

Compare!  We  offer  software  for  the  powerful  IBM  P.C.,  for  depen- 
dabinty  and  service.  Compare!  Software  developed  by  newspaper 
people  who  speak  your  language  and  know  yoiu*  neetb.  Compare! 
Have  confidence  in  what  you  buy.  We  offer  hands-on  demonstration 
and  training  of  your  personnel. 

Compare  before  you  buy  and  you’ll  find  we  can  offer  you  the  best 
dollar  value  of  any  system  on  the  market. 

You  are  sure  to  have  questions.  We  invite  you  to  discuss  your  par¬ 
ticular  needs  and  system  costs  with  Mr.  Floyd  Swoap.  Call  (512)  575- 
1451. 

The  Victoria  Advocate 

P.O.  Box  1518  Victoria,  TX.  77902 


of  cost  competitiveness  with  this  added 
equipment,’’  said  William  E.  Bock- 
mon,  president  of  the  company. 

“We  asked  our  union  employees  for 
concessions  in  exchange  for  a  profit- 
sharing  plan  to  allow  the  company  to 
spend  the  necessary  money  to  place 
Standard  in  a  more  competitive 
position  with  other  printers.  They 
agreed,  and  we  now  have  a  new  day  at 
Standard  Gravure,”  Bockmon  added. 

Standard  Gravure  Corporation  is 
owned  by  the  Barry  Bingham  family  of 
Louisville,  which  also  owns  the 
Courier-Journal  and  Times  Co.  and 
WHAS,  Inc. 

Baltimore  Sun  taps 
computer  expert 

James  P.  McCrystal  has  been  named 
director  of  computer  services  for  the 
Baltimore  Sun. 

McCrystal  will  be  responsible  for  hir¬ 
ing  computer  staff  and  analysis  of  cur¬ 
rent  company  practices  for  possible 
computerization.  He  will  report  to 
Richard  M.  Basoco,  administrative  ser¬ 
vices  director. 

McCrystal  had  previously  been  with 
IBM  as  senior  projects  manager  in  the 
Washington/Baltimore  area.  One  of  his 
projects  was  the  installation  of  a  com¬ 
puterized  financial  system  at  the  Sun. 
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Maine  legislature  orders  study 
of  video  display  terminals 


The  state  legislature  in  Maine  has 
passed  a  resolution  ordering  the  State 
Bureau  of  Labor  Standards  to  collect 
data  and  promulgate  rules,  if  it  is 
deemed  necessary,  concerning  occupa¬ 
tional  safeguards  for  operators  of  video 
display  terminals. 

The  state  uses  more  than  650  ter¬ 
minals  in  its  several  agencies. 

The  resolution  was  passed  as  a  com¬ 
promise  measure  when  a  bill  calling  for 
the  adoption  of  rules  concerning  VDT 
operation  was  withdrawn  by  its  spon¬ 
sor,  Rep.  Edith  Beaulieu  of  Portland, 
an  employee  of  the  Portland  Press 
Herald  and  a  member  of  the  News¬ 
paper  Guild. 

The  resolution  directs  the  state  labor 
bureau  to  determine: 

•  Whether  or  not  the  need  exists 
for  work-rest  regimens  and  standards 
on  the  length  of  terminal  use  each  work¬ 
ing  day  to  minimize  visual,  muscular 
and  stress  problems  in  terminal 
operators. 

•  Whether  or  not  the  need  exists  for 
periodic  vision  testing  of  terminal 
operators  to  monitor  and  protect 
vision. 

•  Whether  or  not  the  need  exists  to 
ensure  proper  ergonomics  in  the  work¬ 
place,  including  issues  such  as  proper 
illumination  and  glare  control, 
optimum  viewing  distances,  desk  and 
chair  heights  and  adequate  back  sup¬ 
port  provided  by  operator  chairs. 


•  Whether  or  not  the  need  exists  to 
ensure  proper  terminal  maintenance  to 
minimize  health  problems. 

•  Whether  or  not  the  need  exists  for 
employee  education  on  the  proper  use 
of  terminals  to  ensure  health  and 
safety. 

•  The  fiscal  impact  of  safety  mea¬ 
sures. 

The  results  of  two  recent  studies,  one 
conducted  by  the  Canadian  Federal 
Department  of  Health  and  the  other  by 
the  National  Academy  of  Sciences  in 
the  U.S.,  have  indicate  that  there  is  no 
health  risk  associated  with  VDT  use. 
The  Canadian  study  proclaimed  that 
the  radiation  levels  emitted  by  VDTs 
are  far  below  government  standards 
and  that  no  operator,  including  preg¬ 
nant  operators,  has  reason  to  fear  ill 
health  effects  resulting  from  VDT 
radiation. 

The  U.S.  study,  which  targeted  the 
visual  effects  of  VDT  use,  found  no 
evidence  that  VDTs  cause  vision  dam¬ 
age.  However,  the  U.S.  study  con¬ 
cluded  that  much  could  be  done  by 
employers  to  lessen  the  discomfort  re¬ 
ported  by  VDT  operators.  The  study 
pointed  to  the  use  of  proper  ergono¬ 
mics,  lighting  and  other  elements  in  the 
design  of  VDT  equipped  offices  as 
means  by  which  employers  may 
improve  the  VDT  working 
environment. 


Times  Mirror  newsprint  unit 
buys  West  Coast  fiber  recycler 


Jack  E.  Meadows,  president  of 
Publishers  Paper  Co.,  has  announced 
that  a  wholly  owned  subsidiary  of  the 
company  agreed  to  acquire  the  assets 
of  Independent  Paper  Stock  Company 
of  San  Francisco. 

I.P.S.  is  a  privately  owned  paper 
fiber  recycling  firm  with  operations  lo¬ 
cated  in  California,  Oregon  and  Wash¬ 
ington.  Terms  of  the  sale  were  not  dis¬ 
closed. 

“Independent  Paper  Stock  will  help 
Publishers  stabilize  our  fiber  supply,” 
said  Meadows.  “We  will  recycle  about 
165,000  tons  of  waste  newsprint  this 
year  and  foresee  more  growth  in  this 
area  in  the  future. 

“Recycling  old  newsprint  gives  us  a 
significant  energy  savings  and  a  lower 
cost  fiber,”  Meadows  explained. 
“I.P.S.  has  been  one  of  our  major 
sources  for  waste  news  due  to  its  broad 
geographic  coverage.  We  will  continue 
to  rely  on  our  other  suppliers  of  waste 
news  in  addition  to  I.P.S.  as  we  have  in 
the  past.”  he  concluded. 

EDITOR  &  PUBLISHER  for  August  6,  1983 


I.P.S.  was  founded  in  1918  and  is  the 
largest  dealer  and  broker  of  secondary 
fiber  in  the  western  states,  with  10 
plants  in  the  three  state  area.  The  com¬ 
pany  is  also  an  active  exporter  to  the 
Pacific  Basin  and  western  Canadian 
markets.  In  1983,  I.P.S.  will  sell  rough¬ 
ly  450,000  tons  of  secondary  fiber  to 
domestic  and  foreign  customers,  such 
as  paper  and  paperboard  mills,  as  well 
as  various  building  material  producers. 
It  currently  employs  about  215  people. 

Publishers  Paper  Co.  is  the  third  larg¬ 
est  newsprint  manufacturer  in  the  U.S. 
The  firm  comprises  the  Newsprint  and 
Forest  Products  group  of  the  Times 
Mirror  Company. 

Atex  discount 

Atex  Inc.  has  announced  discounts 
on  two  of  its  500  series  workstations, 
the  500,  a  single  floppy  disk  unit,  and 
the  502,  a  dual  floppy  disk  unit. 

The  workstations,  which  are 
designed  for  use  at  femote  locations, 
will  be  up  to  20%  less  costly . 


We 

Interface 

FLK.XICASTKR  II  ran  accept 
news  and  classified  advertising 
copy  from  most  popular  frontend 
computers  to  produce  text  and 
displays  for  Cable  or  Low  Power 
television.  More  than  30  news¬ 
papers  have  installed  FLK.XI- 
C.ASTKRS;  m*any  include  text  inter¬ 
faces  with  computers  made  by 
such  frontend  manufacturers  as 
Compugraphic.  One  Systems,  Digi¬ 
tal  electronics  and  Systems  Inte¬ 
gration. 

In  the  newspaper  environ¬ 
ment,  the  FLF.XIC.XSTKR  II  emu¬ 
lates  a  typesetter.  All  typesetting 
codes  are  ignored  and  replaced 
by  the  video  display  attributes  of 
the  character  generator,  such  as, 
colors  (32),  sizes  (8),  text  or  graphic 
characters  and  display  sequence 
instructions.  Text  intended  for  TV 
display  may  b<'  edited  either  in  the 
frontend  system  or  in  the  FLKXl- 
CASTKR  II.  Advanced  word  pro¬ 
cessing  features  allow  (|uick  setup 
of  video  pages.  Find  out  w  hy  other 
newspiqx'rs  with  cable  T\  channt'Is 
usetheFLFXICASTFRII. 

Texscan  MSI 

3855  South,  500  West,  Suite  S 
Salt  Lake  City,  L  tah  841 15 

(801)262-8475 


Texscan 
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ITEK  CORPORATION  announced  the  purchase  of  the 
Linotype-Paul  Color  Separation  Division  from 
MERGENTHALER  LINOTYPE  CO.  Manufacturing  and 
international  sales  headquarters  for  the  new  Itek  Color 
Graphics  Division  are  located  in  Cheltenham,  England, 
with  U.S.  sales  representation  through  offices  in  West 
Orange,  New  Jersey.  The  division  will  continue  to 
operate  as  an  autonomous  unit  reporting  to  Itek’s 
Composition  Systems  Division  here. 

A  pioneer  in  color  separation,  Mergenthaler’s  U.K. 
subsidiary  lead  the  world  in  the  early  70s  with  the  first 
rotating  color  scanner.  Again,  in  the  late  70s, 
Linotype-Paul  further  strengthened  its  market  position 
through  the  application  of  digital  techniques  to  color 
separation  with  the  introduction  of  the  Linoscan  3040, 
followed  by  the  highly  successful  Model  4050. 

In  a  related  announcement,  Itek  has  appointed 
ROYAL  ZENITH  CORP.,  Great  Neck,  New  York,  as 
exclusive  U.S.  and  Canadian  distributor  for  color 
separation  products  manufactured  by  the  new  division. 
Under  the  terms  of  the  agreement.  Royal  Zenith  has 
assumed  responsibility  for  the  West  Orange,  New 
Jersey  office  and  personnel. 

At  present,  color  scanner  products  are  sold  in  37 
countires  through  an  international  distribution  network. 

It  is  anticipated  the  network  will  be  expanded  to 
include  those  countries  where  the  products  are  now 
sold  through  Itek’s  own  international  channels. 

3|c  4c 

PAMARCO,  INC.  and  UNION  CARBIDE 
CORPORATION  announced  an  agreement  designating 
Pamarco  as  the  distributor  of  Union  Carbide’s  new 
Ucarlox  laser  engraved,  ceramic  coated  anilox  rolls. 
Pamarco  will  be  the  sole  seller  and  distributor  of  the 
Ucarlox  coating  process  except  for  Union  Carbide’s 
own  organization. 

The  agreement  unifies  Union  Carbide’s  pioneering 
laser  engraving  and  coating  technologies  with 
Pamarco’ s  extensive  network  of  technical  sales 
representatives  and  manufacturing  plants  nationwide  to 
provide  improved  service  to  the  flexographic  and 
newspaper  industries. 

According  to  Raymond  Brommelsiek,  vice  president 
of  Union  Carbide’s  Engineering  Products  Division,  and 
Pamarco  chairman,  David  Killary,  this  venture  will 
propel  laser  engraved  rolls  to  the  forefront  of  the 
newspaper  and  flexographic  printing  industries.  Laser 
engraving  promises  to  vastly  improve  the  durability  of 
anilox  rolls,  according  to  the  spokesmen.  Currently, 
most  anilox  rolls  are  machine  engraved. 

4(  4c 

The  Economist,  the  leading  British  business  magazine 
which  also  has  a  wide  U.S.  circulation,  has  contracted 
with  ATEX,  INC.  for  an  Atex  8000  Editorial  System. 
The  system  will  contain  two  central  processing  units 
and  48  video  display  terminals. 

The  magazine’s  editorial  staff  will  use  the  Atex 
system  to  draft  and  edit  copy.  Final  text  will  be  sent 
from  the  magazine’s  London  editorial  office  to  a 
lineprinter  several  miles  away  at  Camden  Typesetters 
where  The  Economist  installed  the  first  Atex  system  in 
the  United  Kingdom. 

The  Economist  became  Atex’s  first  U.K.  customer  in 
1977  when  the  magazine  company  installed  its  original 
two-CPU,  16-VDT  Atex  8000  system  at  Camden 
Typesetters.  The  contract  calls  for  Atex  to  upgrade  the 
original  Camden  Typesetters  system  to  use  Atex’s 
latest  hardware  and  software.  All  Atex  systems  can  be 


upgraded  to  the  latest  technology. 

The  magazine  has  a  circulation  of  60,000  in  the  U.K., 
and  100,000  in  the  United  States.  To  serve  their  large 
U.S.  market,  final  pages  are  transmitted  to  a  publisher 
in  New  Jersey  for  printing  and  distribution. 

4t  4c  4c 

POLAROID  CORPORATION  has  developed  a 
cost-effective  and  easy-to-use  solution  for  what  is 
becoming  known  as  glare  syndrome,  the  ill  effects 
brought  on  by  VDTs.  Called  Polaroid  CP-70  Contrast 
Enhancement  Filter,  the  terminal  screen  cover  has  won 


endorsements  from  VDT  users,  manufacturers,  and 
computerized  businesses. 

An  anti-glare,  contrast-enhancing  device,  the  Polaroid 
filter  substantially  reduces  glare-related  problems 
associated  with  the  use  of  computer  and  word 
processor  video  display  terminals. 

In  a  recent  nationwide  survey,  complaints  of 
eyestrain,  backaches  and  fatigue  emerged  as  primary 
concerns  among  computer  and  word  processor  users. 
Group  Attitudes  Corporation  of  New  York  found  a 
substantial  majority  felt  the  use  of  word  processing 
equipment  could  result  in  health  problems.  The  worst 
of  these  problems  was  eyestrain,  according  to  63 
percent  of  the  nearly  1,500  respondents. 

The  National  Institute  for  Occupational  Safety  and 
Health  (NIOSH),  in  a  recent  report,  recommends  filters 
to  prevent  eyestrain  caused  by  VDT  glare.  Dr.  Michael 
J.  Smith  of  NIOSH,  a  leading  authority  on  VDTs  and 
health,  has  stressed  that  “glare  control  is  important.” 

Made  in  more  than  20  sizes  to  fit  most  of  the  word 
processor  and  computer  terminal  screens,  each  CP-70 
Filter  has  a  self-adhesive  mount  to  attach  to  the  screen 
bezel. 

4c  4e  4e 

People  In  Demand  .  . . 

At  3M  GRAPHIC  PREPARATION  SYSTEMS 
DIVISION,  Donald  S.  Rothrock  named  international 
director,  Paolo  Grammaccioni  named  market 
manager/camera  systems  and  technical  graphics,  and 
Peter  C.  Markantes  named  eastern  regional  sales 
manager  ...  At  HASTECH,  INC.,  William  Solimeno 
named  vicepresident/marketing  and  sales  and  Robert 
M.  Souter  named  vicepresident/manufacturing  .  .  . 
Edward  M.  Irving  named  senior  vicepresident, 
industrial  group,  for  UNITED  TECHNOLOGIES 
CORPORATION.  Irving  is  also  president  and  chief 
executive  offiver  for  United’s  INMONT 
CORPORATION. 
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Newspaper  interests  ask 
for  changes  in  tax  laws 


Three  private  foundations  asked 
Congress  to  amend  a  14-year-old  Tax 
Reform  Act  to  allow  them  to  continue 
their  ownership  of  daily  newspapers, 
and  the  newspaper  business’s  Tax  Law 
Action  Group  testified  before  the  Sen¬ 
ate  Subcommittee  on  Estate  and  Gift 
Taxation  in  support  of  four  bills. 

Testifying  June  30  before  the  Over¬ 
sight  Subcommittee  of  the  House  Ways 
and  Means  Committee  were  repre¬ 
sentatives  of  the  Houston  Endown- 
ment,  Inc.,  owner  of  the  Houston 
Chronicle;  the  Public  Welfare  Founda¬ 
tion,  Inc.,  owner  of  the  Spartanburg 
(S.C.)  Herald-Journal,  Tuscaloosa 
(Ala.)  News,  Gadsden  (Ala.)  Times; 
and  the  Day  Trust,  owner  of  New  Lon¬ 
don  (Conn.)  Day. 

The  Tax  Reform  Act  of  1969  limits 
foundations  to  between  20  and  35% 
ownership  of  any  business.  Holdings  in 
excess  of  that  are  required  to  be 
divested  in  stages.  Without  a  change  in 
the  law,  the  newspaper-owning  founda¬ 
tions  will  have  to  sell  50%  of  their  hold¬ 
ings  in  the  papers  by  1989. 

Among  the  arguments  made  by  the 
foundations  were  that  the  law  violates 
the  First  Amendment  and  probably 
would  result  in  the  sale  of  their  papers 
to  newspaper  groups,  thereby 
increasing  the  concentration  of  media 
ownership. 

The  Day  Trust  sought  exemption 
from  another  provision  of  the  same  law 
that  requires  foundations  to  pay  out  5% 
of  their  assets  each  year,  a  requirement 
that,  it  said,  could  force  sale  of  the 
paper. 

Walter  P.  Zivley,  a  Houston  lawyer, 
representing  the  Houston  Endowment, 
and  C.  Davis  Haines,  president  of  the 
Public  Welfare  Foundation,  urged  the 
subcommittee  to  approve  HR  2589, 
while  Deane  Avery,  publisher  of  the 
Day,  urged  support  for  HR  1649.  The 
bills  would  provide  the  exemptions 
sought  by  the  three  foundations. 

During  the  last  Congress,  the  Senate 
passed  a  bill  that  would  have  provided 
the  exemptions  sought  by  the  Houston 
Endowment  and  the  Public  Welfare 
Foundation,  but  they  were  knocked  out 
in  House-Senate  conference. 

The  subcommittee  will  prepare  a  re¬ 
port,  with  recommendations,  for  the 
full  Ways  and  Means  Committee. 

In  written  comments  to  the  panel  for 
its  June  27  hearing,  the  Tax  Law  Action 
Group  said  it  backs: 

S  Res  126,  to  express  the  “sense  of 
the  Senate’’  against  modifying  the 
estate  tax  rate  reductions  enacted  in 
1981. 


S  1251,  to  liberalize  the  eligibility  re¬ 
quirements  for  extending  payment  of 
estate  taxes  over  a  longer  period  of 
time. 

S  1252,  to  repeal  the  so-called 
“generation-skipping  transfer  tax’’ 
that  is  applied  when  assets  are 
bequeathed  to  generations  other  than 
the  next  generation. 

S  1250,  to  repeal  the  estate  and  gift 
taxes. 


The  action  group  also  urged  the  sub¬ 
committee  to  consider  allowing 
businesses  to  set  aside  funds  to  redeem 
stock  after  an  owner’s  death  without 
incurring  a  penalty  tax  on  excess  accu¬ 
mulations.  That  provision  and  the  pro¬ 
posed  liberalization  of  the  extended- 
time-payment  rules  are  incorporated  in 
S  594,  the  Family  Business  Preserva¬ 
tion  Act,  introduced  last  February. 

Telzer  named 

Ronnie  Telzer  was  appointed 
director  of  communications  for  John 
Blair  Marketing,  a  division  of  John 
Blair  &  Company  specializing  in 
couponing,  sampling  and  direct  mail. 


GO  THE 
MSTAINCE. 


Developing  flexible  software  for  the  news¬ 
paper  industry  requires  painstaking 
attention  to  detail,  total  familiarity  with 
newspaper  needs  and  a  sixth  sense  to 
assure  the  flexibility  the  future  will 
surely  demand. 

Our  systems  set  the  pace  for  the  industry,  and  our  after-the- 
sale  service,  support  and  enhancements  keep  them  up  and 
running  smoothly.  That's  why  CJ/ncWSPLUS,  a  concise, 
easy-to-use  package  of  systems,  has  been  purchased  by  50 
newspapers  nationwide. 

Why  not  see  How  They  Run? 

CJ/CIRCULATIOn  CJ/ADVAnCED  GCMERAL 

CJ/ADVERTISIHQ  LEDGER 

CJ/ACCOUnTS  PAYABLE 

(U/PERSOnriEL 


CJ/PAYROLL 


COLLIER 


JACKSON,  INC. 

We  bring  software  to  life. 


2 1 04  A  W.  25th  Street  5406  Hoover  Blvd.  44  Washington  St. 
Lawrence,  RS  66044  'Rimpa,  EL  33614  Toins  River,  fiJ  08753 
(9 1 3)  749-0923  (813)  885-662 1  (201)  240-2506 
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Syndicates  By  David  Astor 

‘Video  game’  comic  to  start  in  faii 


WHO  DID  IT  ' 


MCM 


ll 

L 

Zap  and  Software  had  o  beef  and  they  want  it  bock. 


A  Sunday  newspaper  “video  game” 
comic  that  can  be  played  with  a  pencil 
will  be  introduced  Oct.  16  by  the 
McNaught  Syndicate. 

“ZAP!” — created  by  Robert  Kraus 
and  Tony  Tallarico-— is  designed  to 
attract  the  huge  group  of  youngsters 
who  play  electronic  video  games.  Atari 
Marketing  Research  has  estimated  that 
there  are  almost  26  million  kids  who  do 
so. 

In  the  color  comic,  readers  accumu¬ 
late  points  as  they  try  to  get  Zap  (the 
“video  chap”)  and  Software  (a  girl) 
safely  through  adventures  and  obsta¬ 
cles  that  change  each  week.  Situations 
include  finding  a  meatball  missing  from 
a  plate  of  spaghetti,  tracking  down  the 
lost  explorer  Dr.  Cliff  Hanger  (“I  pre¬ 
sume”),  seeking  a  jewel  thief  on  board 
a  ship,  and  getting  out  of  “Monster- 
ville.” 

Kraus  has  created  over  500  cartoons 
and  30  covers  for  the  New  Yorker 
magazine.  He  is  also  the  founder  and 
publisher  of  Windmill  Books,  and  the 
author  and  illustrator  of  almost  70  chil¬ 
dren’s  books  that  have  sold  over  10 
million  copies  worldwide.  They  have 
been  translated  into  Japanese,  French, 
German,  Spanish,  Swedish  and  Dan¬ 
ish.  His  award-winning  books  include 
Leo  the  Late  Bloomer,  Milton  the  Early 
Riser,  The  Littlest  Rabbit  and  Bunny’s 
Nutshell  Library.  Kraus  created  the 
“Tubby  Books”  that  float  in  bathtubs 
and  “Glow-in-the-Dark”  books  and 
calendars. 

The  Ridgefield,  Conn.,  resident  had 
his  first  cartoon  published  in  the  Mil¬ 
waukee  Journal  children’s  page  when 
28 


he  was  1 1.  He  “turned  pro”  at  13,  sell¬ 
ing  cartoons  to  the  Saturday  Evening 
Post,  Collier’s,  Esquire,  and  other  pub¬ 
lications. 

Tallarico  is  the  author/illustrator  of 
hundreds  of  books  for  boys  and  girls — 
among  them,  children’s  activities 
books  that  have  sold  over  10  million 
copies.  The  Valley  Stream,  N.Y.,  resi¬ 
dent — who  enjoys  playing  and  watch¬ 
ing  video  games — has  also  worked  in 
advertising  and  ghosted  several 
nationally  syndicated  comic  strips.  He 
studied  at  the  New  York  School  of  Art 
and  Design,  Brooklyn  Museum  Art 
School,  and  School  of  Visual  Art. 

Formerly  based  in  New  York  City, 
the  McNaught  Syndicate  just  moved  its 
headquarters  to  537  Steamboat  Rd., 
Greenwich,  Conn.  06830. 

Lasky  of  ‘Nancy’  dead 

Mark  Lasky,  who  took  over  “Nan¬ 
cy”  last  summer  after  the  comic  strip’s 
creator  Ernie  Bushmiller  passed  away, 
died  of  cancer  July  31  at  the  age  of  29. 

The  cartoonist  had  continued  work¬ 
ing  on  the  strip  (with  some  assistance) 


as  long  as  possible  while  ill.  “The  chal¬ 
lenge  kept  him  going,”  said  Sid  Gold¬ 
berg,  executive  editor  for  United  Fea¬ 
ture  Syndicate,  which  distributed 
“Nancy”  to  about  630  newspapers.  “It 
was  the  best  therapy  of  all.  He  was 
absolutely  happiest  when  discussing 
the  strip  every  week.” 

Goldberg  told  E&P  that  a  successor 
to  Lasky  is  scheduled  to  be  named  later 
this  month.  “There  is  no  question  the 
strip  will  be  continued,”  he  said,  add¬ 
ing  that  Lasky  had  done  enough  to  keep 
“Nancy”  going  several  more  weeks. 

Lasky  maintained  the  simplicity  and 
uncluttered  appearance  of  the  42-year- 
old  strip,  which  often  contains  the  first 
words  in  a  newspaper  that  children  can 
read.  But  he  did  make  some  changes, 
including  the  introduction  of  such 
thematic  sequences  as  Nancy  applying 
for  her  library  card  (E&P,  May  21). 

The  cartoonist  was  also  the  creator 
of  the  syndicated  “Antennas”  panel, 
and  had  worked  as  an  assistant  to  Mell 
Lazarus  of  Field  Newspaper  Syndicate’s 
“Miss  Peach”  and  “Momma.” 

McLellan  column  to  NNI 

Diana  McLellan  is  moving  her  gos¬ 
sip,  humor  and  news  column  about 
Washington,  D.C.  personalities  from 
Universal  Press  Syndicate  to  Network 
News  Inc.. 

The  five  times  a  week  column, 
known  as  “The  Ear”  when  McLellan 
was  with  the  Washington  Post,  will  be 
called  “Diana”  when  NNI  begins 
offering  it  Sept.  1.  The  Post  owns  the 
right  to  the  “Ear”  name,  according  to 
NNI  editor  Michael  MacDonald 
Mooney. 

Mooney  told  E&P  that  the  column — 
which  he  said  looks  at  Washington  as 
sort  of  the  “new  Hollywood” — will  be 
accompanied  by  United  Press 
International  photos.  UPI  helps  NNI 
with  distribution  and  marketing  (E&P, 
July  30). 

McLellan  currently  works  for  the 
Washington  Times.  She  was  with  the 
Washington  Star  before  going  to  the 
Post.  The  columnist  is  the  author  of  the 
Arbor  House-published  book  Ear  on 
Washington. 

Eight  papers  drop  Will 

A  total  of  eight  newspapers  dropped 
George  Will’s  column  because  of  the 
conservative  writer’s  involvement  with 
Ronald  Reagan  and  “Debategate.” 

After  the  New  York  Daily  News 
dropped  Will  (E&P,  July  16),  seven 
more  papers — all  with  circulations 
under  50,000 — also  decided  to  let  the 
column  go.  The  Washington  Post  Writ¬ 
ers  Group,  which  syndicates  Will’s 
twice-weekly  column  to  over  390 
newspapers,  declined  to  release  these 
papers’  names. 

(Continued  on  page  31) 
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Come  up  and  see  us,  anytime. 


For  65  years,  The  McNaught  Syndicate  has  provided 
reader-compelling  features  to  national  newspapers.  Will 
Rogers,  Walter  Winchell  and  Ham  Fischer  are  names 
McNaught  built  its  reputation  on.  But  we’re  not  resting 
on  our  laurels;  today’s  award-winning  contributors 
include  Louis  Rukeyser  and  George  Gately,  creator  of 
Heathcliff.  They  head  the  list  of  the  most  contemporary 
columnists  and  comics  available. 

And  now  McNaught  has  brand-new  headquarters  in 
Greenwich,  Connecticut.  With  the  acquisition  of  our 
own  building,  we’re  looking  forward  to  a  new 
generation  of  great  contributors  to  add  to  our  current 
list  providing  you  with  the  kind  of  continuing  service 
your  paper  demands  in  this  increasingly  competitive 
market.  So  anytime  you’re  ready,  come  up  and  see  us. 

Or  just  call  toll  free.  Anytime. 

/MChKUGHT 

Features  for  today’s  readers! 

THE  McNAUGHT  SYNDICATE  537  Steamboat  Road, 
Greenwich,  CT  06830  (203)  661-4990 

(Camera-ready,  AP  DalaFeatures  and  UPl  Data  News  Wire  services  avaiiabie.) 


‘Spidey’  grows  in  joke-a-day  comic  era 


By  David  Astor 

This  is  the  age  of  joke-a-day  comic 
strips.  A  number  of  soap  opera  comics 
and  a  few  adventure  strips  still  have 
fiercely  loyal  audiences,  but  many  tend 
to  end  up  in  the  middle  or  bottom  of 
newspaper  readership  polls.  And  syn¬ 
dicates  have  been  introducing  less  of 
these  continuity  strips  in  recent  years. 

This  trend  reflects  the  changing 
habits  of  readers.  Many  would  rather 
get  a  whole  story  on  a  30-minute  televi¬ 
sion  show  than  follow  the  plot  line  of  a 
continuity  strip  for  several  weeks.  And 
members  of  America's  increasingly 
transient  population  peruse  newspapers 
less  than  seven  days  a  week  and 
thus  could  lose  track  of  a  strip’s  story. 

One  comic  that  seems  to  be  bucking 
the  continuity  strip  decline  is  “The 
Amazing  Spider-Man,”  which  has 
been  picked  up  by  over  500  newspapers 
since  its  1977  debut.  The  strip  was  pre¬ 
sold  in  a  sense,  because  “Spidey”  had 
already  been  the  star  of  millions-selling 
Marvel  comic  books  since  Stan  Lee 
created  the  super-hero  in  1961 .  Yet  var¬ 
ious  other  adventure  strips  adapted 
from  non-newspaper  media  have  not 
crossed  over  as  well. 

Lee,  who  writes  the  Register  and  Tri¬ 
bune  Syndicate-distributed  “Spider- 
Man,”  attributes  the  strip’s  success  to 
several  factors — the  main  one  being  the 
three-dimensional  nature  of  the  web- 
slinging  character. 

“Spider-Man  (a.k.a.  Peter  Parker)  is 
treated  like  a  real  human  being,”  said 
the  60-year-old  Lee  in  an  E&P  phone 
interview.  “1  tried  to  give  him  the  pro¬ 
blems  any  normal  guy  would  have.  He 
has  to  work  to  make  a  living,  he  has 
dandruff,  he  worries  about  his  aunt, 
and  women  don’t  always  necessarily 
like  him. 

“The  big  trap  that  adventure  strips 
fall  into  is  that  they  concentrate  just  on 
adventure,  with  hollow  characters 
going  from  one  pitfall  to  another." 

In  fact,  the  newspaper  “Spider- 
Man”  strip  concentrates  on  Peter  Park¬ 
er’s  romantic  life,  his  mixed  feelings 
about  his  dual  identity,  and  other  per¬ 
sonal  matters  even  more  than  the  comic 
book  “Spidey”  stories. 

“1  treat  it  as  a  soap  opera  that  just 

Mayor  pix  reversed 

A  photograph  on  page  30  of  last 
week’s  issue  was  mistakenly  re¬ 
versed  by  the  printer  after  E&P 
completed  its  final  check  of  the 
page.  After  the  photo  was  reversed, 
Chicago  mayor  Harold  Washington 
ended  up  on  the  left  side  rather  than 
the  right  side  of  the  picture. 


An  attempted  kiss  drives  Spider-Man  up  the  wall. 


happens  to  have  a  young  man  with  su¬ 
per  powers  as  the  lead,”  said  Lee,  who 
started  with  Timely  Comics  (now  the 
Marvel  Comics  Group)  when  he  was 
16.  “The  best  way  to  keep  readership  is 
by  making  the  stories  as  personal  as 
possible.  People  are  basically 
interested  in  people  and  people’s  prob¬ 
lems.  Once  there’s  an  empathy 
between  the  audience  and  character, 
you’re  half-way  there.” 

Spider-Man/Peter  Parker’s  persona 
is  fleshed  out  in  the  strip  not  only  by  his 
interaction  with  villains  and  other 
characters,  but  also  via  occasional 
soliloquies.  And  humor  plays  a  big  part 
in  giving  texture  to  the  wall-crawling 
Lee  creation. 

“The  average  comic  book  super¬ 
hero  walking  down  the  street  might 
say,  'Oh,  a  monster!  I  better  catch  him 
before  he  wipes  out  the  city,’  or  some¬ 
thing  of  that  sort,”  said  Lee  with  a 
laugh.  “Spider-Man  would  say,  'Who’s 
that  nut  in  the  Halloween  costume?  I 
wonder  what  he’s  advertising?!”’ 

Another  reason  for  the  strip’s  pop¬ 
ularity  is  its  topical  nature.  Spider- 
Man’s  girlfriend  sells  computers,  and 
episodes  have  featured  video  games 
and  a  character  selling  “Spidey” 
designer  jeans.  “I  am  planning  to  do  an 
episode  with  Spider-Man’s  aunt  that 
shows  the  problems  old  people  face,” 
said  Lee,  who  is  also  the  creator  of  the 
Incredible  Hulk,  the  Fantastic  Four, 
and  numerous  other  characters. 

And  the  comic’s  realistic  drawing 
style  also  adds  to  the  appeal.  Lee,  who 
works  in  conjunction  with  artist  Fred 
Kida  on  the  daily  strips  and  Floro  Dery 
on  Sunday  episodes,  said  he  makes 
sure  that  everything  is  detailed  to  the 
point,  for  instance,  where  newspapers 
pictured  in  “Spider-Man”  look  like 
they  are  typeset — not  like  “comic  strip 
newspapers.”  As  for  why  there  are  two 
artists,  Lee  said  Kida  is  so  “painstak¬ 
ing”  in  his  daily  strip  work  that  he 
doesn’t  have  time  to  do  Sunday  comics 
too. 

Creating  the  comic  is  a  cross-country 
affair,  because  Lee  and  Floro  are  based 
in  California  and  Kida  in  Connecticut. 
Then  the  strips  go  to  Sol  Brodsky  at 
Marvel  in  New  York  for  proofreading 


and  “touching  up”  and  finally  on  to  the 
Register  and  Tribune  Syndicate  in  Iowa 
for  distribution. 

“In  some  crazy  way,”  observed 
Lee,  “we  not  only  have  kept  it  on  time, 
but  managed  to  get  ahead!” 

When  asked  whether  the  audience 
for  the  Spider-Man  strip  and  comics 
books  was  different,  Lee  replied,  “I 
think  we’ve  probably  picked  up  a 
whole  new  audience  which  never  reads 
comic  books.  Most  of  the  millions  of 
Spider-Man  comic  book  readers  also 
follow  the  strip  when  they  can.” 

Spider-Man  has  always  had  a  signifi¬ 
cant  audidhce  of  college-age  people  and 
older,  even  for  the  comic  books.  One  of 
the  reasons  is  that  adult  vocabulary  is 
used. 

“In  our  comic  books  and  certainly  in 
the  strips,  we  use  words  like  'mis¬ 
anthropic,’  'cataclysmic’  and  ‘pro¬ 
selytize,’”  said  Lee.  “I  found  out  with 
the  early  comic  books  that  this  gained 
us  a  whole  new  older  readership  wit¬ 
hout  losing  the  younger  readership. 
The  kids  understood  what  we  meant  by 
osmosis,  by  the  way  the  word  was  used 
in  the  sentence,  or  looked  in  the 
dictionary — which  wasn’t  the  worst 
thing  that  could  have  happened!” 

Lee — who  no  longer  writes  the 
Spider-Man  comic  books  but  per¬ 
sonally  pens  every  word  of  the  strip — 
noted  that  among  the  huge  volume  of 
(Continued  on  page  31) 
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Syndicates 

(Continued  from  page  28) 


Will  has  been  accused  of  helping 
Reagan  prepare  for  his  1980  debate 
against  Jimmy  Carter  and^then  praising 
the  Republican  on  ABC  television. 
Also,  the  columnist  has  acknowledged 
that  he  saw  some  of  Carter’s  briefing 
papers  on  David  Stockman’s  kitchen 
table  prior  to  the  debate. 


Reagan  column  starting 


“Reagan  &  Co.,’’  a  hard  news  col¬ 
umn  which  has  appeared  Mondays  in 
the  Washington  Post  for  a  year,  will 
enter  syndication  beginning  Sept.  12. 


Lou 

Cannon 


The  weekly  column,  which  will  be 
syndicated  by  the  Washington  Post 
Writers  Group,  is  written  by  Post  chief 
White  House  correspondent  and 
Reagan  biographer  Lou  Cannon. 

“Reagan  &  Co.’’  features  Cannon’s 
reporting  insights  from  covering 
Reagan  since  the  former  actor  first  ran 
for  governor  of  California  almost  20 
years  ago.  Each  column  ends  with  a 
“Reaganism  of  the  week’’ — the  most 
notable  recent  quote  illustrating  the 
President’s  view  of  the  world. 

Cannon  has  been  referred  to  by  dep¬ 
uty  White  House  chief  of  staff  Michael 
Deaver  as  “the  White  House  reporter 
with  the  best  knowledge  of  Ronald 
Reagan.’’ 


(Continued  from  page  30) 
mail  he  receives  have  been  letters  from 
“incredulous”  parents  stating  that 
their  children’s  grades  went  up  after 
they  began  reading  Spider-Man.  “This 
is  a  source  of  great  satisfaction  to  me,” 
declared  Lee,  who  has  produced  (in 
partnership  with  the  Children’s  Televi¬ 
sion  Workshop’s  Electric  Company)  a 
special  comic  book  for  youngsters  with 
reading  problems  called  “Spidey  Super 
Stories.”  And  Lee  has  given  a  huge 
number  of  guest  lectures  on  college 
campuses. 

Also  pleasing  to  Lee  is  the  success  of 
Spider-Man  in  areas  other  than  print 
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Bob  and  Doug  demonstrate  their  hoser  brand  of  dialog. 

Eh?  ‘Bob  &  Doug’  strip  takes  off 


Bob  and  Doug  McKenzie — the  beer-swilling  “hosers”  who  punctuate 
their  whacky  banter  with  such  words  as  “g’day,”  “beauty!”  and  “eh?” — 
will  be  the  stars  of  a  comic  distributed  by  Canada  Wide  Feature  Services, 
Toronto,  beginning  Sept.  12. 

“Bob  &  Doug”  is  by  Tom  Nesbitt  and  Nick  Poliwko,  who  create  each 
strip  based  on  suggestions  from  the  McKenzie  brothers  themselves  (alias 
actors  Rick  Moranis  and  Dave  Thomas).  The  twosome  first  gained  fame  on 
Second  City  Television,  then  cut  an  album — The  Great  White  North — that 
sold  over  one  million  copies,  and  will  soon  hit  theaters  with  their  Strange 
Brew  movie  that  features  Max  Von  Sydow  as  an  evil  brewmeister.  One 
scene  in  the  film  shows  Bob  drinking  10,0(X)  gallons  of  beer — without 
donuts.  A  book  based  on  the  motion  picture  is  in  the  shape  of  a  beer  bottle. 

To  balance  the  silly  antics  of  Bob  and  Doug  with  “sage  wisdom  and  cool 
logic,”  a  new  McKenzie  character — Hosehead  the  dog — has  been 
introduced  for  the  comic.  The  intellectual  canine  has  the  dubious  distinction 
of  having  had  a  skunk  in  his  family  tree,  yet  still  maintains  that  he  is  a 
purebred  Labrador  retriever.  Hosehead  muses  about  the  McKenzies: 
“How  they  ever  got  this  far  is  beyond  me.” 


Andropov  book  coming 

Soviet  leader  Yuri  Andropov’s  biog¬ 
raphy,  scheduled  for  publication  in 
October  by  MacMillan  &  Co.,  will  be 
syndicated  to  newspapers  by  Network 
News  Inc.  (NNI). 

Yuri  Andropov:  A  Secret  Passage 
into  the  Kremlin,  written  by  former 
Soviet  journalists  Vladimir  Solovyov 
and  Elena  Klepikova,  is  an  “insider’s 
account”  of  Andropov’s  rise  to  power. 
It  reportedly  includes  much  previously 
unreleased  material. 

Tv  special  stars  Kudzu 

Doug  Marlette’s  “Kudzu”  comic 
strip — distributed  to  over  1(X)  newspap¬ 
ers  by  the  Tribune  Company  Syn¬ 


media.  There  is  a  live-action  feature 
film  scheduled  for  release  next  year, 
and  a  current  Saturday  morning 
animated  tv  show.  A  live-action  tv 
show  is  now  attracting  many  viewers  in 
Europe,  said  Lee.  There  are  also  about 
200  companies  manufacturing 
thousands  of  Spider-Man  products  that 
include  watches,  video  games,  bicy¬ 
cles,  jackets,  etc. 

Lee  noted  with  a  laugh  that  his  wife 
Joan  just  unexpectedly  brought  home 
Spider-Man  napkins,  paper  plates  and 
other  items.  “And  he  added,  “People 
are  always  sending  me  stuff  from  over¬ 
seas.” 


dicate — has  spawned  a  live-action  CBS 
television  special  airing  Aug.  13.  The 
show  was  produced  by  Tomorrow 
Entertainment  in  association  with  Jef¬ 
ferson  Communications. 

Marlette  is  also  an  editorial  cartoon¬ 
ist  distributed  by  King  Features  Syn¬ 
dicate.  He  is  based  at  the  Charlotte 
Observer. 

RTS  drops  ‘Graves  Inc/ 

Pat  Brady’s  “Graves  Inc.”  comic 
has  been  dropped  by  the  Register  and 
Tribune  Syndicate.  No  other  syndicate 
has  reportedly  picked  it  up. 
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Gn^wich  Time 

HOW  COULD  IT  HAPPEN? 


Charter  panel  stands  by  proposed  revisions 


Complaints  prompt  — .  House  authorizes  state 
plan  for  traffic  light  to  borrow  $270  million 


Probe  focusing  on  steel  pins 

-iffir  on  tf’tonioiive  routes 


Bridge  could  open 
within  two  weeks 


Extensive  coverage 
of  bridge  coilapse 


When  the  earliest  reports  of  the  col¬ 
lapse  of  a  section  of  the  Connecticut 
Turnpike  bridge  in  Greenwich  came  in 
at  nearly  2  a.m.  on  June  28,  the  Stam¬ 
ford  (Conn.)  Advocate  had  just  put  its 
first  edition  to  bed  and  was  preparing  to 
close  its  two  final  editions. 

The  biggest  stories  planned  for  that 
day’s  front  page  concerned  action  by  a 
commission  to  revise  the  city  charter 
and  evictions  at  a  trailer  park. 

The  Advocate’s  sister  paper,  Green¬ 
wich  Time,  was  planning  to  lead  with  an 
article  about  Greenwich  fighting  a  state 
lawsuit  that  charged  the  town  with 
pollution  on  the  Mianus  River.  No 
reporters  were  on  duty  in  the  news¬ 
rooms  of  either  paper,  which  are  seven 
miles  apart  and  linked  only  by  VDTs 
and  telephones. 

Rip  apart  Page  1 

But  when  reports  of  an  accident 
turned  into  news  of  a  bridge  collapsed, 
the  two  papers  ripped  apart  their  front 
pages,  awakened  reporters  and  photog¬ 
raphers  to  rush  to  the  scene  and 
became  the  first  papers  in  the  country 
to  report  on  the  collapse  of  a  l(X)-foot 
section  of  the  Connecticut  Turnpike 
that  killed  three  people  and  critically 
injured  others. 

The  accident,  in  which  four  vehicles 
plunged  off  the  bridge  over  the  Mianus 
River  shortly  after  1  a.m.,  would  turn 
out  to  be  the  biggest  local  story  since  a 
1980  fire  at  Stouffer’s  Inn  in  nearby 
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Harrison,  N.Y.,  killed  26  people, 
including  13  executives  of  a  Green¬ 
wich-based  company. 

On  the  day  of  the  bridge  accident,  the 
close  for  the  final  edition  of  the  Advo¬ 
cate  was  pushed  back  one  hour,  with  a 
replate  at  5:20  a.m. 

That  morning,  each  of  the  two  papers 
ran  banner  headlines  and  photographs 
showing  tractor-trailers  stopped  just 
short  of  the  gaping  hole  and  a  line  of 
spectators  looking  over  the  rail  from 
the  other  side  of  the  highway.  Another 
picture  showed  a  crumpled  tractor- 
trailer  leaning  against  the  side  of  the 
bridge. 

The  stories  included  full  details  of  the 
accident  and  interviews  with  stunned 
witnesses.  Combined  paid  circulation 
for  that  day’s  editions,  bolstered  by 
circulation  department  managers 
hawking  papers  at  train  stations  and  on 
highways,  reached  an  all-time  record  of 
50,182. 

At  the  scene 

On  the  night  of  the  accident,  when 
Greenwich  Time’s  night  city  editor,  Joe 
Tedino,  arrived  at  the  70-foot-high 
bridge,  two  bloodied  people  were  being 
put  in  an  ambulance.  Dozens  of  firemen 
and  other  rescue  workers  were  search¬ 
ing  for  more  survivors  and  bodies. 

He  was  soon  joined  by  Greenwich 
copy  editor  Michael  Davis,  education 
reporter  Pam  Southworth  and  photog¬ 
rapher  Tom  Ryan,  Advocate  police 


reporter  Shirley  Matthews  and  sports 
reporters  Jim  Gerwick  and  Jack 
Schmitt. 

Advocate  night  metro  editor  Kevin 
Flynn  began  taking  notes  over  the 
phone  from  reporters  of  both  papers  as 
news  editor  Mike  Sweeney  began  doing 
the  rewrite  and  pushing  back  deadlines. 
At  Greenwich  Time,  news  editor  Steve 
Ballinger  started  remaking  his  paper. 
Flynn  awakened  metro  editor  Harry 
Berko witz,  who  had  left  for  the  day  a 
few  hours  earlier  but  rushed  back  to 
help  organize  the  story  and  plan  cover¬ 
age  for  that  day.  Executive  editor  Ken 
Brief  came  in  to  oversee  the  remake  of 
both  papers,  help  plan  further  coverage 
and  alert  the  circulation  manager,  Tom 
Marquis,  to  the  story. 

Late  editions  sold 

Marquis  quickly  assembled  his 
circulation  supervisors  and  staff. 
Between  3:30  a.m.  and  6:00  a.m.  the 
circulation  department — strongly  sup¬ 
ported  by  the  quick  response  of  the 
composing  room,  the  pressroom  and 
mailroom — set  up  hawkers  and  distrib¬ 
uted  copies  of  the  late  editions  to  all 
single  copy  outlets.  Sales  throughout 
the  morning  were  carefully  monitored 
from  Greenwich  to  Westport. 

By  dawn,  Berkowitz  and  Jack  Mill- 
rod,  Greenwich  Time  city  editor,  had 
selected  the  reporters  and  photograph¬ 
ers  to  work  on  a  dozen  bridge-related 
stories  for  Wednesday’s  editions  and 
arranged  for  a  helicopter  to  take  up  a 
photographer  for  aerial  views  of  the 
scene. 

In  Wednesday’s  editions,  the  Advo¬ 
cate  and  Greenwich  Time  each  used 
five  full  pages  to  run  stories  and  pic¬ 
tures  on  the  collapse.  The  two  papers’ 
stories  included  details  on  the 
investigation,  repair  work,  complaints 
by  neighbors  about  the  bridge  made 
several  months  earlier,  clues  to  what 
caused  the  collapse,  the  history  of  the 
bridge,  traffic  tie-ups,  reaction  in  the 
state  legislature,  reaction  of  the  vic¬ 
tims’  families  and  a  compilation  of  vig¬ 
nettes. 

Since  then,  the  bridge  story  has  been 
front  page  news  every  day,  with  no  end 
in  sight.  It  has  taken  Advocate  and 
Greenwich  Time  reporters  to  Washing¬ 
ton,  D.C.,  all  over  Connecticut,  into 
the  air  in  helicopters,  and  on  the  water 
in  boats.  It  has  included  a  dramatic 
news  conference  by  parents  of  one  of 
the  survivors  and  nightly  visits  to  the 
hotels  where  state  and  federal 
investigators  are  staying. 

Teams  of  reporters,  coordinated  by 
editors  at  both  papers,  have  reported 
on  the  broader  aspects  of  the  story,  too, 
looking  at  the  entire  state  highway  pic¬ 
tures,  the  causes  of  the  accident  and  the 
bridge  inspection  process. 

As  the  news  staffs  moved  from  the 
immediacy  of  the  tragic  event  to 
(Continued  on  page  34) 
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Bill  requires 
House  to  keep 
honest  records 

Rep.  Richard  J.  Durbin  (D-Ill.), 
introduced  a  resolution  (July  27)  that 
would  require  all  proceedings  of  the 
House  and  its  committees  to  be  re¬ 
corded  verbatim. 

The  bill  seeks  to  prevent  transcript 
alterations  such  as  the  doctoring  of  Re¬ 
publicans’  remarks  in  the  official  rec¬ 
ord  of  House  committee  hearings  on 
the  Environmental  Protection  Agency. 

The  remarks  made  by  some  GOP 
lawmakers  in  those  July  1982  hearings 
were  altered.  Republicans  said  the 
changes  made  them  look  foolish.  The 
House  Ethics  Committee  is 
investigating. 

The  House  Science  and  Technology 
Committee  voted  (July  26)  to  require 
verbatim  transcripts  of  its  proceedings 
and  those  of  its  subcommittees.  Any 
changes,  except  to  correct  mistakes  by 
a  stenographer,  would  be  made  in  foot¬ 
notes. 

Previously,  the  changes  could  be 
inserted  in  the  transcript,  making  the 
edited  remarks  appear  as  though  they 
were  actually  delivered  at  a  hearing. 

Durbin’s  resolution  would  apply 
such  a  rule  to  all  House  proceedings,  in 
committees  and  on  the  floor. 

The  Congressional  Record,  a  written 
account  of  the  floor  proceedings  is 
defined  under  the  law  as  “substantially 
a  verbatim  transcript.’’ 

However,  members  are  given  wide 
latitude  to  correct,  revise  and  alter  their 
remarks. 

The  resolution  would  establish  a 
separate  section  in  the  Congressional 
Record  and  committee  proceedings  for 
members  to  note  errors  in  the  verbatim 
transcript. 

“The  current  process  inherently  dis¬ 
torts  the  original  dialogue,’’  Durbin 
said. 

“Changing  the  present  procedure 
will  mean  that  a  member’s  remarks 
may  not  appear  as  eloquent  as  they 
presently  do.  But  what  we  sacrifice  in 
style,  we  will  make  up  for  in  fact.  This 
rule  change  will  ensure  that  the  pro¬ 
ceedings  of  the  House  can  be  classified 
as  non-fiction.” 

The  resolution  was  sent  to  the  House 
Rules  Committee. 

CIA  advertises 

It  is  no  secret  that  the  Central 
Intelligence  Agency  has  job  openings. 
In  the  August  2  USA  Today,  the  spy 
organization  ran  a  3  column  by  TVi  inch 
ad  that  offered  “excellent  career 
opportunities”  for  individuals  with 
telecommunication  experience. 
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S.F.  Newspaper  Agency 
retains  Areata  Graphics 


Larry  Walker,  senior  vicepresident 
of  operations  for  the  San  Francisco 
Newspaper  Agency,  announced  the 
signing  of  a  contract  between  the  agen¬ 
cy  and  Areata  Graphics  Company/San 
Jose  Graphics  Division,  of  San  Mateo, 
California,  for  printing  of  California 
Living  magazine,  starting  September  4. 

The  San  Francisco  Newspaper 
Agency  is  the  agent  of  the  San  Francis¬ 
co  Chronicle  and  the  San  Francisco 
Examiner  and  performs  all  non¬ 
editorial  functions  for  the  two  news¬ 
papers. 

“This  move  to  Areata  Graphics 
allows  us  to  take  advantage  of  the  latest 
and  most  advanced  technology  avail¬ 
able  in  rotogravure  printing,”  said 
Walker. 

“With  the  September  1 1  issue,  Cali¬ 
fornia  Living  magazine  will  emerge 
from  the  Sunday  supplement  category 
and  become  a  full-fledged  high  quality 
magazine  in  the  class  of  the  New  York 
Times  Magazine,”  said  Carl  Shaver, 
the  agency’s  senior  vicepresident  of 
marketing. 

“We  see  California  Living  magazine 
as  a  regional  magazine,  with  a  weekly 
circulation  of  over  700,000  in  Northern 
California,”  said  Shaver.  “There  isn’t 
any  magazine  coming  into  our  market¬ 
place  that  comes  close  to  this  market 
penetration.” 

The  magazine  will  be  printed  on  su- 
percalendared  stock,  a  smooth  glossy 
paper  which  greatly  enhances  full  color 
advertisements,  graphics  and 


photographs.  San  Jose  Graphics  is  the 
West’s  leading  rotogravure  printer, 
using  a  13-unit  Cerutti  Rotogravure 
press  and  two  Helioklishograph 
cylinder  engraving  machines. 

“We  will  be  able  to  reproduce  both 
editorial  and  advertising  content  with 
the  highest  level  of  reproduction  quali¬ 
ty,”  said  Hal  Silverman,  magazine  edi¬ 
tor.  “We  intend  to  take  full  editorial 
advantage  of  our  increased  opportunity 
to  present  some  of  the  best  graphics 
and  photos  in  the  country  on  our 
pages.” 

California  Living  is  distributed 
throughout  Northern  California  with 
the  combined  Sunday  Examiner  and 
Chronicle. 

Sunday  edition 

Maine  will  have  its  second  Sunday 
newspaper,  October  2,  when  the 
Lewiston  Sun  Journal  Co.  starts 
publication  of  Sunday. 

Maine’s  other  Sunday  newspaper, 
Maine  Sunday  Telegram,  is  published 
in  Portland  by  Guy  Gannett  iHiblishing 
Co.  and  has  a  statewide  circulation  of 
about  120,(XX). 

Tom  Kelsch,  formerly  managing  edi¬ 
tor  of  the  Owensboro  (Ky.)  Messenger- 
Inquirer,  will  head  the  Sunday  editorial 
department.  The  43-year-oId  Kelsch, 
who  was  editor  of  Foster’s  Daily 
Democrat  in  Dover,  N.H.,  has  also 
worked  at  the  Bermuda  News  Bureau. 
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Richard  G.  Atkins 

Domestic  and  foreign 


units  merged 

Keith  Fuller,  president  of  the  Associ¬ 
ated  Press,  announced  the  merger  of 
the  news  agency’s  foreign  and  domes¬ 
tic  communications  departments  and 
named  Richard  G.  Atkins  as  director  of 
both. 

“The  technical  explosion  of  the  past 
five  years  and  the  AP’s  new  emphasis 
on  research  and  development  have 
changed  our  traditional  approach  of 
keeping  foreign  and  domestic  com¬ 
munications  separated,”  Fuller  said. 

For  the  past  50  years  the  news  serv¬ 
ice  has  given  responsibility  for  equip¬ 
ment  and  circuitry  to  an  administrator 
who  came  from  the  news  ranks  of  the 
organization.  This  domestic  executive 
had  primary  responsibility  for  U.S. 
communications,  while  abroad  the 
assignment  was  shared  by  ranking 
technicians. 

Atkins,  a  native  of  London,  England, 
becomes  the  first  engineer  to  direct 
domestic  communications  and  the  first 
appointee  with  global  responsibility. 

Atkins,  who  holds  a  degree  in  phy¬ 
sics,  engineering  and  telecommunica¬ 
tions  from  Leicester  College  of  Tech¬ 
nology,  Leicester,  England,  joined  the 
Associated  Press  in  London  in  1%9. 
He  served  as  chief  of  communications 
in  London  until  1980  when  he  trans¬ 
ferred  to  New  York  as  director  of  for¬ 
eign  communications. 

“In  his  new  role  Atkins  really  does 
not  replace  anyone,”  Fuller  said. 
“After  David  L.  Bowen  resigned  as 
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by  AP 

head  of  domestic  communications  to 
become  president  of  SATNET  (AP’s 
commercial  satellite  subsidiary),  Ron 
Thompson  very  ably  filled  in  for  the 
past  two  years  while  this  reorganiza¬ 
tion  was  being  formulated.  Thompson 
will  remain  a  senior  executive  at  AP 
headquarters  in  a  new  assignment  to  be 
announced  later  this  year. 

AP’s  satellite-based  domestic  com¬ 
munications  system,  the  industry’s 
largest,  provides  news,  photos  and  data 
to  1,300  newspapers  and  5,700 
broadcasters. 

Abroad,  AP  distributes  news  via  sat¬ 
ellite,  landline  and  radiocast  in  a  net¬ 
work  that  reaches  10,000  outlets. 

“Creating  this  new  position  and 
bringing  our  communications  efforts 
together  will  bring  the  best  thinking  AP 
can  provide  into  all  phases  of  our  tech¬ 
nology,”  Fuller  said. 

In  support  of  its  worldwide  com¬ 
munications  system,  AP  operates  a 
research  and  development  facility  at 
East  Brunswick,  N.J.,  where  currently 
engineers  are  completing  prototypes  of 
a  series  of  new  electronic  darkrooms 
which  will  handle  photo  reception, 
enhancement  and  cropping  electroni¬ 
cally.  For  the  past  seven  years  AP  has 
been  using  the  only  facility  of  this  kind 
in  the  world  at  its  headquarters. 

The  new  generation  of  electronic 
darkrooms  will  be  completed  early  in 
1984.  One  model  will  be  completed  in 
September  of  this  year  and  used  to  han¬ 


dle  AP’s  satellite  picture  network 
known  as  Laserphoto  11. 

The  East  Brunswick  facility  also 
manufactures  AP’s  new  portable  photo 
transmitter  and  its  Laserphoto  receiv¬ 
er.  The  receiver,  too,  is  being  rede¬ 
signed  for  foreign  use  and  will  go  into 
manufacture  early  in  1984. 

“These  electronic  facilities  for  media 
represent  such  a  small  market  global¬ 
ly,”  Fuller  said,  “that  press  agencies 
no  longer  can  expect  large  electronic 
companies  to  provide  them.  The 
research  and  development  costs  for 
equipment  with  such  limited  usage  no 
longer  attract  the  big  firms.  We  simply 
have  to  do  the  entire  job  ourselves.” 

The  East  Brunswick  center  is  staffed 
with  70  engineers  and  technicians.  Ful¬ 
ler  said. 

Bridge 

(Continued  from  page  32) 

analysis  of  its  consequences,  what 
began  for  two  local  papers  as  a  big  local 
story  became  a  subject  of  national  sig¬ 
nificance.  The  collapse  of  a  turnpike 
bridge  in  Greenwich  became  an 
emblem  of  the  infrastructure  crisis  con¬ 
fronting  cities  all  over  the  United 
States. 

The  story  was  an  unusual  collabora¬ 
tion  between  two  editorial  staffs  who 
ordinarily  work  independently.  Kim 
Reiland,  editor  of  Greenwich  Time, 
normally  focuses  her  reporters  on 
covering  a  dozen  routine  beats  in 
Greenwich,  while  Advocate  managing 
editor  Bob  Heisler  is  supervising 
coverage  of  Stamford  and  other  towns 
in  southwestern  Fairfield  County  plus 
state  government.  The  two  papers 
serve  distinct  communities.  “That  we 
were  able  to  work  jointly  on  the  bridge 
story  and  still  fulfill  our  other 
responsibilities  is  remarkable,”  said 
Brief. 

“The  story  of  the  bridge  collapse  and 
its  continuing  impact  on  community 
life,  local  business  and  interstate  com¬ 
merce  will  be  with  us  for  a  long  time,” 
Brief  said.  “It  has  brought  us  closer  to 
our  readers  at  both  newspapers  and  has 
served  to  emphasize  our  role  as  com¬ 
munity  journalists.” 

La.  daily  sold 

Specht  Newspapers,  Inc.,  has  ac¬ 
quired  the  Minden  (La.)  Press-Herald, 
a  daily,  and  Washington  County  News, 
a  twice-a-week  paper  in  Chipley,  Flor¬ 
ida,  from  the  Enterprise  Group,  Inc., 
according  to  David  Specht,  president 
of  Specht  Newspapers.  Specht  noted 
that  Arthur  Specht  will  remain  pub¬ 
lisher  of  the  Press-Herald,  Bill  Specht 
will  continue  in  his  capacity  as  assistant 
publisher,  and  Maurice  Pujol  will  re¬ 
main  publisher  of  the  Washington 
County  News. 
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BENEFIT  FROM  OUR  VAST 
NEWSPAPER  AUDIENCE 


FEATURES  AVAILABLE 


ANNOUNCEMENTS 


ANNOUNCEMENTS 


BUSINESS  OPPORTUNITIES  NEWSPAPER  BROKERS 


SMALL  BUSINESS  COLUMN— Popular 
and  practical  feature  for  your  business  or 
money  pages.  Provides  expert  advice  for 
the  self-employed.  Featured  in  News- 
day,  Bergen  Record,  Tulsa  Tribune, 
Houston  Chronicle  and  100  fine  news¬ 
papers.  Free  samples.  Mark  Stevens,  PO 
Box  487,  Chappaqua  NY  10514. 

_ CARTOONS _ 

EDITORIAL  CARTOONS  and  comment. 
Church  directory  illustrations,  horo¬ 
scope,  movie  reviews,  crossword  puz¬ 
zles,  humorous  cartoons,  other  quality 
features  for  the  weekly  editor  (offset). 
Mark  Morgan,  Inc,  PO  Box  995,  Newnan 
GA  30264;  (404)  253-5355.  1 

CURRENT  AFFAIRS  \ 

“WHY  DOES  Uncle  Sam,  the  largest| 
consumer  of  goods  and  services  onj 
earth,  buy  everything  at  retail?"  The 
"Working  Stiff"  asks  questions  people 
who  punch  time  clocks  want  answered. 
Only  column  of  its  type  anywhere.  Man¬ 
sfield  Agency,  31220  La  Baya,  Suite 
110,  Westlake  CA  91362. 


"Senior  Clinic."  Specialist  treats  medic¬ 
al  problems  past  middle  life.  Warm,  Wit¬ 
ty,  Authorative.  Samples.  HFM  Enter- 
(vises  INC.  Box  307,  Edmonton,  Abler- 
ta,  Canada,  T5J  2J7;  (403)  973-2361. 


SATIRE.  Proven  in  over  50  newspapers. 
Robert  Skoglund,  St.  George  ME 
04857; 

(207)  372-8052. 


INTERNATIONAL  PRESS  BUREAU 

offers  profiles  of  American  so¬ 
cial,  cultural,  and  political  life. 
This  is  a  feature  service  run  by  a 
Washington  journalist  accre¬ 
dited  to  the  White  House  and  [ 
Capitol  Hill  and  offers  a  view  of 
American  affairs  in  a  style 
designed  to  attract  non-United 


"MORE  FOR  YOUR  MONEY"— Proven 
weekly  column  and  fillers  of  money  sav- 
ling  consumer  news.  Mike  LeFan,  1802 
S  13th,  Temple  TX  76501. 

i  MOVIE  REVIEWS 

I  MINI  REVIEWS  (Cartoon  illustrated). 
Great  for  weekend  section  or  entertain¬ 
ment  pages.  Camera  ready.  Star  photos. 
Our  9th  year.  Cineman  Syndicate,  7 
Charles  Court,  Middletown  NY  10940; 
(914)  692-4572. 

PHOTOGRAPHY 

HELP  YOUR  READERScuref/stopfever. 
SnapDragon  takes  them  from  viewfinder 
to  darkroom,  beginning  September  18.- 
Bonnie  Schupp's  weekly  column  comes 
with  glossy  photos.  Samples,  contract 
from  Box  1152,  Pasadena  MD  21122. 

I  REAL  ESTATE 


SEEKING  silent  or  active  investor  for 
expansion.  Proven  market.  Complete 
printing  plant  now  producing  successful 
paid  circulation  weekly  newspaper. 
Established  1948.  Currently  involved  in 
some  commercial  Web  offset  printing. 
Unlimited  potential.  Zone  8.  Box  6(360, 
Editor  &  Publisher. 

I  NEWSPAPER  APPRAISERS 

NEWSPAPER  APPRAISALS  for  estate 
planning,  tax,  partnership,  loan, 
depreciation,  insurance,  corporate  and 
personal  worth.  Sensible  fees.  Brochure. 
Marion  R.  Krehbiel,  Robert  N.  Bolitho, 
PO  Box  7133,  Shawnee  Mission  KS 
66207. 

NEWSPAPER  BROKERS 


ALAN  G  LEWIS,  MEDIA  BROKER 
On  file  over  100  active  qualified  buyers 
for  daily,  top  weekly  or  shopper  publica¬ 
tions.  Ridge  Rd,  Hardwick  MA  01037; 
I  (413)  477-6009. 


SYD  S  GOULD  ASSOCIATES,  INC. 

!  Brings  together  anxious  sellers 
and  eager  buyers! 

SALES,  SERVICE,  MANAGEMENT 
'  Rte  1,  Box  146,  Theodore  AL  36582 
1  (205)  973-1653 


nii.cin-aii  a.mi.a  ...  a  HOUSE  CALLS-Rocky  Mountain  News, 

designed  to  attract  non-United  Miami  Herald,  60  others.  4  national 
States  readers.  General-interest  awards;  one  said  "concise,  entertaining, 
articles  from  a  professional  '^Ith  of  rwl  estate  knowledge  »lid 
1.  •»  j  writing  skills.  7th  year.  Box  18447, 

United  States  writer  with  four  pochesterNY  14618;  (716)  271-6230. 


years'  experience  in  Europe  and 
Asia.  Box  6059,  Editor  &  Pub¬ 
lisher. 


I  I  ■  l|  WE'LL  BE  SHORTLY  INTRODUCING  our 

_ revolutionary  24  hour-a-day  computer- 

pimnu  jto-computer  service  that  will  make 

_ ^*^ ''*“'** _ instantly  available  hundreds  of  out- 

SHORT  STORIES  by  famous,  regional.l  honest,  unabashedly 

or  undiscovered  writers-you  choose! 

authors,  length,  subjects,  and  frequen-  thought-provoking  sewice/destination 
cy.  For  samples  of  outstanding  fiction:  articles  and  colurnns  by  some  of  Amer- 
Fiction  Network.  Box  5651,  ^n  Fran-  s  top  travel  journalists.  Non¬ 
cisco  CA  94101;  (415)  552-3223.  conUactaai,  competitive  y  priced,  photo 
availability,  regional  exclusivity  guaran- 

-  teed.  For  details  contact:  SYNDICATED 

GENERAL  TRAVEL  WRITERS.  Box  23.  Boyertown 

-  PA  19512;  (215)  367-9496. 

CIRCULATION  DIRGE  _ 

Here  I  sit  broken  hearted  u/nupki 

Looking  for  customers  who  have  WUMtN _ 

H*cS?d^ tell  them  of  our  great  new  fea-  S^YWOMEN'S Future:  ^lumn for 


Appraisals,  Mergers,  Sales. 

No  Charge  for  Consultation. 
WHITE  NEWSPAPER  SERVICE 
James  W.R.  White 
Box  109,  McMinnville  TN  37110 
(615)  473-2104  or  473-3715. 

BILL  MATTHEW  COMPANY  conducts 
professional,  confidential  negotiations 
for  sale  and  purchase  of  highest  quality 
daily  and  weekly  newspapers  in  the 
country.  Before  you  consider  sale  or  pur¬ 
chase  of  a  property,  you  should  call 
1  (813)  733-8053  daytime;  (813)  446- 
10871  nights:  or  write  Box  3364, 

I  Cleanwater  Beach  FL  33515.  No  obliga¬ 
tion,  of  course. 

BROKERS  and  CONSULTANTS 
for  the  purchase  and  sale  of 
WEEKLY  AND  DAILY  NEWSPAPERS 
WB  GRIMES  &  CO.  INC 
1511  K  St,  NW 
Washington  DC  20005 
(202)  NAtional  8-1133 

Brokers  You  Can  Trust 
Nationwide  Service 

WAYNE  CHANCEY 
CONSULTANTS/INVESTORS 
PO  Box  86,  Headland  AL  36345 
Wayne  Chancey  (205)  693-2619 

Jim  Hall  (205)  566-7198 

I  ED  0  MEYER,  Licensed  Broker- 
I  Appraisals-Consultation-Sales.  7200 
Hermitage  Rd,  Richmond  VA  23228; 
(804)  266-1522. 


TO  PURCHASE  OR  SELL 
A  Midwest  newspaper  property 
'  efficiently  and  professionally  through 
I  newspaper  people,  contact  us  day  or 
!  night. 

!  ROY  HOLDING  &  ASSOCIATES 
I  PO  Box  212,  Galva  IL  61434,  (309) 
932-2270 

I  Roy  Holding  Dave  Kramer 

!  (309)  879-24 12  (217)  784-4736 

'  — Appraisalsdonequickly,  reasonably— 


To  answer  box  number  ads  in 

EDITOR 
&  PUBLISHER 

Address  your  reply  to  the  box 
j  number  in  the  ad,  c/o  Editor  & 

!  Publisher,  575  Lexington  Av, 

!  New  York,  NY  10022.  Please 
!  be  selective  in  the  number  of 
]  clips  submitted  in  response 
I  to  an  ad.  Include  only  materi- 
1  al  which  can  be  forwarded  in 
j  a  large  manilla  envelope. 


ture?  I 

I  must  call  that  Donnelly  creature.  | 
Professional  Service  I 

Reasonable  Rates  ! 

100%  Verification  i 

Call;  (215)  586-3954  i 

HIT  PARADER’S  (Musical  Notes)  weekly! 
column  covers  the  wide-ranging  field  of! 
popular  music  from  the  Big  Band  sound! 
to  Swing,  and  Rock  and  Roll  superstars.! 
Photos  included.  Dickson-Bennett.l 
1324  N  3rd.  St  Joseph  MO  64501; 
(816)  279-9315. 


women  at  home  and  work  aimed  at  mak¬ 
ing  them  aware  of  their  positive 
influence  and  sensitivity  to  people,  na¬ 
ture  and  their  world.  Mixture  of  humor 
and  common  sense.  Eight  years  proven 
popularity  in  country  weeklies.  Four 
weeks  free  trial.  Box  6066,  Editor  & 
Publisher. _ 

FEATURE  YOUR 
FEATURE 

IN  FEATURES  AVAILABLE 
And  watch  your 
syndicate  soles  soar! 


JIMMY  CROWE 

CONFIDENTIAL  NEGOTIATIONS 
Specializing  in  the  best  Southern  mar¬ 
kets.  1 14  Wickersham  Dr,  Savannah  GA 
3141 1;  (912)  598-0931,  day  or  night. 

KREHBIEL-BOLITHO,  INC 
Brokers-Appraisers-Consultants 
Over  540  Newspaper  Sales 
MARION  R.  KREHBIEL 
ROBERT  N.  BOLITHO 
PO  Box  7133,  Shawnee  Mission  KS 
66207.  Office:  (913)  381-8280 

MEL  HODELL,  Newspaper  Broker, 
PO  Box  2277,  Montclair  CA  917b3 
(714)  626-6440 

Pacific  NW  Newspaper  Associates 
Rod  Whitesmith,  (206)  892-7196 
Box  4487,  Vancouver  WA  98662 


i  NEWSPAPERS  FOR  SALE 

I  DIRECT  MAIL  Coupon  Shopper.  50,000 
I  circulation,  Tennessee's  top  coupon 
area.  (Jail  VR  Business  Brokers;  (901) 
685-9252. 

EXCELLENT  SUBURBAN  NEWSPAPER 
i  and  job  shop  for  sale  in  lovely  Central 
'  Ohio  community.  Gross  $325, CKX)  and 
growing  Owner  anxious  to  sell.  Contact: 

'  LouiseDopking&Associates, 3110Der- 
by  Rd,  Columbus  OH  43221. 

1  FOR  TRADE:  three  Kentucky  weeklies 
i  grossing  $650,000,  for  small  daily  or 
i  large  weekly.  Box  5959,  Editor  &  Pub- 

1  lisher. _ 

I  FOR  THE  PAST  7  years,  I've  been  editing 
;  and  publishing  a  nationally-award- 
:  winning  newspaper  in  a  resource-rich 
!  area  of  Western  (Jolorado.  Now,  I've  got 
I  the  chance  to  buy  this  $300K  annual 
!  gross  publication,  and  it'san  offer  I  can't 
!  refuse.  What  I'm  looking  for  is  a  partner: 

:  either  a  straight  investor,  or  someone 
I  who  wants  to  join  me  in  this  prime  tourist 
i  area  for  hunting,  fishing  and  skiing, 
j  Write  to  Box  6058,  Editor  &  Publisher. 

KENTUCKY  bi-weekly.  $200,000;  ter- 
ms  negotiable.  Includes  press,  building, 

!  equipment.  Box  5958,  Editor  &  Pub- 

lisher. _ 

!  MENDOCINO  COUNTY'S  only  profitable 
I  small  independent  weekly.  Nets 
'  $30,0(X)-t- on  $70, OCX)  gross.  Must  sell 
i  now;  (707)  983-6853  BKR. 

NEWSPAPER  BROKERS 
KNOW  THAT 

I  E&P  CLASSIFIEDS 
I  GET  THEM 
THE  BUSINESS! 
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NEWSPAPERS  FOR  SALE 

NEWSPAPERS  WANTED 

OLD  ESTABLISHED  county  seat  weekly,  j 
large  two  story  building,  could  create  one  j 
or  two  downtown  apartments.  $75,000  ! 
down.  Bill  Berger,  Associated  Texas 
Newspapers,  Inc,  1801  Exposition,  i 
Austin  TX  78703;  (512)  476-3950. 

PACIFIC  NORTHWEST.  A  weekly  and 
special  edition  newspaper  In  marine 
oriented  vacation/retirement  area  of 
exceptional  beauty.  Long  term  single 
ownership.  No  issue  has  ever  lost  money. 
Gross  approximately  $190,000  last 
year.  Widely  circulated  to  paid  subscrib¬ 
ers,  box  holders  and  tourists.  $345,000 
including  office,  equipment,  and  resi¬ 
dence.  Write  for  additional  details.  Box 
5961,  Editor  &  Publisher. 

NORTH  CALIFORNIA-Nevada  Publish¬ 
ers:  If  you  are  contemplating  sale  of  your 
newspaper  in  the  next  two  years,  please 
phone  or  write  me.  Former  California 
publisher  desires  property  grossing 
$150-500M.  Would  also  consider 
regional  or  special  interest  magazine. 
Gene  Malott,  PO  Box  7813,  St  Paul  MN 
55119;  (612)  739-1451. 

SINCERE  marketing  professional  seeks 
solid  weekly  newspaper.  Prefer  working 
arrangement  with  gradual  buy-in.  Zones 
1, 2,3,4, 5.  Box  6061,  Editor  &  Pub¬ 
lisher. 

PUBUCATIONS  AVAILABLE 

GOING  FAST:  "Howto  Purchase  a  News¬ 
paper  and  Succeed.”  Be  ready  when 
opportunity  knocks.  Inside  details, 
appraisals,  tax  tips,  sample  contracts  by 
publisher-editor-broker  Jay  Brodell. 
$22.50.  Mountain  West  Publishing  Co, 
Box  1841,  Grand  Junction  CO  81502. 

SEMI-WEEKLY,  plus  only  other  paper  in 
high  income  county.  Owner  paid  taxes  on 
$309,000  in  last  three  years.  Good  two 
story  building,  $365,000  cash  only.  Bill 
Berger,  Associated  Texas  Newspapers, 
Inc,  1801  Exposition,  Austin  TX  78703; 
(512)  476-3950. 

"HOW  TO  MAKE  $100,000  A  Year 
Publishing  Newsletters."  Free  details. 
Box  34312,  Betheseda  MD  20817. 

SMALL  WEEKLY  in  fine  town.  Modest 
money  maker.  Sell  all  or  part.  Box  60, 
Bantam  CT  06750. 

SHOPPING  GUIDES 

SEACOAST  New  Hampshire  y^eklies,  1 
free,  1  paid,  grossing  $400,000. 
$150,000  for  either  or  $250,000  for 
both.  50% down.  Owners,  PO  Box 4406, 
Portsmouth  NH  03801. 

100  WAYS  TO  INCREASE 

EQUITY  AND  PROFITABILITY 
of  your  paper.  Free,  write  Estil  Cradick, 
950  Parkwood  Dr,  Dunedin  FL  33528  or 
phone;  (813)  733-1678. 

STATEWIDE  PUBLICATION  advertising 
attractions  and  businesses  throughout 
Vermont.  Combined  with  brochure  dis¬ 
tribution,  the  business  yields  an 
excellent  net  profit.  An  outstanding  buy 
at  only  $25,000.  Country  Business  Ser¬ 
vices,  Box  824,  Brattleboro  VT  05301; 
(802)  254-4504. 

INDUSTRY 

SERVICES 

THREE  CALIFORNIA  Weeklies,  grossing 
over  $600,000.  Central  plant  in  growth 
area.  Box  6018,  Editor  &  Publisher. 

ADVERTISING  SERVICES 

THE  BEST  CO-OP  training  available  any- 
where-just  ask  our  clients.  Includes  help 
in  selecting  Co-op  Manager,  setting  up 
department,  training  sales  staff  and  8 
months  follow  up  to  insure  success.  For 
info  contact:  Howe,  Strauss  &  Associ¬ 
ates,  340  W  Manhattan,  Tempe  AZ 
85282;  (602)  829-1544. 

TWO  WEEKLY  newspapers  in  ideal 
Southern  California  beach  city.  Gross 
$300,000.  Low  down,  easy  terms.  Box 
5922,  Editor  &  Publisher. 

WESTERN  MONTANA  weekly, 
$330,000  gross,  building  included, 
paid  circulation,  excellent  skiing, 
$325,000. 

WESTERN  MONTANA  weekly, 
$150,000  gross,  excellent  skiing, 
under-developed,  $175,000  less  pro¬ 
ration  of  subs. 

CENTRAL  MONTANA  weekly,  $50,000 
gross,  mountains,  skiing,  $30,000  cash 
or  $40,000  on  lenient  terms. 

JOHN  N.  JEPSON,  BROKER 
(406)  266-4223 

PO  Box  B,  Townsend  MT  59644 

CIRCULATION  SERVICES 

ATTENTION  CIRCULATORS  OR 
PUBLISHERS 

Using  a  high  quality  sales  organization 
makes  a  real  difference — better  reten¬ 
tion  at  a  lower  cost.  Campbell  and 
Associates  can  provide  your  circulation 
department  with  the  volume  of  quality 
new  customers  you  want  at  a  reasonable 
price.  For  more  information  call  or  write 
Campbell  and  Associates,  3864  Center 
'  Rd,#10C,  Brunswick  OH  44212;  (216) 
225-7440. 

YOUR  GOOD  references  and  $5000 
cash  r.  '.iwn  will  buy  9i .  year  old  mom/pop 
weekly  in  Texas.  Couple  should  net 
$20M,  maybe  more.  10  years  to  pay  out 
balance  of  $25,000.  Bill  Berger,  Associ¬ 
ated  Texas  Newspapers,  Inc,  1801 
Exposition,  Austin  TX  78703;  (512) 
476-3950, 

LEVIS  SALES  SELLS!  The  finest  quality 

1  new  home  delivery  customers  via  tele- 
1  phone  sales  and  boy  crews,  national  re- 
,  ferences,  for  action  call;  (201)  966- 
1  5250. 

ZONE  5  weekly  newspaper  for  sale.  Well 
established.  $500,000  gross  and  grow¬ 
ing.  Health  reasons  dictate  sale.  Box 
6023,  Editor  &  Publisher. 

MARKETING  PAPERS  for  the  80's  to 
sunrive  through  the  90’s  and  beyond. 
From  carrier  to  mail  with  expertise 
i  in  .  .  .Renewal  systems  in  advance 
carrier  and  mail  programs  .  .  .Phone 
and  crew  solicitations  .  .  .  Voluntary 
paid  and  other  conversion  pro¬ 
grams  .  .  .Promotions,  single  copy 
sales,  MBO  and  financial  man¬ 
agement  .  .  .Personnel  development 
and  specialized  training  .  .  .  and 
much,  much  more. 

Call  Kevin  S.  Pappert,  (313)  683-2963 
Circulation  Consultant  for  Newspapers 

NEWSPAPERS  WANTED 

NEWSPAPER  WANTED:  Former  pub¬ 
lisher  seeks  to  buy  weekly  newspaper  or 
shopper.  $150,000-$300,000  gross 
ran^.  Zones  5,6.  David  S.  Holden,  922 
E  Caesar,  Kingsville  TX  78363. 
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INDUSTRY  SERVICES 

INDUSTRY  SERVICES 

FREELANCE  SERVICES 

NEWSPAPER  SERVICES 

RECYCLE  your  stories.  Syndicate  buys  ! 
European  rights  to  features.  Free  guide-  i 
lines.  Allpress,  Box  1266,  Inverness  FL 
32651. 

NON-DAILY  newspaper,  $250,000  to 
$750,000  in  advertisin^circulation  re¬ 
venues  sought  by  group  of  community 
newspapers.  Write  Box  5466,  Editor  & 
Publisher. 

MARKETING  A 
READERSHIP  RESEARCH 

LEVIS  SALES,  Inc.  will  customize  a 
short  term  promotion  for  your  weekly 
newspaper,  we'll  produce  more  new 
yearly  subscribers  than  you  dreamed 
possible!  Call  for  details;  (201)  966- 

WE'RE  IMPROVING  AD  REVENUE 
THROUGH  MARKET  RESEARCH 

The  first  goal  of  a  market  research  com¬ 
pany  is  to  provide  its  clients  with 
accurate  readership  research.  OMNI¬ 
RESEARCH  believes  the  role  of  a  news¬ 
paper  research  firm  doesn't  end  there, 
for  each  of  our  clients,  we  create  a 
unique  competitive  edge  that  results  in 
improved  ad  lineage  from  their  advertis¬ 
ing  base. 

We  aim  to  become  part  of  your  manage¬ 
ment  team.  From  our  presentations  to 
top  management,  to  our  sales  seminars 
with  your  sales  force,  we  work  to  make 
your  research  data  a  useful  and  profit¬ 
able  tool. 

We  welcome  the  opportunity  to  show  you 
just  how  profitable,  productive  and 
affordable  research  can  be.  Call  our 
Director  of  Newspaper  Research,  Jack 
Brodbeck  collect,  at  (305)  746-3335. 

OMNI-RESEARCH 

EQUIPMENT 
&  SUPPLIES 

CAMERA  A  DARKROOM 

'  SQUeeze  Lenses,  new  and  trade 

1  ins.  .  . 

Manufacturer/Specialists  since  1968 
New,  super  designs  surpass  all 
VARIABLE  OR  FIXED,  2  to  25% 

CK  Optical  (213)  372-0372 

Box  1067,  Redondo  Beach  CA  90278 

COMPUTER  SOFTWARE 

AD/SYSTEM  390 

1  The  professional  system  for  advertising 

1  scheduling  billing  and  reporting  dailies 
and  weeklies.  Third  generation  software; 

'  runs  on  most  microcomputers.  Software 
available  alone  or  with  complete 
installed  system.  Free  sample  reports. 
Pacific  Sun  Computer  Systems,  Box 
5553,  Mill  Valley  CA  94942;  (415) 
383-4500. 

MISCELLANEOUS 

SPEAKER:  on  making  newspaper  space 
worth  more  than  it  costs.  "Space  for 
Everyone."  Clarence  Judd.  Write:  Wayne 
ME  04284  or  phone;  (207)  685-9240. 

E  &  P  Classifieds — 

effective  in  the  newspaper  community  as  your  newspaper’s  classi¬ 
fieds  are  in  your  community. 


CLASSIFIED  ADVERTISING  RATES 

Effective  January  1,  1983 
LINE  ADS  POSITIONS  WANTED 

1  week  — $4.50  per  line.  1  week  — ^.00  per  line. 

2  weeks— W  OO  per  line,  per  issue  2  weeks — $2.50  per  line,  per  issue. 

3  weeks— $3.40  per  line,  per  issue.  3  weeks — $2.25  per  line,  per  issue. 

4  weeks — $2.80  per  line,  per  issue.  4  weeks— $2.00  per  line,  per  issue. 

Add  $4.50  per  insertion  for  box  service.  Add  $3.00  per  insertion  for  box  service, 
count  as  an  additional  line  in  copy.  count  as  an  additional  line  in  copy. 

Count  approximately  39  characters  and/or  spaces  per  line. 

3  lines  minimum  (no  abbreviations). 

DEADLINE:  Every  Tuesday,  2  pm  (EST) 
for  Saturday's  issue. 

Payment  must  accompany  all  Positions  Wanted, 

Features  Available  and  Announcement  ads. 

DISPLAY  CLASSIFIED 

The  use  of  borders,  boldface  type,  cuts  or  other  decorations,  changes 
your  classified  ad  to  display.  The  rates  for  display-classified  are:  1 
time-$70  per  column  inch;  2  or  more  times-$65  per  column  inch. 

DEADLINE:  8  days  prior  to  publication  date. 


Contract  rates  available  on  request. 

Box  number  responses  are  mailed  each  day  as  they  are  received 

EditM-  &  PvblisiMr 

575  Lexington  Av,  NY,  NY  10022.  (212)  752-7050. 
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EQUIPMENT  &  SUPPLIES  I 


COMPUTER  SOFTWARE  \ 


BILLING  SOFTWARE 
Designed  by  a  publisher  for  ease  of 
operation  by  non<omputer  users.  Prints 
Journals,  Bills,  ^ing  and  many  unique 
Sales  Reports.  Single  or  Multi-Zone  ver¬ 
sions  available  to  run  on  Tandy/Radio- 
Shack  computers.  Call  or  write  for  sam¬ 
ple  reports.  Publisher  Control  Systems, 
223  West  Fifth  Street,  Shawano  Wl 
54166.  Jim  Sutton  or  Steve  Kuckuck; 
(715)  526-6547. 

COMPUTERIZED  BOOKKEEPING  sys- 
tem  for  weekly  newspapers  and  shopp¬ 
ers.  Runs  on  Radio  Shack  business  mod¬ 
els.  Custom-designed  with  many  time¬ 
saving  and  helpful  management  fea¬ 
tures.  Write  tor  sample  reports,  etc.  The 
Chiefland  Citizen,  PO  Drawer  980, 
Chiefland  FL  32626.  Phone;  (904) 
493-1553. 

CIRCULATION  SOFTWARE 
For  newspapers  and  shoppers,  500  to 
30,000  circulation.  One  or  more  pub¬ 
lications,  paid/non-paid/free  lists, 
labels,  postal  pre  sort,  bundle  markers, 
expiration  billings,  cancel,  edit,  statis¬ 
tics,  etc.  For TRS  80  III,  or  IV,  Software, 
$1195.  Write:  BURCO  Systems,  Inc, 
distributors  for  AMICO  Software,  PO  Box 
68,  Gridley  CA  95948;  (916)  846- 
3661.  (Gridley  Herald). 

_ COMPUTERS _ 

COMPUTER  NEEDED— non  profit 
association  and  museum  needs  donation 
of  small  computer  system.  Tax 
deductable.  Box  5811,  Editor  &  Pub¬ 
lisher _ 

FOR  SALE:  Cado  20/IV  computer  sys¬ 
tem.  System  includes  hard  disk  drive 
and  disks,  CRT  visual  display/keyboard, 
L50  CPS  printer,  and  programming  for 
accounts  receivable,  sales  analysis, 
commission  reports,  price  matrix, 
payroll,  accounts  payable,  and  general 
ledger.  Disk  storage  is  19  megabytes. 
Core  memory  of  32KB.  Call;  (507)  526- 
7324. 

_ MAILROOM _ 

FOR  SALE:  Stepper  quarterfolder,  mod¬ 
el  81QF,  used  less  than  year,  top  condi¬ 
tion,  includes  feeder  pocket  and  delivery 
belt  mechanism.  Still  under  warranty, 
$5(X)0.  Available  immediately.  Marc  W. 
Anthony,  Star-Herald  Publishing  Co, 
Scottsbiuff  NB;  (308)  632-0670. 


EQUIPMENT  &  SUPPLIES  I 


MAILROOM 


CUTLER-HAMMER  conveyors  and  spare 
parts.  Also  new  Crabtree  conveyors  and 
spare  parts. 

Rollertop  conveyors,  all  sizes 

Bottom  wrappers 

Sta-Hi  251  stackers 

Cutler  Hammer,  I,  II,  III  Stackers 

Baldwin  Count-O-Veyors  104A's 

Truck  Loaders 

Sheridan  48P 

45*  and  90*  Floor  Curves 

NORTHEAST  INDUSTRIES 
(213)  256-4791 

COMPLETELY  REBUILT  Sheridan  MS 
and  HH  hoppers  factory  guaranteed. 
Sheridan  48P  Inserter  with  MS  heads. 
Sheridan  24P  Inserter  with  handfly 
table. 

Folded  Edge  First  Delivery  System  for 
Sheridan  Inserters 

Sheridan  72P  and  48P  hopper  loaders. 
Muller  227  and  227E  Inserters. 

Muller  231  Counter  Stackers. 
Custom-Bilt  Quarter  Folders  and  Rotary 
Trimmers. 

Kansa  Inserter  with  four  stations. 

Idab  440  Counter  Stacker  with  pro¬ 
grammable  keyboard. 

Idab  Shrink  Wrap. 

Ferag  H-500  and  HS-80  Counter  Stack- 
ers-factory  rebuilt. 

Sta  Hi  251  and  257  Counter  Stackers. 
Sta  Hi  Telescopic  Truck  Loaders. 

Cutler  Hammer  Conveyor,  Bottom  Wraps 
and  pacers. 

Signode  ML2EE  and  MLN2A  Tying 
Machines. 

All  ^uipment  in  excellent  condition  and 
available  immediately.  Mechanical 
installation  services  also  provided. 
WANTED  TO  BUY:  MAILROOM  EQUIP¬ 
MENT  AND  COMPLETE  MAILROOM 
SYSTEMS. 

GRAPHIC  MANAGEMENT  ASSOCI¬ 
ATES,  INC. 

Newspaper  Mailroom  Systems  Division 
1 1  Main  St 

Southbofo  MA01772;  (617)  481-8562 

24-P  AND  48-P  SHERIDAN/HARRIS 
STUFFERS.  Guaranteed  production;  re¬ 
furbished  and  installed  in  your  plant; 
training  program  included. 
UPGRADING  YOUR  MAILROOM?  We 
purchase  used  stuffers  in  running  condi¬ 
tion. 

JIMMY  R.  FOX,  MAIL  ROOM  CON¬ 
SULTANT;  (713)  468-5827. 


TRUCKLOADERS 

Stewart-Glapat  powered  belt,  available  at  cost. 

QTY  MODEL  CLOSED  EXTEND  COMMENTS 


MODEL  CLOSED  EXTEND 

COMMENTS 

1323 

13-3" 

10-0" 

It  NEW 

1122 

11-3" 

11-0" 

2t  Used  2  wk. 

1225* 

12-7" 

13-0" 

2t  NEW 

1225* 

12-7" 

12-0" 

2t  Used  2  mo. 

stations,  2  delivery  stations,  like  new. 
We  will  sell  part  or  all. 

IPECy,  97  Marquardt  Dr 
Wheeling  IL  60090 


(312)  459-9700 


Telex  20-6766  (314)993-2112. 


MISCELLANEOUS 


EQUIPMENT  &  SUPPUES 


NEWSPRINT 


30  LB  NEWSPRINT  ROLLS  all  sizes 
BEHRENS  Pulp  &  Paper  Corp 
3305  W  Warner,  Santa  Ana  CA  92704 
(714)  556-7130 


To  take  your  used  press,  hard¬ 
ware  (or  software)  that's  been  sit¬ 
ting  idly  by,  and  put  it  back  into 
production! 

Perhaps  you  can't  use  that  par¬ 
ticular  equipment  ...  but  we'll 
bet  you  could  sure  use  the  space 
it  occupies. 

Consider  the  dozens,  perhaps 
hundreds  of  square  feet  being 
lost  in  storage  of  unused  equip¬ 
ment.  Now  look  at  the  space 
occupied  by  each  single  piece  of 
equipment  on  this  page!  Space  is 
money — hundreds  of  dn'''jrs 
worth  of  your  space  can  be 
opened  up  for  as  little  as  $2.80  a 
line  of  our  space!  We'll  put  that 
equipment  back  into  production 
for  you  in  someone  else's  plant — 
and  produce  a  profit  for  you  to 
boot! 

E&P  Classifleds 
We  move  machinery 
Call  For  Rates 
and  Information 
(212)  752-7050 


‘—Includes  hydraulic  front  lift, 
t — Number  of  extensions. 

Box  6042 
Editor  &  Publisher 

FERAG  conveying  systems,  2  forwarding  ]  SHERIDAN  48P  inserting  machine  with 


EQUIPMENT  &  SUPPUES 


PHOTOTYPESEniNG 


UNISETTER  HR.  DEK,  Dataport,  4 
years,  PMA,  available  1  /  1  /  84, 
$9250;  Unisetter  HR,  parts  kit,  Data¬ 
port,  3  strips,  $7000;  Unisetter  HR, 
PMA,  $6500.  Guaranteed.  Bob  Weber; 
(216)  831-0480. 

COMPUGRAPHIC  8600,  Advantage  I 
AUTOLOGIC  APS-MICRO  5/57, 70pica- 
APS-5A/70,  APS- 19,  APS-41/D 
ScBnny 

MONOTYPE  Lasercomp  Mark  IA-100 
MCS  42/8400,  1  VDT,  2  discs 
MCS  20/8212  LR,  ruling.  MCO 
QUADEX  2500,  4  VDTs,  10  MB  discs 
MERGENTHALER  202  CRTronic,  Lino 
screen  Composer.  2100,  202N 
KROHM  INTERNATIONAL  with  2  VDT’s 
[  COMPUTEK  SYSTEM 
AUTO-TROL  CAD-CAM 
PENTA  Front-end  System 
AD/NEWS  SYSTEM 
RAYTHEON  Ad  Set 
2  VDT’s-10  MB  Disc 
EETEXT  System 
2  VDT’s-l  PCU 

AUTOLOGIC  MICRO-5/70  pica 
VIP  Translator 

HASTECH  42  with  4  VDT’s,  Previewer 

LOCKER 

TYPESETTING  EQUIPMENT 
1  Maple  Street 
East  Rutherford  NJ  07073 
800-526-0192  In  NJ  (201)  935-8993 


CompuWriter 
owners  are  lucky... 
PHOTOTYPESt  1  UNO  They  own  half  of  a 

AM.  CG  TYPESETTERS.  micro<DOMPOSER 

Reconditioned.  $10(X)  &  up.  system! 

WSI;  (216)  729-2858.  microCOMPOSER  gives  you  com- 

$900a°Ar35?0/504  ■  8015^^23^3 

$9000,  AM  3510/504,  PGM.  23,  3  versatility.  You  won’t  want 

Weber;  |ggg  you  don't  need  to  spend 
(^10)  Hdl-U480.  more.  Your  CompuWriter  is  not 

- PAcu  pno -  obsolete...  only  ttie  way  you've 

MARK  I.  IV.  V  PACESETTERS  l  ‘TellS'ctei^e  all  that 
LINOTRON  202-CG8600 

(6141846-7025  Cybertext  Corporation 

_ _ _  Box  860  Areata.  CA  95521 

CG  UNISETTER,  low  range,  excellent  _ 707-822-7079 _ 

condition.  $6000;  (405)  341-2121,  - 

ask  for  Jim  or  Ed.  _ 

- iTa-firiid'iii  r'Dxouin  *dtc -  EDIT  7500  HR,  Rev  C,  $8000;  Edit 

^FomPM^rNT^R^RnKFR”^^  ^^00  HR,  Rev  C  MCPO,  dual  disc.  4 
THE  DAVID  JOHN  (COMPANY 

XU  DAVID  JOHN  COMPANY  Guaranteed.  Bob  Weber;  (216)  831- 

AM  Varityper,  Autologic,  Com-  ruftn 

pugraphic.EEText,  IBM,  Itek,  Mergen-  ' _ 

•■<t«ii  fnr  thx  th..  loAct”  EOR  SALE:  1  Compugraphic  IVB  pro- 

cessor.  Type  Fonts,  good  condition. 
7%  Selling  Commission. .Financing  54000.  Call;  (507)  526-7324. 
Available 

All  Equipment  Guaranteed  FRONT-END  SYSTEM:  Mycrotek  Classi- 
(216)  562-3750  fied/Editorial.  Used  one  year.  Six  Adv- 

^^rPj"rTl75b  "cTm^ll  V II  in^erflcL'’ foV  V?d"e^'£  ^ 
siq?n-  7?M  61 729’  3'’'^  s'®*' “'f®-  Contact:  Nanelle 

$1950;  7200,  $1500.  WSI;  (216)  729-  Brazosport  Facts.  PO  Box 

_  547.  Clute  TX  77531;  (409)  265- 

USED  COMPUGRAPHIC  FONTS 

Editwriter,  Trendsetter,  Comp  IV  ^  — : — oonn — .  ~  ■,r.T 

(choose  from  library  of  over  50  strips),  4  ^^EE:  Hwis  2200  and  2  VDTs. 

track,  $125,  2  track,  $80  (width  card 

included)  add  $20  ITC  track;  other 

li^rjes^Guaranteed.  Bob  Weber;  (216)  P*"’  *201)  265-2448. 

831-0480. _  MCS  8400-20,  dual  disc.  MCO  and  rul- 

CG  TYPESETTERS.  Comp  IV  LR  A,  ing,  Kwik  II  processor,  52  fonts,  lease 
$2750;  Edit  7500  LR  Series  II,  $8500;  43  at  $1 185;  CG  CDS  sntem,  complete 
Unified  Composer,  $3250;  Itek  430,  with  Videosetter  UC,  Preview,  printer, 
$3500.  Videosetter  Universal,  controller,  $18,5(X).  Guaranteed.  Bob 
$13,500.  WSI;  (216)  729-2858.  Weber;  (216)  831-0480. 


9  heads.  Will  do  1  into  8  or  2  into  7. 
Kansa  Inserter,  1  into  2.  Muller  227 
Inserter.  Intergraphic  Equipment  Ltd, 
121  Weldon  Pkwy,  St  Louis  MO  63043; 


GOOD  RECONDITIONED  Cheshire  and  - 

Magnacraft  labeling  machines  with  sing-  CLARK  PROPANE  Hi-Lo  with  hyd. 
leand  multiwide  label  heads  and  quarter  Rotary  clamp  5M  cap.  14  foot  twin  mast 
folders.  Call  Scott  or  Ed  Heisley;  (800)  s/n  C50B-458-814.  $7500.  Call  Dick 
527-1668  or  (214)  357-0196.  He| 


USED  TYPESETTING  EQUIPMENT  CG  VIDEOSETTER  Universal  with  8  grids 

Cameras . Platemakers  interfaced  with  Unified  Composer. 

Nationwide  Brokers-10%  Sales  Com-  Excellent  operating  condition  under  CG 
mission.  We  remove  the  risk  when  buy-  extended  warranty  service.  Best  offw 


EDIT  7500  HR,  Rev  C,  $8000;  Edit 
7500  HR,  Rev  C  MCPO,  dual  disc,  4 
years,  $9000;  Edit  7700  HR,  Rev  C. 
Guaranteed.  Bob  Weber;  (216)  831- 
0480. 

FOR  SALE:  1  Compugraphic  IVB  pro¬ 
cessor,  Type  Fonts,  good  condition. 
$4000.  Call;  (507)  526-7324. 

FRONT-END  SYSTEM:  Mycrotek  Classi- 
fied/Editorial.  Used  one  year.  Six  Adv¬ 
anced  VDT's;  controller;  disk  drive; 
interfaces  for  Videosetter,  8600,  line 
printer,  and  slow  wire.  Contact:  Nanelle 
Mallory,  The  Brazosport  Facts,  PO  Box 
547.  Clute  TX  77531;  (409)  265- 
7411. 

FOR  SALE:  Harris  2200  and  2  VDTs. 
Also  interested  in  purchasing  Harris 
2200  equipment,  ball  between  12-6 
pm;  (201)  265-2448. 

MCS  8400-20,  dual  disc,  MCO  and  rul¬ 
ing,  Kwik  II  processor,  52  fonts,  lease 
43  at  $1185;  CG  CDS  sntem,  complete 
with  Videosetter  UC,  Preview,  printer, 
controller,  $18,5(X).  Guaranteed.  Bob 
Weber;  (216)  831-0480. 


527-1668  or  (214)  357-0196.  I  Heppard;  (313)  758-0480. 
EDITOR  &  PUBLISHER  for  August  6,  1983 


ing  or  selling  between  individuals. 
Bob  Weber.  (216)  831-0480 


takes  this  excess  equipment. 
Denton;  (518)  873-6368. 


EQUIPMENT  &  SUPPLIES 


PRESS  CONVERSIONS 


INVEST  IN  YOUR  PRESS 
HEADLINER  MARK  I  USERS 
PERFECTING  UNITS 


Goss  units  available  22¥i"  and  239/ 
16”,  Goss  half  decks  right  hand  and  left 
hand,  Goss  humps  10  side  and  13  side, 
Goss  folders  inverted  and  regular.  What¬ 
ever  your  requirement  may  be,  please 
contact  us  because  we  are  one  of  the 
largest  Stockers  in  America.  We  have 
over  80  units  in  our  warehouses. 

For  further  information,  please  contact 
Printing  Press  Services  Ltd,  E  34th  St, 
Cleveland  OH; 

(216)  883-8724. 

Sellers  St  Factory,  Preston,  England; 

011-44-772-797050 


NEW  LISTING 

GOSS  COMMUNITY  PRESS: 

1  SC  Folder 

2  Community  Folders 
9  Community  Units 

Fine  condition  and  can  be  seen 
running. 

Offered  exclusively  by 

INLAND  NEWSPAPER 
MACHINERY  CORP 

105th  &  Santa  Fe  Dr 
PO  Box  15999 
Lenexa  KS  6621 5 

(913)492-9050  Telex  4-2363 


HARRIS  845,  8  units  (New,  approx- 
innately  1981),  2  folders,  Angle  Bar  Nest 
with  bay  window,  4  Butler  pasters  (1800 
FPM  data  mat  controls).  Available 
immediately  at  less  than  half  new  price. 
GOSS  SUBURBAN  1500  and  1600 
Series,  10  unit  press,  2  folders,  upper 
balloon  and  double  parallel. 

HARRIS  1650,  6  units,  1  folder,  1974. 
IPEC,  INC,  97  Marquardt  Drive,  Wheel¬ 
ing  IL  60090;  (312)  459-9700.  Telex 

2(5^766. _ 

GOSS  URBANITE,  5  units 
Urbanite  3-color  units,  add  on  units 
Suburban  1500  ,  add  on  units 
SC  Community,  9  units,  1973 
Community,  2  units,  1975 
UOP  3  color  unit;  Community  units 
Urbanite,  SU,  SC  folders 
Harris  845,  4  units 
V25,  8  units,  1982 
V15A,  4  units,  1978 
V15A,  4  units,  1978  and  1976 
VI 5A,  V25,  845  units 
Solna  News  King,  10  units,  KJ8,  1982 
News  King,  5  units,  1974 
Color  King,  4  units,  KJ8,  1980 
Butler,  Cary,  MEG,  Wood  auto-slicer 
(JNE  CORP/Atlanta 

(404)  458-9351  Telex  700563 


REBUILT  URBANITE  UNITS 

1.  Individual  components  or  complete 
presses. 

2.  Units  are  stripped  down  to  the  side 
frames  and  restored  to  like  new  condi¬ 
tion. 

3.  Cost  is  approximately  half  of  replace¬ 
ment  price. 

4.  Exchange  program  available  to 
minimize  down  time. 

5.  Inquire  for  pictures  and  brochures. 
IPEC,  INC,  97  Marquardt  Drive,  Wheel¬ 
ing  IL  60090;  (3l2)  459-9700,  Telex 
20^766. 


EQUIPMENT  &  SUPPLIES 


COMPLETE  PRESSES: 

6  unit  (^lor  King,  60  HP  KJ6  double 

parallel  folder 

2  unit  News  King,  1970 

2  unit  Mergenthaler  Pacer  with  mobile 

folder 

6  unit  1000  series  Suburban  (available 
after  January) 

2  unit  Goss  Community  grease  model 
Add-on  units 

2 1982  Goss  Community  units,  less  than 

3  million  impressions 

2  1970  Goss  Community  units,  oil/ 
sidelay 

2  900  series  Suburban  units,  no  sidelay 
1  900  series  Suburban  folder 
1  Hancho  folder  W239 
Accessory  equipment: 

Model  1(J4  (^unt-O-Veyor 
National  340  plate  processor 
Lincoln  Powermaster  8  ink  pump. 
Includes  all  accessories  for  Tote-Bin 
connection. 

We  carry  all  miscellaneous  Web  press 
I  accessory  equipment. 

All  machines  except  those  noted  are 
available  immediately.  Call  or  write  for 
our  turnkey  installation  price. 

Call  or  write; 

Jim  Estes 

Wesco  Graphics,  Inc 
394  Martin  Av 
Santa  Clara  CA  95050 
'  telephone;  (408)  496-0666 
I  telex:  172644 

WE  HAVE  IN  STORAGE:  Spare  parts  for 
Hoe,  Scott,  Goss  and  Wood  presses, 
offset  or  letter  press. 

1  Hoe  colormatic  folder 
3  to  2-22V4  cutoff 
8  unit  Goss  Mark  I  press 
Goss  Mark  I  add  on  units 
Goss  reels  and  pasters 
Goss  Mark  I  halfdecks 
Portable  ink  fountains 
Cline  reels  and  pasters 
(k>ss  single  width  balloons 
104A  counter  stackers 
Hoe  Skip  Slitters 

6  units  of  Urbanite,  folder  and  balloon 
Press  #592 

12  Wood  electra  tab  pasters 
Napp  manual  platemaking  systems 
Beach  platemaking  systems 
Capitol  roll-handling  equipment,  new  & 
used 

We  have  or  can  get  what  you  need 
for  your  pressroom  or  mailroom. 

We  do  machinery  moving  and  erecting 
We  buy  printing  equipment. 
NORTHEAST  INDUSTRIES,  INC. 
(213)  256-4791 


GOSS  Mark  I,  A-80,  22%"  Cutoff 
6  Color  half  decks 

1  Double  2:1  folder  with  balloon  form¬ 
er 

Goss  Mark  I,  A-82,  239/16"  Cutoff 
15  unit-digital  pasters 
4  Superimposed  double  half  decks 

4  Single  half  decks 

5  Double  3:2  folders 

(k^mark  I,  A-88,  239/16"  Cutoff  30 
units-digital  pasters 
5  3-position  color  cylinders 
5  double  2:1  folders 
Double  and  single  Goss  portable  color 
fountains 

Add-on  units  available 

Number  330  portable  Idab  stacker  with 

card  reader  and  programmer,  excellent 

condition. 

Hoe  Colormatic 

8unitsavailable,  1966  (22 VV  cutoff) 

1  Single  3:2  folder,  double  upper 
formers 

Skip  slitter,  fully  automatic  reels 
G  E  unit  drive  and  controls 
Offered  Exclusively  by: 

INLAND  NEWSPAPER  MACHINERY 
CORP 

105th  &  Santa  Fe  Dr,  PO  Box  15999 
Lenexa  KS  66215 

(913)  492-9050  Telex  4-2362  I 


EQUIPMENT  &  SUPPLIES 


PRESSES  _ 


GOSS  COMMUNITY 
Reconditioned  and  guaranteed 

3- 74  units,  V^-Vi  web  folder 
1-77  3-color  Universal  unit 

4- '66  Community  Vz-Vt  folder 

5- '66  Suburban  press 
4-71  V15A-JF  folder 

Will  sell  individual  components.  (^11  for 
installed  prices. 

WE  TAKE  TRADE-INS 
OFFSET  WEB  SALES,  INC 
PO  BOX  211 
MARYSVILLE  WA  98270 
(206)  653-2519 

HOE  LITHOMASTER  22%”  x  36",  4 
units,  2  color  decks,  half-quarter  folder. 
Oil  bath  lubrication.  60  horsepower 
drive.  30,000  pph.  (^n  be  seen  runn¬ 
ing.  Available  immediately.  Priced  to 
sell. 

OFFSET  WEB  SALES,  INC 
PO  BOX  211 

MARYSVILLE  WA  98270 
(206)  653-2519 

2  UNIT  900  series  Suburban 

3  unit  1000  series  Suburban 

4  unit  1100  series  Suburban 
SU/Suburban  Folder 
Urbanite  tri-color  unit 
Urbanite  add-on  units  and  folders 

JF 1 5  folder  with  heavy  duty  quarterfold, 
1978 

4  to  6  unit  VI 5A  with  JFl  5  folder,  1975/ 
76 

Harris  V15A  add-on  units,  1975/76 

3  or  4  unit  News  King  with  KJ6 
KJ6  Heavy  duty  folder,  reconditioned 
KJ8  with  upper  former  1976  folder 
News  King  add-on  units 

Ferag  counter/stacker,  reconditioned 

Offered  Exclusively  by 
INLAND  NEWSPAPER  MA(5HINERY 
CORP 

105th  &  Santa  Fe  Dr,  PO  Box  15999 
Lenexa,  Kansas  66215 
(913)  492-9050  Telex  4-2362 

4  UNIT  HARRIS  V15A,  2-3  unit  Newsk- 
ing,  5  unit  Suburban,  Countoveyor, 
Stobb  Stacker;  (213)  885-5995. 


CONVERSION 

PRESSES 

Offset-Flexo 

Two  complete  presses 
1-8  unit  Hoe  Ckilormatic  with 
pump  and  rail 
3-Color  humps 

1 -Single  3:2  folder-22%  cutoff 
8-Fully  automatic  reels 
8-5-HP  motors  (removed  in 
storage) 

1-7  unit  Goss  Mark  I  A82 
1 -Double  color  deck 
1  -Single  color  deck 
1 -Double  3:2  folder-239/16 
cutoff 

7-Goss  digital  reels,  tensions 
and  pasters 

EXTRA-double  3:2  folders- 
239/16  cutoff 

INLAND  NEWSPAPER 
MACHINERY  CORP 

105th  &  Santa  Fe  Dr 
PO  Box  15999 
Lenexa  KS  66215 

(913)492-9050  Telex  4-2362 


EQUIPMENT  &  SUPPLIES 


HOT  OR  COLD 
HARRIS  N-845  PRESSES 
We  have  both  heatset  and  coldset  pre¬ 
sses  for  sale.  Complete  presses,  add-on 
units  or  folders. 

1981-4  units,  splicer,  dryer 

1981-8  units,  splicers,  imprinter,  dryer 

1981-5  units,  splicers,  dryer 

1981-6  units,  splicers 

1981-12  units,  splicers 

1981-5  units,  splicers 

1980-12  units,  imprinter,  splicers 

1980-5  units,  splicers 

1980-8  units,  splicers 

1972/79-presses  and  units  available 

Contact:  Bill  Cumberland 
TREASURE  CHEST 
ADVERTISING  COMPANY,  INC. 

700  Larkspur  Landing  Circle,  Suite  199 
Larkyjur  CA  94939 
(415)  461-3477  Telex  171463 

2  Martin  Pasters,  1979  rated  1200 
FPM. 

Goss  Community  add-on  units,  1969-76. 
Goss  Suburban  add-on  units. 

Goss  Urbanite  V*  folders. 

Goss  Urbanite  folders  and  units. 

Goss  Urbanite  ICXX)  series,  '4  folder. 

6  (k>ss  Urbanite  1000  series  units. 
Goss  4,  6,  8-position  roll  stand. 

(k>ss  Urbanite,  10  units,  1980. 

Gregg  flying  imprinter  22  Vx”,  45  W. 
Fincor  motor  and  controls. 

Harris  V-15A,  add-on  units,  1977. 
Harris  V-25,  >4  and  Vz  folder  JF-1. 
Harris  845  add-on  units. 

Harris  845,  22%,  8  units,  1973. 

Harris  845,  6  units,  22%”. 

Harris  V-25,  8  units,  1978. 

3  Butler  pasters,  1600  FPM,  1975. 
Color  King  presses  and  units. 

Harris  V-25,  4  units,  1978. 
Count-O-Veyors  Model  106. 

2  (^ry  Silicone  applicators. 

1  King  Press  Book  Former. 

WILL  SELL  COMPLETE  PRESSES  OR 
ANY  COMPONENTS  SEPARATELY. 

WANTED:  Newspaper  equipment  and 
complete  plants. 

IPEC,  INC 

97  Marquardt  Dr 
Wheeling  IL  60090 
(312)  459-9700  Telex  20-6766 

V25  HARRIS  4  unit  with  folder.  Never 
turned  on.  Brand  new  condition. 
Intergraphic  Equipment  Ltd,  121  Wel¬ 
don  Pkv^,  St  Louis  MO  63043;  (314) 
993-2112. 


cutoff  _ PRESSROOM _ 

CUSTOM  BUILT  3  knife  trimmer  to  fit 
red  in  Harris  VI 5,  V22,  V25.  Has  collector  for 
high  speed  operation.  Excellent  condi- 
o  tion.  Intergraphic  Equipment  Ltd,  121 

^  Weldon  Pkwy,  St  Louis  MO  63043; 

(314)993-2112. 

39/16  WEB  OFFSET  PRESSMAN 

Immediate  opening  for  an  experienced 
pressman  able  to  do  quality  work  with 
nsions  low  waste  on  Goss  7  unit  CommuniW. 

Top  wages,  excellent  fringes.  D^  shift. 
Iders-  Weekends  off.  Bruce  Pederson,  Produc¬ 
tion  Director,  Casa  Grande  Valley  News¬ 
papers  Inc,  PO  Box  639,  Casa  Grande  AZ 
85222. 

ER  '■  . . — 

,p  WANTED  TO  BUY 

MULLER  EM  10  Inserter  in  excellent 
condition.  Reply  to;  Graphic  Manage¬ 
ment  Associates,  Inc.,  11  Main  St, 
Southboro  MA  01772;  (617)  481- 

>  8562. _ 

NEWS  KING  add-on  units  or  complete 
4-2362  press  with  KJ6  or  KJ8  folder-minimum 

40  HP  motor,  drive  plus  controls.  McKa- 
y;  (516)  288-3900. 

EDITOR  &  PUBLISHER  for  August  6,  1983 


EQUIPMENT  &  SUPPLIES 


WANTED  TO  BUY 


SKIP-SLITTER  for  Goss  Urbanite,  plus 
parts,  shafts,  gears,  blades,  etc.  for 
complete  installation.  Call;  (213)  927- 
8681.  Bill  Hilser. 

SIGNODE  MLN  2  or  MLN  2A  Tying 
Machines  and  IDAB  440  Counter  Stack¬ 
er.  Reply  to:  Graphic  Management 
Associates,  Inc 
1 1  Main  St 

Southboro  MA  01772;  (617)  481- 
8562. 

USED  EQUIPMENT  WANTED— we  are 
paying  top  value  for  used  Suburban 
Urtanite  (jommunity  V-22  &  V-25  press 
units  and  folders.  Please  call;  (216) 


CHESHIRE  and  Phillipsburg  any  condi¬ 
tion.  Call  collect  Herb  (201)  289-7900. 
AMS.  1290  Central  Av,  Hillside  NJ 
07205. 


GOSS  COMMUNITY  OIL  BATH, 
with  SC  folder  unit  separate. 
Box  1983,  Editor  &  Publisher. 


YOU  CAN  BET  ON 
E  &  P  CLASSIFIEDS... 

To  take  your  used  press,  hard¬ 
ware  (or  software)  that's  been  sit¬ 
ting  idly  by,  and  put  it  back  into 
production! 

Perhaps  you  can't  use  that  par¬ 
ticular  equipment  ...  but  we'll 
bet  you  could  sure  use  the  space 
it  occupies. 

Consider  the  dozens,  perhaps 
hundreds  of  square  feet  being 
lost  in  storage  of  unused  equip¬ 
ment.  Now  look  at  the  space 
occupied  by  each  single  piece  of 
equipment  on  this  page!  Space  is 
money— hundreds  of  dollars 
worth  of  your  space  can  be 
opened  up  for  as  little  as  $2.80  a 
line  of  our  space!  We'll  put  that 
equipment  back  into  production 
for  you  in  someone  else's  plant — 
and  produce  a  profit  for  you  to 
boot! 

E&P  CLASSIFIEDS 
(212)  752-7050 


HELP  WANTED 


GIBBONS  CHAIR  OF  JOURNALISM 
Mississippi  University  for  Women  invites 
applications  and  nominations  for  its 
newly  endowed  Harriett  Stark  Gibbons 
Distinguished  Professorship  in  Journal¬ 
ism.  The  chairholder  will  be  expected  to 
provide  leadership  in  expansion  of  the 
journalism  program  and  in  establishing 
the  reputation  of  the  entire  Division  of 
communication  throughout  the  state 
and  the  surrounding  region. 
Qualifications  include  an  earned  doctor¬ 
ate;  demonstrated  scholarly  abilities  in 
teaching,  research  and/or 
administration  combined  with  practical 
experience;  and  capacity  for  significant 
relationships  with  the  professional  com- 
munity.  Significant  professional 
experience  may  be  considered  in  lieu  of 
the  doctorate. 

Responsibilities  will  include 
development  of  program  offerings  in 
journalism,  broadcasting,  broadcast 
journalism,  photography,  and  public  re¬ 
lations  to  complement  one  of  the  most 
modern  and  well-equipped  communica¬ 
tion  facilities  found  in  the  Southeastern 
United  States.  This  will  include  the 
opportunity  for  acquiring  the  necessary 
faculty  and  staff,  and  to  assist  the  Uni¬ 
versity  in  establishing  goals  for  the  pro- 
gram. 

Salary  for  the  position  is  highly  competi¬ 
tive  and  negotiable  based  upon  quali¬ 
fications,  but  will  be  at  a  minimum  level 
of  $40.Ci00  per  year. 

The  Division  of  Communication  current¬ 
ly  has  four  faculty  members  engaged  in 
various  aspects  of  communication 
course  offering,  supenrising  publication 
of  the  campus  newspaper,  and  directing 
the  operation  of  the  television  studio,  or 
the  campus  radio  station.  Two  additional 
positions  are  currently  open  and  the  suc¬ 
cessful  candidate  will  play  a  significant 
role  in  filling  these  positions. 
Mississippi  University  for  Women,  now 
co-educational,  is  located  in  Columbus, 
Mississippi,  a  growing  community  of 
35,000  located  in  northeastern  Mis¬ 
sissippi,  and  in  close  proximity  to  a  num¬ 
ber  of  junior  and  senior  institutions, 
including  Mississippi  State  University 
and  the  University  of  Alabama. 
Applicants  should  forward  a  resume  and 
the  names  and  addresses  of  at  least  four 
references  to: 

Chairman, 

Gibbons  Professor  Search  Committee 
Office  of  Academic  Affairs 
Mississippi  University  for  Women 
Columbus  MS  39701 


HELP 

WANTED 


OHIO  STATE  UNIVERSITY’S  School  of 
Journalism  is  accepting  applications  for 
the  position  of  Kiplinger  Professor  of 
Public  Affairs  Reporting.  Applicants 
must  have  at  least  1 0  years  experience  in 
public  affairs  reporting,  with  Washing¬ 
ton  experience  a  plus.  The  Kiplinger  Pro¬ 
fessor  teaches  advanced  investigative 
and  interpretative  reporting  techniques 
related  to  coverage  of  federal,  state  and 
local  governments,  administers  the 
Kiplinger  graduate  program  in  public 
affairs  reporting,  advises  and  recruits 
students.  Prefer  start  July  1, 1984.  Sal¬ 
ary  $50,040-155.080  for  12  months. 
Applications  must  be  received  by 
November  1,  1983.  Send  resume  and 
references  to:  Chair,  Kiplinger  Search 
Committee,  School  of  Journalism,  Ohio 
State  University,  Columbus  OH  43210. 


ANTICIPATED  VACANCY  for 
Photojournalism,  contingent  on  fund¬ 
ing.  Instructor  or  assistant  professor;  MA 
required,  PhD  preferred.  Need  signifi¬ 
cant  professional  and  teaching 
experience  in  newspaper  photography. 
Should  be  able  to  teach  news  and  color 
photography  and  have  considerable  dar¬ 
kroom  experience.  Application  deadline; 
October  15,  1983.  Expected  to  open  in 
January,  1984.  Apply  to:  Chairman, 
Department  of  Communication,  Univer¬ 
sity  of  Central  Florida,  Orlando  FL 
32816.  The  university  is  an  Equal 
Opportunity,  Affirmative  Action 
Employer. 

CORPORATELY  owned  Southeast 
shopping  guide  group  needs  classified 
wizard  to  oversee  many  publications. 
Plan  specials,  set  rates,  train  personnel. 
Lots  of  travel.  Must  be  self  starter  with 
hands-on  terminal  experience  and  heavy 
on  innovative  selling  technique.  Send 
resume,  salary  requirements  to  Box 
6080,  Editor  &  Publisher. 

FULL  OR  PART  TIME  position  teaching 
broadcast  journalism  for  Fall  1983.  Pro¬ 
fessional  and  teaching  experience  re- 

guired.  Send  resume  by  August  12  to: 
T.  ^yllis  F.  Edelson,  Pace  Univertisy, 
78  N  Broadway,  White  Plains  NY 
10603. 


HELP  WANTED 


ACADEMIC 


NEWS  EDITORIAL — Assistant  or  associ¬ 
ate  professor  to  teach  newswriting, 
repohing  and  editing,  advise  campus 
newspaper.  Program  with  40-50  majors 
is  one  of  six  majors  in  13-member  com¬ 
munication  department.  Substantial 
professional  news  experience  and  M  A  re¬ 
quired.  PhD  in  communication  or  related 
field  preferred.  Salary  range  $18,000- 
$25,000  for  nine-month  appointment. 
Some  summer  teaching  possible. 
Position  available  August  15,  1983. 
Contact:  Murvin  Perry,  Box  22510A. 
East  Tennessee  State  University,  John- 
son  City  TN  37614.  AA/EEO. _ 

ADMINISTRATIVE 

EXECUTIVE  DIRECTOR 
Of  the  largest  and  oldest  regional 
association  of  daily  newspajjers  m  the 
country  (located  in  Chicago).  The  Inland 
Daily  Press  Association  seeks  a  dynamic 
leader  to  administer  the  Association  and 
its  $1  million  Foundation.  Newspaper 
experience  preferred.  Submit  resume 
and  salary  requirements  by  August  26 
to:  John  M.  Lavine,  Chairman,  Search 
Committee,  PO  Box  69,  Chippewa  Falls 

Wl  54729. _ 

GENERAL  MANAGER — energetic, 
experienced,  reliable,  self-starter  for  tri¬ 
weekly  (with  shopper).  Zone  6.  Excellent 
market,  highly  competitive.  Emphasis 
on  sales.  Sala^  commensurate  with 
experience,  abilities.  Stock  option.  Send 
resume,  references  to  Box  6047,  Editor 

&  Publisher. _ 

MANAGER  OF  NEWSPAPER 
IN  EDUCATION 

Excellent  salary,  benefits  and  working 
environment,  with  the  marketing 
oriented,  top  30  newspaper  company. 
The  person  we  are  seeking  will  manage  a 
growing  newspaper-in  education  pro¬ 
gram;  promoting  the  use  of  the  newspap¬ 
ers  at  all  grade  levels.  He  or  she  will 
handle  departmental  operation,  budget¬ 
ing  and  planning.  The  ideal  candidate 
will  be  skilled  at  conducting  seminars  for 
presentations,  writing  and  designing 
ads,  booklets,  pamphlets,  newsletters 
and  programs  that  promote  the  total  pro¬ 
gram  as  well  as  providing  ideas  for  using 
the  newspaper  as  teaching  tools. 

If  you  hold  an  education  degree,  have 
professional  teaching  experience  and 
believe  you  are  qualified  to  apply  for  this 
position,  please  send  your  cover  letter, 
resume  and  any  support  data  you  believe 
to  be  relevant  to:  JACK  HINES,  MANA¬ 
GER  OF  COMMUNICATIVE  SERVICES, 
Kansas  City  Star  &  Times,  1729  Grand 
Av,  Kansas  City  MO  64108. 

AN  EQUAL  OPPORTUNITY 
AFFIRMATIVE  ACTION  EMPLOYER 


HELP  WANTED 


ADMINISTRATIVE 


PERSONNEL  MANAGER 

The  Billings  Gazette,  Montana’s  largest 
and  best  newspaper,  is  seeking  a  person 
to  direct  our  personnel  function.  The 
position  is  responsible  for  employment 
recruiting  and  screening,  wage  and  sal¬ 
ary  administration,  employee  benefit 
administration  and  training  and 
development  programs.  The  qualified 
applicant  should  have  a  minimum  of  2 
years  experience  in  personnel 
administration,  enjoy  the  fast  pace  of  a 
daily  newspaper  operation,  and  be  an 
excellent  communicator.  Please  send  a 
letter  of  application  including  educa¬ 
tion,  work  and  salary  histo^  to:  Per¬ 
sonnel  Department,  The  Billings  Gazet¬ 
te,  PO  Box  2507,  Billings  MT  59103. 
EOE  M/F 

BIG  SKY  OPPORTUNITY— Publisher  or 
Editor/Publisher  wanted  for  Miles  City, 
Montana,  Star.  Six-day  offset  daily, 
circulation  4700  which  serves  a  city  of 
10,000  along  the  Yellowstone  River  in 
the  heart  of  Montana  coal  and  cattle 
country.  Must  be  dedicated  community 
journalist,  mature,  and  good  administra¬ 
tor.  Business  background  preferred. 
Address  inquiries  tO;  John  Sullivan, 
President,  Yellowstone  Newspapers, 
Box  665,  Livingston  MT  59047. 

CONTROLLER 

Chief  financial  accounting  position  with 
group  of  New  England  daily  newspapers. 
Require  solid  grounding  in  accounting, 
financial  controls,  information  systems, 
reporting  and  supervision  of  line  per¬ 
sonnel.  Important,  versatile  role  in 
challenging  organization.  Competitive 
salary.  No  phone  calls.  Send  resume  to; 
George  Wilson,  President,  Newspapers 
of  New  England,  3  N  State  St,  Concord 
NH  03301. 

COMMUNICATIONS  SPECIALIST 
$40  MILLION  manufacturer  of  knitted 
apparel  and  health  care  products  seeks 
communications  specialist  who  will  edit 
monthly  employee  newspaper,  adminis¬ 
ter  bulletin  board  programs,  write  press 
releases  and  plan  and  administer 
employee  special  events. 

Con^ny  employs  1600  ina  small  West¬ 
ern  Piedmont,  North  Carolina  communi- 
W  near  two  moderate-size  cities. 
Position  offers  wide  latitude  for  creativ¬ 
ity  and  high  visibility  in  company  and 
community.  Remuneration  com¬ 
mensurate  with  ability  and  experience. 
Generous  fringe  benefits. 

Send  detailed  resume  and  salary  re¬ 
quirements  to  Box  6078,  Editor  &  Pub¬ 
lisher. 


PUBUSHER 

The  promotion  of  our  current  publisher  creates  an  opening  for  a 
publisher  on  our  monthly  collector  car  magazine. 

If  you  have  experience  as  a  publisher,  and  specifically  in  the 
automotive/collector  car  magazine  areas-you  will  want  to 
investigate  this  opportunity. 

We’re  one  of  the  top  collector  car  magazines  in  the  country.  Our 
circulation  is  at  the  125,000  level,  and  growth  is  continuing.  In 
addition,  ancillary  products  are  in  the  plans  for  development 
and  marketing. 

In  addition  to  publishing  skills,  the  successful  candidate  will  have 
a  strong  sales/marketing  background  to  further  develop  and 
service  national  advertising  accounts. 

We  offer  an  excellent  compensation/benefits  package.  To  further 
explore  this  opportunity,  forward  introductory  letter  and 
resume  (in  confidence)  to: 

Box  6072 

Editor  &  Publisher 


EDITOR  &  PUBLISHER  for  August  6,  1983 


ASSISTANT  CONTROLLER- 
NEWSPAPER  DIVISION 
Position  available  with  large  com¬ 
munications  firm  based  in  the  heart  of 
the  beautiful  Finger  Lakes  Region  of 
Upstate  New  York.  Company  owns  and 
operates  television,  radio  and  newspaper 
operations  in  18  states.  If  you  are 
ambitious,  have  a  4  year  accounting 
degree,  a  proven  track  record,  good  com¬ 
munication  and  management  sills  and 
want  to  be  a  member  of  a  management 
team,  then  this  could  be  the  career 
opportunity  you've  been  waiting  for. 
Candidates  should  have  a  minimum  of  5 
years  accounting  experience,  preferably 
on  the  corporate  accounting  staff  of  a 
multi-establishment  company. 
Experience  in  the  Broadcasting  news¬ 
paper  industry  a  plus.  Send  resume, 
complete  with  salary  history  in  confi¬ 
dence  to:  Vice  President-Controller, 
Park  Newspapers,  Inc,  PO  Box  550, 
Ithaca  NY  14851. 


_ ADVERTISING _  j  ® 

CLASSIFIED  AD  MANAGER  1  J 
Move  up  to  Classified  Manager,  ;  | 
excellent  booming  area.  Good  fringe  !  | 
benefits,  good  base,  commission  for  per-  !  * 
son  to  take  over,  run  department.  Must 
be  a  hustler,  able  to  motivate  and  take-  ' 
charge  person.  Great  opportunity  for  - 
right  person,  classified  display 
experience  a  must.  Write  givingwork  his-  ( 

tory,  experience,  education,  etc  plus  ( 
phone  number  and  address  tO:  Don  or  < 
Keith,  Daily  Republic,  PO  Box  47,  Fair-  > 
field  CA  94533;  (707)  425-4646.  i 

_  I 

DISPUY  ADVERTISING  MANAGER  ! 
Award-winning  California  tri-weekly  . 
seeks  person  to  direct  staff  of  four.  A 
growing  one-newspaper  community  with  ' 
plenty  of  sales  potential.  Salary  plus  i 
commission  on  all  local  retail  space  I 
generated.  Benefits  include  medical,  I 
life  insurance  and  retirement  plan.  One 
hour  from  San  Francisco,  winter  sports  i 
1  */4  hours  away,  boating  galore.  Contact:  ' 
Tom  Matthews,  Publisher,  Tracy  Press, 

PO  Box  419,  Tracy  CA  95376;  (209) 
835-3030. 

HERE’S  AN  OPPORTUNITY 

TO  GROW  AS  A  MANAGER 
WITH  A  SOLID  ORGANIZATION 
We  have  an  opening  for  a  retail  advertis¬ 
ing  manager,  but  there's  much  more. 
Not  only  would  you  develop  our  sales 
staff,  work  with  our  major  accounts, 
oversee  our  sales  management  system, 
develop  and  implement  a  budget... the 
kinds  of  skills  we  expect  our  sales  man¬ 
agers  to  develop.  You  would  be  in  a 
position  to  grow  as  a  manager  with  an 
organization  that  is  expandingand  which 
will  need  general  managers  and  publish¬ 
ers  in  the  future.  The  salary  is  in  the 
20's,  plus  bonus.  The  responsibility  is 
fora  12,500 daily  in  Easton,  Maryland, 
and  two  contingous  counties.  The  quali¬ 
ty  of  life  is  superb  on  the  eastern  shore  of 
the  Chesapeake  Bay.  Please  send 
resume  tO:  Bob  Hrycyk,  Chesapeake 
Publishing  Corp,  lA  Airpark  Dr,  Easton 
MD  21601. 

ADVERTISING  DIRECTOR  , 
Must  be  promotion-minded,  aggressive. 
Weekly  group.  Zone  2.  Prefer  3-plus 
years  shopper  experience  in  competitive 
market.  $20,000  to  $30,000,  benefits. 
Box  6055,  Editor  &  Publisher. 

ADVERTISING  MANAGER 
Growing  Colorado  daily,  approaching 
16,(X)0  circulation,  seeks  department 
head  with  broad  advertising  background- 
particularly  classified  and  retail.  Aggres-  { 
sive  sales  and  promotion  minded  leader  j 
will  direct  and  motivate  a  sales  staff  of  9.  | 
Salary  and  bonus  will  generate  earnings  j 
in  $30,000+  range  to  start.  Excellent  I 
fringe  benefits.  Submit  resume  in  confi-  I 
dence  to  Box  6063,  Editor  &  Publisher.  1 


ADVERTISING  DIRECTOR 
A  new  International  Publication  is  seek¬ 
ing  people  oriented,  aggressive, 
innovative  person  with  Demonstrative, 
Successful  experience  to  manage  our 
International  &  National  Advertising 
Department: 

SEND  RESUME  TO:  THE  PUBLISHER 
PO  Box  87339 
Houston  TX  77287-7339 

ADVERTISING  SALES 
REPRESENTATIVE: 

A  new  International  Publication  is  seek¬ 
ing  an  experienced  Advertising  Sales 
Representative  in  ALL  ZONES: 
Applicant  must  have  a  strong  contact, 
and  a  minimum  of  5  years  advertising 
sales  experience  in  a  competitive  mar¬ 
ket:  High  commission  offered. 

SEND  RESUME  TO:  THE  PUBLISHER 
PO  Box  87339 
Houston  TX  77287-7339 

ADVERTISING  MANAGER 
Established  Brooklyn  weekly  seeks  cap¬ 
able  person  with  2-3  years  strong  sales 
experience.  Salary  and  commission  plus 
company  benefits.  Car  and  valid  driver's 
license  essential.  Good  opportunity  for 
the  right  person.  Send  resume  plus  sal¬ 
ary  history  to:  Pelmar  Management  Co, 
155  Elmira  Loop,  Brooklyn  NY  11239. 
An  Equal  Opportunity  Employer. 

NEW  ENGLAND  NEWSPAPERS 
Often  need  qualified  people  in  all 
departments,  (jur  free  referral  service  is 
available.  Send  in  your  resume  and  we 
will  use  it  to  fulfill  inquiries  from  our 
newspapers.  NEW  ENGLAND  NEWS¬ 
PAPER  ASSOCIATION,  INC,  223  Derby 
St,  Salem  MA  01970. 

"PENNY  SAVER”  CAREERS 
VICE  PRESIDENT  (Midwest)  to  80K  + 
GENERAL  MANAGER  (South)  to  60K 
SALES  MANAGER  (West)  to  40K 
Please  send  resume  with  $  history  to: 
Multi-Media,  7616  Lindley  Av,  Reseda 
CA  91355.  Or  leave  day  and  night  #s  at 
(213)  344-7177. 


THE  ALBUQUERQUE  JOURNAL  seeks  a 
skilled  professional  for  the  new  position 
of  Graphics  Director.  The  person  we  hire 
will  work  with  supervisors  to  ensure  con¬ 
sistency  of  design  throughout  the  paper. 
Must  have  mature  news  judgment  and 
know  photos,  typography  and  artwork 
including  use  of  color.  Include  work 
samples,  resume,  references  and  sala^ 
requirements  in  first  letter  to:  Frankie 
McCarty,  Managing  Editor,  PO  Drawer  J, 
Albuquerque  NM  87103. 


_ CIRCULATION _ 

ASSISTANT  CIRCULATION  DIRECTOR 
GREENSBORO 
NEWS  &  RECORD  COMPANY 
A  metro  newspaper  seeks  an  Assistant 
Circulation  Director.  The  position  re¬ 
ports  to  the  Circulation  Director.  The  pri¬ 
mary  responsibility  of  the  assistant  is  tc 
develop  and  implement  marketing  and 
distribution  strategies  for  the  Circulation 
Department. 

The  position  will  be  responsible  for 
designing  programs  to  increase  subscri¬ 
ber  growth  plus,  retention  of  present 
subscribers,  newspaper  carrier  sales 
promotions,  direct  mail,  premium  offers 
and  market  research. 

The  assistant's  responsibilities  would 
also  include  assisting  in  the  daily 
operation  of  the  Circulation  Department. 
Must  have  a  minimum  of  three  years 
circulation  sales  or  marketing 
experience.  A  college  degree  is  needed. 
Candidate  must  be  a  self-starter  and  be 
results  oriented.  In  addition,  a  sound 
understanding  of  marketing  concepts 
and  circulation. 

Excellent  compensation  and  the  oppor¬ 
tunity  to  grow. 

Greensboro  News  &  Record  Company 
Personnel  Department  G 
PO  Box  20848 
Greensboro  NC  27420 


WHAT  HELPS  US 
HELPS  US 
HELP  YOU 


To  expedite  your  questions, 
claims  and  payments  regard- 
ing  classified  invoices, 
please  RETURN  THE  YEL¬ 
LOW  COPY  OF  THE  INVOICE 
WITH  YOUR  PAYMENT,  and 
refer  to  the  invoice  number  in 
all  correspondence  regard¬ 
ing  your  bill.  This  will  assure 
proper  credit  to  your 
account. 


THANK  YOU: 

E&P  CLASSIFIED 
DEPARTMENT 

_ ARTIGRAPHICS 

ARTIST  with  good  news  judgment 
sought  for  65,000  circulation  AM. 
Position  requires  illustrating  talent, 
mastery  of  color,  familiarity  with 
typography,  skill  in  working  with  others 
in  conceiving  and  executing  ideas.  Send 
resume,  samples  to:  The  Birmingham 
Post-Herald,  PO  Box  2553,  Birmingham 
AL  35202. 


CIRCULATION  MANAGER 
Circulation  manager  moving  up  to 
director’s  job.  Need  capable,  carrier- 
oriented,  promotion-minded  circulator 
with  experience  and  knowledge  of  motor 
routes  and  independent  distributor  sys¬ 
tem.  Some  circulation  computer 
experience  essential.  AM  daily  and  Sun¬ 
day,  70,000+  circulation  in  Zone  1. 
Send  resume  along  with  salary  require¬ 
ments  to:  Circulation  Director,  Union 
Leader  Corporation,  PO  Box  780,  Man¬ 
chester  NH  03105. 

CITY  ZONE  MANAGER 
Earn  $20-$25,000  per  year.  AM ,  Zone  6 
newspaper.  3-5  years  circulation 
experience  required.  Send  resume  to 
Box  6071,  Editor  &  Publisher. 

CIRCULATION  MANAGER 
Highly  prestigious  professional  publica¬ 
tion.  3  years  experience  required 
including  fulfillment,  direct  mail  promo¬ 
tion  and  subscriber  relations.  Competi¬ 
tive  salary  and  full  benefits.  Unlimited 
growth  potential  with  rapidly  expanding 
company.  Reply  to  Box  6079,  Editor  & 
Publisher. 

EOE 

SALES  REPRESENTATIVE  for  large 
established  circulation  supplies,  prizes 
and  promotions  company.  Must  enjoy 
working  with  Circulation  Executives, 
meeting  goals,  and  providing  a  high  level 
I  of  service  to  our  customers.  Liberal  draw 
plus  commissions  and  expenses.  Reply 
MX  6009,  Editor  &  Publisher. 

THE  NATION'S  capital's  fastest  growing 
newspaper  seeks  qualified  area  super¬ 
visor.  Previous  district  manager  or  super¬ 
visory  experience  necessary.  Salary  com¬ 
mensurate  with  experience.  Send 
resume  tO:  Employment  Manager.  The 
Washington  Times,  3600  New  York  Av, 
NE,  Washington  DC  20002. 


LOOKING  FOR  a  future?  We  need  a 
strong  capable  district  manager  who  can 
work  effectively  in  the  field  and  produce 
results.  Good  opportunity  for  advance¬ 
ment.  Live  and  work  in  the  New  York 
Hudson  Valley.  Salary  in  teens  with  com¬ 
mission  plan  and  excellent  fringes.  Send 
resume  and  salary  requirements  to:  Dan 
Jagunic,  Daily  Freeman,  79  Hurley  Av, 
Kingston  NY  12401. 

PROMOTION  MANAGER 
Zone  7  7-day  morning  paper,  31,000 
circulation  looking  for  a  self  starting, 
aggressive  promotion  manager.  Must 
have  a  proven  track  record. 
Responsibilities  include  single  copy, 
telephone  sales  and  carrier  crews. 
Excellent  opportunity-send  resume  to 
Box  6007,  Editor  &  Publisher. 

CIRCULATION  MANAGER  with  organi- 
zational  ability.  Must  be  strong  on  pro¬ 
motions,  mailroom  production  and  have 
TMC  experience.  12,000  northern  Cali¬ 
fornia  daily  in  competitive  market. 
Please  send  complete  resume  including 
salary  r^uirement  to  Box  6041,  Editor 
&  Publisher. 

CIRCULATE  YOUR  SERVICES 
to  the 

Newspaper  Industry! 

E&P  CLASSIFIEDS 
communicate  with  the 
World's  Largest 
Newspaper  Audience! 

Call  (212)  752-7050 


ASSISTANT  NEWS  EDITOR 
The  Quad-City  Times  (65,000  daily  and 
85,000  Sunday)  needs  a  superior  copy 
editor  to  be  second-in-charge  of  night 
operation.  Applicant  needs  excellent 
desk  skills  coupled  with  the  ability  to 
manage  people  and  meet  deadlines. 
Superb  news  judgment  is  a  must  for  this 
job,  which  involves  supervising  the  en¬ 
tire  night  operation  at  least  2  nights  a 
week.  Send  resume  and  work  samples 
to:  Dan  Hayes,  PO  Box  3828,  Davenport 
lA  52808. 

ASSISTANT  COPY  EDITOR 
PART  TIME 

Part  time  freelance  opportunity  with 
weekly  magazine  for  copy  desk  pro¬ 
fessional.  Must  be  experienced  in  pro¬ 
ofreading,  copy  editing  and  headline 
writing.  Should  also  be  available  on  short 
notice  for  fill  in.  Please  send  resume  in 
confidence  to  Box  6070,  Editor  &  Pub¬ 
lisher. 

An  Equal  Opportunity  Employer 
1 - 

BUSINESS  EDITOR 
Rapidly  growing  business  publication  in 
New  England  is  looking  for  a  Rhode 
Island  based  editor.  Knowledge  of  busi¬ 
ness  plus  business  writing  skills  are  a 
must.  Send  cover  letter,  resume,  clips 
and  salary  requirements  to  Box  5960, 
Editor  &  Publisher. 

BUSINESS  EDITOR 
To  supenrise  staff  of  7  with  responsibilit¬ 
ies  fordirecting,  planningand  producing 
business  news  coverage  for  5-day  after¬ 
noon  paper  and  7-day  morning  paper. 
Prefer  previous  experience  in  business 
news.  Previous  management  experience 
required.  Send  written  application  and 
resume  to:  Mary  E.  Kress,  Assistant 
Managing  Editor,  The  Florida  Times- 
Union  and  Jacksonville  Journal,  PO  Box 
1949F,  Jacksonville  FL  32231. 

COPY  EDITORS 

Arizona  Republic  seeks  experienced 
copy  ed  itors  for  news  and  features  desks. 
Tryout  mandatory.  Send  resumes,  with 
references,  tO:  Mr.  Clair  Cobb,  News  Edi- 
I  tor.  Box  1950,  Phoenix  AZ  85001. 


EDITOR  &  PUBLISHER  for  August  6,  1983 


HELP  WANTED 


HELP  WANTED 


HELP  WANTED 


HELP  WANTED 


BUSINESS  WRITER 
Versatile  self-starter  for  six-person  busi¬ 
ness  news  staff  on  Zone  3  AM/PM/ 
Sunday,  circulation  200,000-(-.  Mid- 
August  opening  for  talented  reporter  who 
loves  to  dig  and  knows  business  writing 
doesn’t  have  to  be  boring  to  be  good.  Two 
years'  daily  experience  required.  Send 
resume,  clips  and  cover  letter.  Box 
6016,  Editor  &  Publisher. 

COPY  EDITORS  are  invited  to  apply  to 
The  Anniston  Star.  Chris  Waddle,  Man¬ 
aging  Editor,  PO  Box  189,  Anniston  AL 


EDUCATION  REPORTER 
High  quality  reporting  of  education 
issues-at  every  level  from  elementary 
school  to  higher  education-is  a  top  prior¬ 
ity  with  us.  If  you  can  give  us  coverage 
with  substance,  we’ll  make  sure  you’re 
not  buried  in  minutiae.  Send  resume, 
work  samples  and  references  to:  Roberta 
Scruggs,  Cify  Editor,  Owensboro  Mes-  | 
senger-Inquirer,  PO  Box  1480,  Owens- 

boro  KY  42302. _ 

"ECONOMICS  WRITER:  for  Daily  News 
Service  distributed  abroad  by  United 
States  government  6  years  total 
experience  required.  Experience  as  eco¬ 
nomic,  financial  or  business  reporter  re¬ 
quired.  Knowledge  of  international  eco¬ 
nomic  issues  and  Washington  economic 
agencies  highly  desirable.  Salary  mid 
20’s  to  30’s  depending  on  experience. 
Send  SF-171  (Standard  Government 
Application  Form)  tO:  USIA,  M/PDP, 
Room  518,  400  C  St  SW,  Washington 
DC  20547.  Note  Announcement  Num¬ 
ber  PDP-295-83  on  application.  Apply 
before  August  12,  1983."  USIA  is  an 
Equal  Opportunity  Employer. 

EDITORIAL  WRITER 
West  Virginia’s  leading  daily  seeks 
spritely,  sensibly  conservative  writer  for 
career  spot  on  three-man  editorial  page 
staff.  Prefer  news  experience  and 
familiarity  with  Appalachia,  but  will  re¬ 
lent  for  the  right  person.  Send  resume, 
clippings  to:  William  P.  Cheshire,  Edi- 
tor-in-Chief,  Charleston  Daily  Mail, 
1001  Virginia  St  East,  Charleston  WV 
25330. 

COPY  EDITOR 
SAN  JUAN,  PUERTO  RICO 
Largest  English  language  newspaper  in 
the  Caribbean.  47,500  weekly  circula¬ 
tion.  Business  and  finance.  Seeking  a 
person  with  excellence  in  news 
judgment,  language  usage,  attention  to 
detail  and  abiliity  to  write  informative 
headlines  that  are  not  cute  but  tell  the 
story  directly  and  concisely.  Must  have 
strong  reporter  writing  skill  and  be 
imaginative.  Will  be  involved  with  lay¬ 
out.  The  person  we  seek  must  be 
resourceful,  hard  working,  have  rewrite 
skills  and  an  eye  for  accuracy  and  clarity. 
Attention  to  detail  a  must  to  work  with 
Editorial  Department  of  ten  reporters  in  a 
challenging  environment  in  which  noth¬ 
ing  less  than  the  best  will  be  accepted. 
Fairly  fluent  Spanish  as  a  second  lan¬ 
guage  is  a  must.  Minimum  five  years 
experience  in  journalism  required. 

SerKf  cover  letter  explaining  your  fit  with 
these  requirements,  a  resume  and  clip¬ 
pings  tO:  Editor-in-Chief,  Caribbean 
Business,  Box  6253,  Loiza  Sta,  San 
Juan,  Puerto  Rico  00914. 

CITY  EDITOR  needed  for  mid-sized  dai¬ 
ly.  Must  have  enthusiasm  and  strength 
to  direct  news  staff.  Several  years  copy 
desk  experience  required.  Salary  negoti¬ 
able.  Send  resume  to:  Editor,  Daily  Pilot, 
PO  Box  1560,  Costa  Mesa  CA  92626. 

COPY  EDITORS,  REPORTERS— if 
interested  in  scheduling  interview  dur¬ 
ing  a  PME  convention  in  Louisville,  Ken¬ 
tucky,  early  November,  please  send 
resume  to:  Managing  Editor,  Standard- 
Times,  PO  Box  511,  San  Angelo  TX 
76902. 


MUSIC  CRITIC/FEATURE  WRITER 
In  search  of  knowledgeable  classical 
music  critic  who  can  evaluate  per¬ 
formances  and  educate  audiences  with 
inciteful  reviews.  We  expect  the  music 
organizations  to  be  covered  like  a  beat,  | 
and  that  you  have  a  nose  for  news  as  well 
as  features.  Area  of  coverage  includes: 
The  Virginia  Opera  Association,  The  Vir¬ 
ginia  Philharmonic  and  two  Pops  series, 
all  with  strong  community  support. 
Become  a  member  of  a  twice-daily  fea¬ 
ture  section  that  prides  itself  on  good 
writing  and  layout.  Send  resume  and 
clips  to:  Carol  Mather,  AME,  Features, 
The  Virginian-Pilot  and  The  Ledger-Star, 
150  VV  Brambleton  Av,  Norfolk  VA 
23501. 

NEWS  LAYOUT  EDITOR  by  Florida  daily. 

If  you  have  a  minimum  of  three  years’ 
editing  experience  on  a  daily  newspaper, 
have  an  inclination  and  a  verifiable  tal¬ 
ent  for  modern,  modular,  horizontal  lay¬ 
out  and  a  quick,  solid  news  and  graphic 
sense,  we  may  be  interested  in  you.  If 
you  have  these  qualifications  and  are 
looking  for  career  advancement  based  on 
strong,  proven  layout  skills  or  potential, 
you  may  be  the  person  we’re  looking  for. 

If  you,  however,  are  hoping  to  become  a 
layout  expert  overnight  or  have  done  only 
copy  editing  tor  years,  please  don’t 
apply.  Send  cover  letter,  references,  full 
samples  to  Box  5969,  Editor  &  Pub¬ 
lisher. 

NEWS  EDITOR— for  fast-growing  sub¬ 
urban  group  in  upstate  New  York  seeks 
experienced  supervisor  to  direct  sub¬ 
urban  news  desk.  Some  editorial,  layout 
and  administrative  skills  needed.  Re¬ 
quire  BA  degree  and  3-5  years  related 
experience.  Reply  Box  59/0,  Editor  & 
Publisher. 

SPORTS  COPY  EDITOR 
Strong  copy  editing  skills  a  must.  Prev¬ 
ious  experience  in  sports  preferred. 
Send  written  a^lication  and  resume  to: 
Carole  Fader,  Executive  Sports  Editor, 
The  Florida  Times-Union  and  Jackson¬ 
ville  Journal,  PO  Box  1949F,  Jacksonvil¬ 
le  FL  32231. 

SCIENCE  REPORTER 
MEXICO  REPORTER 
The  San  Diego  Tribune  is  interviewing 
candidates  for  two  major  beat  assign¬ 
ments.  The  science  reporter  covers  a 
unique  university/corporate  research 
and  development  community  that  is 
expanding  rapidly.  Solid  background  in 
science  reporting  for  newspapers  re¬ 
quired.  The  Mexico  reporter  focuses  pri¬ 
marily  on  border  affairs  with  adjacent 
Baja  California,  flash  point  of  Latin 
influx  into  Southwest.  Spanish  facility 
and  strong  reporting  background  re¬ 
quired.  The  Tribune  is  a  prospering 
Pulitzer  Prize-winning  afternoon  daily  in 
a  growing  market.  Send  resume,  tear- 
sheets  and  salary  requirements  to: 
George  Dissinger,  The  Tribune,  PO  Box 
191,  San  Diego  CA  92112. 

ENERGETIC  and  highly  organized  and 
orderly  person  needed  for  Librarian  for 
daily  newspaper.  Microfilm  reader/ 
copier  experience.  Typing  and  filing 
skills  essential.  Send  resume  and  cover 
letter  tO:  Personnel,  SAVANNAH  NEWS 
PRESS,  PO  Box  1088,  Savannah  GA 
31402. 

EDITOR  for  twice  weekly  newspaper  with 
80,000  circulation.  We  are  seeking  a 
highly  motivated,  people-oriented  pro¬ 
fessional  with  ability  to  help  develop 
long-term  strategy  and  handle  effective¬ 
ly  day-to-day  newsroom  operations. 
Competitive  and  quality  conscious  mar¬ 
ket.  Part  of  a  large  communications 
j  company  on  the  move.  Please  send  letter 
;  with  resume,  including  compensation 
1  historyto:  Frank C.  Scavuzzo,  Publisher, 
i  Ocean  County  Reporter,  PO  Box  908, 
Toms  River  NJ  08753. 


SPORTS  DIRECTOR  for  40,000-plus  ( 

Zone  7  daily.  Must  be  good  writer  with  | 
demonstrated  management  talents.  ( 
Emphasis  on  structuring  a  department  | 
that  will  produce  thorough,  dependable,  \ 
consistent  high  school,  junior  college,  | 
coll^  and  professional  sports  package  , 
for  demanding  readers  in  large  area. 
Must  abe  able  to  motivate  staff,  improve 
quality  of  their  work.  References  re-  j 
guired.  Reply  to  Box  6035,  Editor  & 
Fniblisher. 

NEWS  EDITOR  for  5000  circulation,  6  ' 

day  daily  in  Central  Missouri.  Send 
resume  and  clips  to:  Daily  Guide,  Box  { 
578,  Waynesville  MO  65583.  ! 

NEWS  EDITOR  tor  Midwestern  Catholic  ' 
diocesan  weekly  paper.  Must  be  strong  | 
on  graphics  and  layout.  Box  6082.  Edi¬ 
tor  &  Publisher. 

OHIO  WEEKLY  looking  for  sharp  gal  who 
can  move  into  cozy  but  busy  society  and 
church  groups  to  generate  lively  copy  j 
and  layout.  Photography  essential.  Call:  i 
Jim  Russell;  (419)  935-0185. 

POSITION  AVAILABLE  for  editorial  writ¬ 
er  with  strong  conservative  political 
philosophy.  Salary  negotiable.  Send 
resume  to:  Editor,  Daily  Pilot,  PO  Box  1 
1560,  Costa  Mesa  CA  92626.  | 

REPORTER  ! 

The  Sacramento  Bee  has  an  opening  for  i 
a  reporter  in  home  fashions.  Individual 
must  have  excellent  writing  skills  with  an  ! 
ability  to  cover  a  wide  range  of  topics  in  | 
the  home  fashions  and  interior  design  i 
field.  Familiarity  with  contemporary  : 
California  living  styles  is  important.  I 
Competitive  salary  and  benefits.  Please 
send  resume  and  salary  history  to:  Per¬ 
sonnel  Department,  The  Sacramento 
Bee,  PO  Box  15779,  Sacramento  CA  1 
95852.  I 

An  Equal  Opportunity  Employer.  ! 

EDITOR  i 

Wanted  for  established  publication  on  | 
enhanced  oil  recovery.  Background  in  j 
business  or  technical  reporting  a  must.  ! 
Competitive  salary/benefits  package  I 
with  expanding  newsletter  firm.  Send  I 
resumeandclipsto:  Pasha  Publications, 
1401  Wilson  Blvd,  Arlington  VA  22209.  ! 
Non-smoking  office.  No  phone  calls.  | 

RARE  BIRD— someone  who  combines  1 
the  hands-on  skills  to  produce  a  snappy 
news  package  every  day  with  the  ambi¬ 
tion,  concepts  and  managing  potential 
to  develop  into  newsroom  boss-or  pub¬ 
lisher.  Small  sophisticated  Northwest 
dailywith  lots  of  good  things  to  offer.  Box 
6033,  Editor  &  Publisher. 

RESUMES  SOUGHT  NOW  by  pro- 1 
gressive  East  Texas  6-day  daily  only  80  | 
miles  from  Dallas.  Opening  now  for  { 
sharp,  dependable  person  who  can  take 
layout  load  off  Managing  Editor,  write 
weekly  column  and  get  stories  we’re  mis¬ 
sing.  Good  spelling,  grammar  a  must. 
VDT  helpful.  3-5  years  experience  but 
consider  others.  State  salary  needed  in 
first  letter.  Dave  Hillsamer,  Managnng  ! 
Edioo,  News-Telegram,  Sulphur  Springs  I 
TX  75482  ; 

MANAGING  EDITOR  i 

With  a  feel  for  community  news  sought  ' 
by  50,000  circulation  Zone  2  daily.  | 
Must  provide  strong  leadership  for  staff ; 
of  50  reporters  and  editors.  Works  close- 1 
ly  with  and  reports  to  executive  editor.  | 
j  Management  experience  and  proven  | 

'  skills  a  must  for  this  position.  Write  Box 
6069,  Editor  &  Publisher.  ! 

MARYLAND  publishing  firm  seeks  assis-  j 
tant  editor/researcher  to  compile  and 
produce  telecommunication  directories 
and  operate  related  research  services,  j 
Entry  level  position.  Resume  and  salary  i 
I  requirements  to  Box  6068,  Editor  &  j 
Publisher. 


GANNETT  NEWSPAPER  in  a  Big  Ten 
town  is  looking  for  two  good  sports  writ¬ 
ers.  One  will  help  cover  University  of 
Iowa  sports.  This  person  probably  has  2 
to  4  y^rs  of  experience,  although  we’d 
be  glad  to  talk  to  a  recent  grad  who 
covered  big  time  college  sports  in  col¬ 
let.  Our  other  opening  is  for  a  high 
scThmI  sports  writer  who  will  give  us  the 
best  prep  coverage  in  Iowa.  Send  resume 
and  writing  sample  to:  Carl  Schierhorn, 
Managing  Editor,  Iowa  City  Press- 
Citizen,  TO  Box  2480,  Iowa  City  lA 
52244. 

i  GRAPHIC  ARTS  EDITOR 

j  The  Standard-Times,  a  50,(XK)  PMer 
j  with  Sunday  edition,  seeks  an  individual 
I  with  demonstrated  flair  for  page  layout 
I  and  design  along  with  proficiency  in 
color  grai^ics  and  photography.  Super¬ 
vises  two  staff  artists  and  four  photo¬ 
graphers.  Prefer  news  background  in 
writing  and  editing.  Contact:  David  L. 
Swearingen,  Managing  Editor,  PO  Box 
j  D912,  New  Bedford  MA02742.  Notele¬ 
phone  calls  please. 

GENERAL  ASSIGNMENTS  reporter,  en- 
try  level.  We’re  a  training  ground  for 
Harte-Hanks  Communications,  Inc. 

I  Many  career  growth  opportunities.  Send 
I  resume,  writing  samples  to:  Linda 
{  Adams,  Big  Spring  Herald,  PO  Box 
!  1431,  Big  Spring  TX  79720. 

!  GENERAL  ASSIGNMENT  Reporter  for 
award  winning  community  newspaper 
group.  Experience  preferred  but  we’re 
willing  to  train  the  right  person.  Letter, 

!  resume  and  clips  tO:  Steve  Ruelke, 

1  Taconic  Newspapers,  TO  Box  316,  Mill- 
brook  NY  12545. 

"HOW  TO  GET  HIRED  IN  JOURNAL- 
ISM”  For  information,  write:  Northwest 
I  Marketing  Limited,  Box  3658-J,  Lacey 
I  WA  98503. 

I  HOME  FASHIONS  EDITOR 
I  The  Sacramento  Bee  is  looking  for  a 
I  home  fashions  editor.  Individual  must 
have  thorough  knowledge  of  interior 
design,  home  fashions,  furniture  design, 
home  entertainment  and  lifestyle 
trends.  Must  also  have  strong  experience 
in  copyediting,  layout,  photography,  and 
artwork.  Competitive  salary  and 
benefits.  Please  send  resume  and  salary 
history  to:  Personnel  Department,  The 
Sacramento  Bee,  TO  Box  15779,  Sac¬ 
ramento  CA  95852. 

An  Equal  Opportunity  Employer. 

IF  YOU’RE  THE  BEST 
Monthly  trade  magazine  seeks  energetic 
rising  star  to  come  aboard  as  staff  writer/ 

:  photographer.  Small  daily  or  weekly 
j  experience  preferred.  Position  demands 
top  reporting/rewriting  skills,  a  keen 
I  sense  of  initiative,  a  willingness  to  put  in 
I  extra  hours  and  travel  as  needed.  Better 
conditions  and  pay  than  newspapers,  su¬ 
per  Sunbelt  location.  Send  resume  and 
salary  historyto  Box  6076,  Editor&  Pub¬ 
lisher. 

I  LINE  EDITOR 

'■  j  Join  team  of  5  editors  on  medium-sized 
' !  daily  in  lovely  Northern  California.  Need 
I  aggressive,  exact  editor  with  desire  to  get 
I  ahead.  4-5  years  experience.  Box  6038, 

I  Editor  &  Publisher. 

!  MANAGING  EDITOR  for  4000  circula- 
I  tion  twice  weekly.  Will  also  coordinate 
I  edit  staff  of  3  other  small  weeklies  of 
I  2000  circulation  each.  Minimum  4 
yearscommunity  newspaper  experience. 

I  William  Brehm,  San  Luis  Publishing  Co, 
i  1253  West  I  St,  Los  Banos  CA  93635. 

i  _ 

I  THE  COURIER  HERALD,  Georgia’s 
;  award-winningest  daily  newspaper,  has 
an  opening  for  sports  editor.  Good  salary 
I  and  fringe  benefits.  Send  resume  to: 

,  I  Doug  Hall,  Drawer  B,  Court  Square  Sta- 
'  tion,  Dublin  GA  31040. 
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WANTED:  Editor/eeneral  manager  for 
The  DIALOG,  40,000  weekly.  Catholic 
Diocese  of  Wilmington  DE.  Editing,  writ¬ 
ing,  graphics,  managerial  experience 
necessary.  Photographic  skills  highly 
desirable.  Applicant  should  have 
knowledge/understanding  of  Catholic 
religion.  Address  resume  and  writing 
samples  to: 

Search  Committee 
The  Dialog 

c/o  Vy.  Rev.  J.  Thomas  Cini 
PO  Box  2030 

Wilmington  DE  19899-2030 


WANTED  IMMEDIATELY— Sports  editor 
for  6  day  daily  in  Central  Missouri 
Ozarks.  Send  resume  to:  Larry  W.  Freels, 
c/o  Daily  Guide,  Box  578,  Waynesville 
MO  65583. 


SOUTHERN  CALIFORNIA  1 
Expanding  morning  newspaper  requires:  { 

1.  Experienced  rewrite  person  with  i 
potential  to  become  an  assistant  city  | 
editor. 

2.  Staff  artist-maps,  charts,  illustra¬ 
tions,  etc.  ' 

3.  Experienced  business  writer.  ^ 

Send  full  details,  samples,  references  | 
first  letter.  Norman  A.  Cherniss,  Execu¬ 
tive  Editor,  The  Press-Enterprise,  Box  j 
792,  Riverside  CA  92502.  ' 


THE  CHICAGO  REPORTER,  a  monthly 
investigative  publication  on  racial  and 
urban  issues  in  metropolitan  Chicago, 
seeks  a  Spanish  speaking  journalist  to 
specialize  in  Latino  affairs.  Rewrting 
ei^rience  necessary.  Salary:  $17,000- 
$20,000.  Send  resume  and  writing 
samples  to:  The  Chicago  Reporter,  18 
South  Michigan  Av,  Chicago  IL  60603. 


THE  PERSON  who  will  be  city  editor  of 
this  mid-size  Zone  6  daily  will  have  a 
reporting  background,  several  years  desk 
experience,  a  firm,  gentle  hand  with 
young  reporters  and  an  avid  interest  in 
the  community  he  lives  in.  State  salary 
requirements  when  sending  resume.  Box 
6053,  Editor  &  Publisher.  ! 


TECHNICAL  EDITOR 
Will  assist  editor  of  a  nutrition  journal. 
Knowledge  of  nutrition,  journalistic  style 
and  English  usage  is  critical.  Typing 
skills  required.  BS  degree  in  nutrition  or 
related  field,  and  expertise  as  an  edito¬ 
rial  assistant  preferred.  Word  processing 
skills  useful. 

Incumbent  is  responsible  for  the  effi¬ 
cient  flow  of  materials  from  the  time 
manuscripts  are  received  until  the  time 
of  publication.  This  includes  editing 
manuscripts,  proofing,  and  compiling 
end-of-year  index. 

Send  resume  and  two  short,  non- 
returnable  writing  samples  to:  Mary  En¬ 
gel,  172  Thackeray  Hall,  University  of 
Pittsburgh,  Pittsburgh  PA  15260. 

An  Affirmative  Action,  Equal  Opportu¬ 
nity  Employer. 


WEEKLY  NEWSPAPER  editor  for  the 
Gila  Bend  (Arizona)  Herald.  Will  be 
respqnsible  for  news  products  of  com¬ 
munity  newspaper.  Must  locate  in  Gila 
Bend.  Advertising,  commercial  printing 
background  and  newspaper  layout 
desired  but  not  required.  Right  person 
will  assume  complete  responsibility  for 
local  operations.  Good  salary  com¬ 
mensurate  with  ability  and  good 
benefits.  Apply  in  writing  to:  Donovan 
Kramer  Jr,  Associate  Publisher,  Casa 
Grande  Valley  Newspapers  Inc,  RJ  Box 
639,  Casa  Grande  A2  85222. 


WRITER 

National  bicycling  magazine  seeks 
experienced  health  and  fitness  reporter 
for  assignments.  (Contact:  BICYCLING 
Magazine,  33  E  Minor  St,  Emmaus  PA 
18049.  Attention:  Tracy  DeCrosta. 

42 


REPORTER 

Fast-growing,  news-oriented  hot  weekly 
newspaper  covering  all  forms  of 
electronic  media  seeks  aggressive  repor¬ 
ter  to  handle  major  breaking  news  events 
from  Washington  bureau  and  provide  in- 
depth  analysis  and  interpretation  relat¬ 
ing  to  electronic  media.  Several  years 
reporting  experience  required  with  daily 
newspaper,  business  journalism, 
electronic  media  backgrounds  helpful. 
Past  coverage  of  FCC,  Congress, 
Supreme  Court,  other  Washington 
agencies  desirable.  Send  resume  and 
clips  to: 

Bob  Harris,  Managing  Editor 
Electronic  Media 

740  N  Rush  St 

Chicago  IL  60611 

(A  Crain  Communications  publication) 
EEO  M/F 

EDITOR 

Wanted  for  established  publication  on 
enhanced  oil  recovery.  Background  in 
business  or  technical  reporting  a  must. 
Competitive  salary/benefits  package 
with  expanding  newsletter  firm.  Send 
resume  and  clipsto:  Pasha  Publications, 
1401  Wilson  Blvd,  Arlington  VA  22209. 
Non-smoking  office.  No  phone  calls. 

FREELANCE 

MORE  WRITERS  NEEDED 
Nationally  circulated,  monthly  pro¬ 
fessional  news  journal  needs  more  free¬ 
lance  writers  to  report  locally  on  rapidly 
expanding  home  health  care  industry. 
Professional  associations  located  in 
most  state  capitals.  Ideal  opportunity  for 
additional  income  for  established  report¬ 
ers,  medical  or  not.  Send  resume  and 
clippings  to:  Marlene  Eddins,  Health 
Journal,  3100  University  Blvd,  S,  Ste 
239,  Jacksonville  FL  32216. 

WANTED:  EDITOR 

Outstanding  feature  oriented  weekly 
newsp^r  covering  suburban  Peoria  Illi¬ 
nois.  The  person  chosen  would  be 
responsible  for  all  editorial  content  of 
two  weeklies  serving  the  affluent  part  of 
the  community.  Must  be  aggressive, 
experienced  newsperson  with  a  flair  for 
layout,  design,  editing  and  features.  Sal¬ 
ary  commensurate  with  experience. 
Send  resume  to:  Dave  Pfanschmidt, 
5717  N  Humboldt,  Peoria  IL  61614. 

JOB  LEADS 

NEWSPAPER  training  needed  in  many 
PR/editorial  areas.  For  newsletter  rates: 
M  Sternman,  68-38  Yellowstone,  Forest 
Hills  NY  11375. 

MAILROOM 

EDITORIAL  CARTOONIST 

The  New  Haven  Register  is  looking  for  an 
experienced  cartoonist  who  combines 
perception,  sensitivity,  intelligence  and 
good  humor  with  artistic  ability  and  a 
conservative  viewpoint  on  local  issues. 
Send  resume,  samples  of  your  work  and 
salary  history  to:  Personnel  Department, 
The  Jackson  Newspapers,  40  Sargent 
Dr,  New  Haven  CT  06511. 

MAILROOM  MANAGER  for  medium 
sized  AM  daily  in  Zone  6.  Top  position  in 
mailroom  requires  intelligent,  aggres¬ 
sive  individual  looking  for  challenge  with 
growing  organization.  Sheridan 
experience  a  must.  Compensation  pack¬ 
age  includes  performance  bonus.  Send 
resume  and  salary  history  to  Box  5704, 
Editor  &  Publisher. 

MARKETING 

MARKETING 

DIRECTOR  OF  MARKETING 


Number  1  firm  in  the  home  furnishing  industry  Is  seek¬ 
ing  management-style  individual  to  direct  com¬ 
munications  with  manufacturers,  store  buyers  and 
the  media.  Media  background  for  public  relations 
capacity  required.  Also  must  have  publishing 
experience  with  emphasis  on  printing,  production  and 
layout.  Must  be  willing  to  learn  to  sell.  A  knowledge  of 
the  furniture  industry  or  wholesale  market  system 
preferred.  Please  submit  detailed  resume  including 
business  experience,  education,  salary  history  and 
business  references  to; 

Director  of  Marketing 
PO  Box  828 
Highpoint  NC  27261 


PRESENTATIONS  MANAGER 
The  Winston-Salem  Journal  &  Sentinel 
needs  a  strong  copywriter  to  translate 
marketing  data  into  effective  advertising 
presentations,  sales  materials,  trade  ads 
and  promotional  campaigns.  Powerful 
copywriting  skills  are  essential  as  well  as 
some  research  and  creative  ability.  Past 
direct  mail  experience  would  be  a  plus. 
Send  resume  and  salary  requirements 
to:  Personnel,  Piedmont  Publishing,  PO 
Box  3159,  Winston-Salem  NC  27102. 


You  May  Take  One  Giant 
Step... 

toward  a  better  job 
by  placing  your  ad  in  E&P's 
Positions  Wanted  section! 


PRESSROOM 


EXPERIENCED  PRESS-CAMERA  super¬ 
visor  for  Cottrell  845  8-unit  press. 
Experience  on  small  Goss  presses  a  plus 
also.  Will  report  to  Production  Manager 
in  Zone  6-Gulf  Coast.  Insurance-profit 
sharing,  excellent  salary-flexible  work¬ 
ing  hours-send  resume  and  salary  history 
to  Box  6020,  Editor  &  Publisher. 

PRESS  FOREMAN 

Immediate  opening.  6  unit  Goss  Urba¬ 
nite.  11,50(J  daily  plus  a  number  of 
commercial  jobs.  Need  experienced 
working  foreman  to  take  charge  of 
scheduling  jobs,  ordering  supplies  and 
managing  people.  Salary  negotiable. 
Write  giving  references,  salary  require¬ 
ments,  etc.  to:  Robert  W.  White,  Pro- 
pessive  Communicative  Corp.,  PO  Box 
791,  Mount  Vernon  OH  43(550;  (614) 
397-5333. 


(X)MPOSING  R(X)M  manager  for  7  day 
50,000  plus  circulation  AM  in 
Anchorage  Alaska.  The  person  we  need 
must  have  experience  in  all  phases  of  a 
composing  room  operation  which  pro¬ 
duces  over  700  pages  a  week  in  addition 
to  commercical  printing.  Knowledge  of 
Sll  front  end  system,  Compugraphic 
8600  typesetters  and  Advantage  II  add 
system  is  a  definite  plus.  As  part  of  a 
management  team  you  will  motivate  and 
lead  a  dedicated  group  of  30  young 
enthusiastic  employees.  If  you  qualify, 
call  or  write:  Dale  L.  Bussow,  Anchorage 
Daily  News,  Pouch  6616,  Anchorage  AK 
99S02:  (907)  786-4357. 


COMPOSING  ROOM  FOREMAN  for 
weekly  California  shopper,  190M 
circulation.  Must  have  experience  in  all 
phases  of  composing  room  and  produc¬ 
tion.  Ideal jxjsition  for  assistant  ready  to 
move  up.  Excellent  salan  and  benefits. 
Send  resume  to  Box  6049,  Editor  &  Pub¬ 
lisher. 


ELECTRICAL/ELECTRONIC 
MAINTENANCE  FOREMAN 
Zone  9  metro  has  an  opening  for  a  fore¬ 
man  to  supervise  maintenance  electri¬ 
cians.  Responsibilities  include  plann¬ 
ing,  purchasing,  scheduling,  budget 
preparation  and  coordination  with  other 
departments.  Strong  supervisory  skills 
essential.  Heavy  emphasis  on  predictive/ 
preventive  maintenance  and  technical 
training.  Position  is  salaried.  Please 
send  resumes  to  Box  6083,  Editor  & 
Publisher. 


PRODUCTION  MANAGER 
We  are  looking  for  an  energetic,  pro¬ 
gressive  supervisor.  Functions  will 
include  managing  the  night  shifts  of  the 
composing  room,  pressroom,  camera/ 
plateroom,  and  mailroom.  The  ability  to 
manage  people  is  essential.  Candidates 
must  possess  knowledge  of  offset  print¬ 
ing  and  the  ability  to  make  quick,  sound 
decisions.  We  are  a  7-day  a  week 
operation  that  prints  a  daily  newspaper 
and  a  large  volume  of  commercial  work. 
Excellent  salary  and  benefits.  Box  6067, 
Editor  &  Publisher. 


THECHICAGO TRIBUNE,  a  leader  in  the 
communications  industry  has  recently 
established  a  Quality  Control 
department.  We  have  completed  our 
conversion  to  a  new  production  facility 
including  the  most  advanced  equipment 
in  the  industry.  We  are  looking  for  quali¬ 
fied  candidates  to  fill  TWO  positions. 

•Quality  control  manager-prepress: 
responsible  for  developing, 
implementing  and  monitoring  process 
control  standards  in  composing  and 
camera  departments,  including:  type¬ 
setting,  halftones,  color  separations, 
film  and  chemistry.  Qualified  candi¬ 
dates  should  have  previous  experience  in 
operation  and/or  management  of  a  color 
scanner  and  other  prepress  systems  as 
well  as  strong  analytical  and  com¬ 
munication  skills. 

•Quality  control  manager-press/ 
mailroom:  responsible  for  developing, 
implementing  and  monitoring  process 
control  standards  in  plate,  press,  and 
mailroom  operations,  including:  color 
and  halftone  reproduction  and  com¬ 
mercial  printing.  Qualified  candidates 
should  have  previous  experience  with 
offset  lithography  and  have  strong 
analytical  and  communication  skills. 

We  offer  an  excellent  salary  and  benefits 
package.  If  interested,  please  send 
resume  to:  435  N  Michigan,  Room  634, 
Chicago  IL  60611. 


E&P  CLASSIFIEDS 
PRODUCE  JOBS 
FOR  NEWSPAPER  PEOPLE 
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PROMOTION 

ADMINISTRATIVE 

PROMOTION  MANAGER 

Major  daily  newspaper  in  competitive 
market.  Staff  of  12,  significant  budget. 
Must  thrive  on  pressure  and  competi¬ 
tion,  and  have  managerial  and  creative 
experience.  Qualified  candidates  send 
resume,  salary  history  and  cover  letter  to 
Box  6081,  Editor  &  Publisher. 

GENERAL  MANAGER/Business  Man¬ 
ager/Controller  Candidate-18  years 
experience  in  four  groups-lOM  to  60M 
circulation  operations-union  or  non- 
union-revenue  builder/expense  reduc¬ 
tion  repairman  with  your  people  or  find 
and  train  my  own.  Family  man,  commu¬ 
nity  oriented  with  top  references.  Avail¬ 
able  due  to  partial  liquidation  of  group. 
Call  M.j.  Cone;  (5042  649-0809. 

PUBLIC  RELATIONS 

CORRECTION 

Application  deadline  for  Public  Relations 
Consultant/Writer  with  the  City  of  Palm 
Springs  was  July  25,  1983. 

GENERAL  MANAGER  with  proven  rec¬ 
ord  of  success.  Finance,  systems,  and 
operating  experience;  planning  for  and 
control  of  total  newspaper.  AbiliNtotake 
charge  and  achieve  goals.  Seeking 
senior  management  position.  Write  Box 
6064,  Editor  &  Publisher.  i 

SALES 

ADVERTISING  SALES 
REPRESENTATIVE 

Experienced,  aggressive  advertising 
space  salesperson  needed  for  a  fast 
growing,  competitive  Florida  market 
publication.  Salary  commensurate  with 
experience.  Send  resume  with  cover  let¬ 
ter  to  Box  6054,  Editor  &  Publisher. 

PARTNERS  NEEDED  in  several  regions 
to  market  professional  advertising  pro¬ 
gram  to  small  town  business  owners.  NO 
INVESTMENT  REQUIRED.  You  provide 
the  sales.. .we  provide  all  service  and 
materials.  Your  share  of  profits  should 
exceed  $35,000  per  year.  Must  be  able 
to  travel  up  to  3  nights  per  week.  Send 
resume  to:  Bob  Manley,  Box  8888, 
Amarillo  TX  79114. 

PUBLISHER/EDITOR  with  25  years 
experience  in  all  departments  on  dailies, 
weeklies.  Paper  sold,  looking  for  last 
move.  Prefer  Zones  3-4,  will  consider 
others.  45,  married,  daughter  13.  Call 
Moody  Hamrick;  (615)  890-0620. 

PUBLISHER,  32,  of  twice  weekly  seeks 
new  challenge.  News,  photos,  sales 
experience  and  awards.  Ad  degree,  profit 
maker,  solid  references.  Prefer  eventual 
ownership.  Box  6057,  Editor  &  Pub¬ 
lisher. 

PUBLISHER — 7  years  publishing  a  daily 
and  4  years  publishing  a  group  of  4 
weeklies  gives  me  the  experience  neces¬ 
sary  to  manage  your  newspaper.  Desire 
to  become  part  of  the  community  the 
newspaper  serves.  G.A.  Lords;  (503) 
842-5421. 

25  YEAR  OLD  Zone  5  weekly  shopper 
seeks  ambitious  salesperson  for  position 
as  display  classified  ad  manager. 
Straight  commission;  good  benefits.  Call 
Gary  Canon;  (515)  233-1251. 

CARTOONIST 

EDITORIAL  CARTOONIST— AAEC 
member;  published  in  3  papers;  seeks 
position  with  daily.  Write:  Box  171, 
Liverpool  PA  17045. 

ZONE  5  daily  wishes  to  expand  its  terri¬ 
tory  and  seeks  aggressive  promntion- 
minded  advertising  salesman  who  loves 
to  sell  and  is  ready  for  management 
responsibilities.  Starting  pay  in  mid-20s 
plus  lucrative  commissions  and  top 
fringe  benefits.  Send,  in  confidence, 
your  resume  and  tell  us  about  your  sales 
achievements.  Write  Box  6045,  Editor  & 
Publisher. 

EDITORIAL  cartoonist,  illustrator, 
experienced,  published  in  Southeastern 
newspaper.  Will  relocate.  Write  for  sam¬ 
ples.  Box  6052,  Editor  &  Publisher. 

CIRCULATION 

HELP  YOURSELF 

To  the  job  you  want  by 
selling  your  talents  in 
E&P’s  Positions  Wanted 
section. 

CIRCULATION  MAN,  30  years 
experience.  Seek  work  with  daily.  Box 
5994,  Editor  &  Publisher. 

CIRCULATOR:  Experience  with  AM,  PM 
dailies,  weeklies,  TMC,  voluntary  col¬ 
lect,  boy  crews  and  phone  rooms.  Seek¬ 
ing  to  relocate  in  management  or  staff 
position.  Box  6048,  Editor  &  Publisher. 

POSITIONS 

WANTED 

MANAGER  Experienced  with  proven  rec¬ 
ord  seeks  long  term  challenge  on  aggres¬ 
sive  daily.  Box  6075,  Editor  &  Publisher. 

SEASONED,  proven,  multi-faceted, 
flexible  circulator  seeking  challenging 
position.  Box  6034,  Editor  &  Publisher. 

ACADEMIC 

EDITORIAL 

EXPERIENCED,  AGGRESSIVE, 
ENTHUSIASTIC  secondary  publications 
teacher/advisor  seeks  college  level 
position.  Master's  degrees  in  education 
and  journalism.  George  Taylor;  (717) 
668-4451. 

COPY  EDITOR,  reporter,  photographer; 
management  experience;  on  medium 
daily;  seeks  move  to  coast  or  desert. 
Spouse  similarly  qualified.  Box  6008, 
Editor  &  Publisher. 

CREATIVE,  award-winning  feature  writ¬ 
er  +  copy  ^itor  seeks  challenge  at  met¬ 
ro  daily.  Five  years  of  experience  as  life¬ 
style  ^itor,  news  editor  and  reporter. 
Trained  by  expert  in  graphic  design. 
Degree  sociology -i-  journalism.  Pro¬ 
ductive,  self-motivated  journalist  meets 
deadlines  in  advance,  (iail;  (409)  898- 
7104  after  5. 

ADMINISTRATIVE 

CREDIT  CONSULTING,  30  years 
experience  in  credit,  8  years  in  publica¬ 
tions,  8  years  owning  collection  agency. 
Expertise  in  classified,  display,  and 
computers.  Call;  (509)  248-MlO. 

DO  YOU  NEED  AN  EXPERIENCED 
PUBLISHER-GENERAL  MANAGER- 
with  weekly-daily-TMC-shopper  know 
how?  Prefer  Zone  4.  Ready  to  relocate. 
For  complete  background  write  Box 
6046,  Editor  &  Publisher. 

EXPERIENCED  sports  writer  looking  for 
new  challenge  with  solid  organization. 
Two  degrees  in  journalism  and  4V^  years 
experience.  Contact:  Mike  Weaver,  555 
E  El  Camino  Real  #605,  Sunnyvale  CA 
94087;  (408)  735-8431. 
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POSITIONS  WANTED 

POSITIONS  WANTED 

EDITORIAL  1 

EDITORIAL 

ACCOMPLISHED  newspaper/magazine  1 
writer  seeks  daily  sports  section  needing  i 
qualityfeatures.Zone8,9preferred.  Box  1 
6062,  Editor  &  Publisher.  { 

1 

AWARD  WINNING  sports  columnist  1 
wants  to  write  humor  column.  Covered  | 
NFL,  NBA,  World  Series,  college.  1 
showed  humorous  side  of  sports.  Now  1 
want  to  show  the  humorous  side  of  life. 
Box  6065,  Editor  &  Publisher.  | 

1 

FORMER  EDITOR  of  a  college  daily 
seeks  a  job  as  managing  editor  of  a  week¬ 
ly.  1  am  a  1983  graduate  and  have  work¬ 
ed  for  2  professional  dailies.  John 
DiPalazzo,  PO  Box  1703,  Cotuit  MA 
02635. 

HARD-WORKING,  VDT-trained,  May 
graduate  of  Master  of  Journalism  pro¬ 
gram  seeks  entry  level  slot  on  a  daily 
paper.  Will  goanmhere.  Please  contact: 
MarkSuchecki,  1023  Beacon  St,  Brook¬ 
line  MA  02146;  (617)  739-0650. 

SEASONED,  total  pro  daily  editor,  | 
strongest  on  motivation-development,  1 
needs  operation  sincerelv  committed  to  | 
excellence  and  growth.  Box  6037,  Edi¬ 
tor  &  Publisher.  j 

NEW  MISSOURI  grad  with  reporting 
experience  seeks  reporting  job.  Will  relo¬ 
cate.  Phil  Beene;  (314)  527-7673. 

NEW  YORK  CITY  OR  BOSTON 

SPORTS  WRITER — desk  man,  12  years  | 
on  daily.  Looking  for  challenge  in  Zone  | 
1,2  or  4.  Top  quality  work  guaranteed,  j 
Box  6056,  Editor  &  Publisher.  | 

Experienced,  award-winning  writer  and 
editor,  metro  dailies,  seeks  challenging 
editorial  or  public  relations  job  in  New 
York  City  or  Boston.  Box  6005,  Editor  & 
Publisher. 

SPORTS  REPORTER,  COPY  EDITOR.  6 
years  on  55,000  AM  daily.  Versatile, 
dedicated,  knowledgeable.  Can  cover  j 
preps  to  pros  in-depth  with  flair.  Pro-  : 
vocative,  insightful  columnist.  Solid,  I 
experienced  desk  man,  strong  on  news  j 
judgment,  headlines,  copy  editing.  Anv 
Zone,  any  size  daily.  Box  6073,  Editor  & 
Publisher.  j 

NEWSMAN,  BA.  More  than  a  decade  of 
experience  in  sound  reporting  based  on 
research  ability.  Career  position  sought. 
Box  5642,  Editor  &  Publisher. 

NEWSPAPERMAN  AVAILABLE:  J- 
school  grad  up  through  the  ranks  with 
several  dailies;  editing,  photos,  VDT, 
teletext  experience,  also  MA  and  teach¬ 
ing  stint  in  publications,  some  ad  sales. 
Jeff  Stone,  826  Lincoln,  Prescott  AZ 
86301. 

1 

THE  BEST  FEATURE  and  sportswriter  in  ' 
Utah  is  looking  for  a  job  after  the  death  of  { 
his  newspaper.  Presently  trapped  in  a 
conservative  Mormon  culture,  this  | 
aggressive  professional  seeks  an  oppor¬ 
tunity  to  join  an  equally  aggressive 
organization.  Master's  degree  in  jour¬ 
nalism;  college  teaching  experience; 
excellent  layout,  photography,  and  copy 
editing  skills.  Will  relocate  within  a  week 
for  a  solid  career  opportunity.  Speak 
some  Spanish  and  have  covered  the  war 
in  El  Salvador  as  a  freelance.  Richard 
Barnum-Reese;  (801)  539-8968. 

REPORTER 

Freelancer,  opposed  to  poverty, 
including  his  own,  seeks  permanent 

1  position.  Several  major  credits  and 
strong  local  government  experience. 

!  Internship  with  Baltimore  Evening  Sun. 
j  Copy  editor,  news  and  feature  writer  for 

1  college  paper.  VDT  experience,  photo 
skills.  Johns  Hopkins  grad  with  political 
!  science/creative  writing  background. 

'  Mark  Trachtenberg,  195  St  Paul  St, 
i  Brookline  MA  02146;  (617)  734-2612 

TOP-NOTCH  REPORTER  with  metro 
experience,  who  has  chased  a  news 
career  to  the  Wild  West,  Far  East  and  a 
few  spots  in  between,  looks  for  place  to 
settle  down.  Seeks  major  metro.  Prefers 
state/regional/national  desk,  but  open  to 
suggestions.  Available  this  fall.  For 
resume  and  clips,  write  Box  6074,  Edi¬ 
tor  &  Publisher. 

RELIGION  reporter/writer.  Editorial 
experience  in  Europe;  4  years  as  a 
religious  researcher  and  writer.  BA  Jour¬ 
nalism,  MA  Theology  and  World  Reli¬ 
gions.  Excellent  working  knowledge  of 
theology,  world  religions  and  new 
religious  movements/cults.  Mark 
Albrecht,  1375  Crescent  Dr,  Elm  Grove 
Wl  53122;  (414)  782-5388. 

VETERAN  reporter  of  Three  Mile  Island 
and  other  major  stories  in  Pennsylvania 
is  seeking  career  move  to  Philadelphia  or 
nearby,  /^e  34,  married  and  stable,  1 
have  lO  years  of  solid  credits,  including 
a  Keystone  news  series  award.  From  the 
whimsical  to  the  nuts  and  bolts,  1  have 
made  it  all  compelling.  Box  6006,  Editor 
&  Publisher. 

SPORTSWRITER  with  pro  basketball, 
baseball  and  football  magazine 
experience  seeks  job  on  a  daily.  1  also 
have  expert  knowledge  of  hockey  and 
enjoy  college  and  high  school  sports. 
Zone  9,8  or  7  preferred.  Tony  Cooper, 
7727-166  Margerum  Av,  San  Diego  CA 
92120. 
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Two  publishers  end  cable  tv  services 


Two  newspaper  companies,  Florida 
Publishing  in  Jacksonville,  and  Lexing¬ 
ton  (Ky .)  Herald- Leader  Co. ,  a  Knight- 
Ridder  Newspapers  subsidiary,  have 
pulled  out  of  cable  text  joint  ventures 
because  of  a  lack  of  interest  by  viewers 
and  advertisers. 


Lack  of  interest  cited 

ers  and  advertisers  for  such  a  service  to 
make  it  self-supporting  in  the  foresee¬ 
able  future. 

“We  are,  therefore,  terminating  our 


Associated  Press. 

Whyte  said  he  doubted  one-way 
cable  text  could  ever  have  much  poten¬ 
tial  for  classified  ads  because  viewers 
do  not  want  to  sit  in  front  of  a  screen 
and  wait  for  ads  they  are  interested  in  to 
roll  by. 


The  Herald-Leader  Co.  decided  it  joint  venture  with  TeleCable  at  the  end  The  channel  also  did  not  sell  many 


could  spend  its  money  “more  pro¬ 
ductively”  on  its  newspaper. 

The  company  will  cease  operating 
Telepress,  a  three  channel  service 
which  is  a  joint  venture  with  TeleCable 
of  Lexington,  on  October  3 1 .  The  com¬ 
pany  said  it  spent  $100,000  in  capital 
expenditures  on  the  cable  venture,  and 
during  its  16  months  of  operation,  costs 
outstripped  revenues  by  $250,000. 

Creed  Black,  publisher,  said  two 
reasons  for  Telepress’  failure  to  attract 
readers  and  advertisers  were  its  all-text 
format  and  its  being  only  a  one-way 
service. 

“We  never  considered  going  into 
video,”  he  said.  “We’re  word  people 
and  we  wanted  to  see  what  the  demand 
was  for  text.” 

Black  added:  “If  text  services  are 
going  to  be  successful,  we  probably 
need  to  give  the  viewer  some  control 
over  the  information  he  receives.” 

Black  said  TelePress  tried  to  “over¬ 
come  that  problem”  of  lack  of  selectiv¬ 
ity  by  scheduling  its  information. 
“That’s  not  as  satisfactory  as  being 
able  to  select  what  you  want,  when  you 
want  it.” 

Black  said  he  has  not  decided  what 
arrangements  will  be  made  for  the  five 
full-time  employees  and  one  part-timer 
who  were  hired  for  Telepress.  “Most  of 
them  were  hired  specifically  for  this 
project  with  the  understanding  it  was 
experimental,”  he  said. 

Telepress’  three  channels  included 
one  carrying  texts  of  Herald-Leader 
and  wire  service  news  stories,  a  chan¬ 
nel  for  sports  stories  and  results,  and  a 
channel  for  community  notices  and 
classified  ads. 

TeleCable  will  continue  to  operate 
the  three  channels.  CNN  Headline 
News  will  be  on  one;  Reuters  Race 
Wire  will  appear  on  the  sports  channel; 
and  the  community  bulletin  board  will 
show  public  service  announcements. 

In  his  announcement  on  Telepress’ 
termination.  Black  stated: 

“When  we  launched  Telepress  last 
year,  we  explained  it  was  a  research 
and  development  project  financed  by 
our  parent  company.  Our  aim  was  to 
test  audience  and  advertiser  reaction  to 
text  material  on  cable  television. 

“After  16  months  of  operation  and 
extensive  research,  our  conclusion  is 
that  at  this  time  in  Lexington  there  is 
insufficient  demand  among  both  view- 


of  the  experimental  period  on  October 
31  instead  of  exercising  our  contractual 
option  to  continue  the  service  for  a 
minimum  of  three  more  years. 

“We  have  found  TeleCable  a  coop¬ 
erative  and  professional  partner  in  this 
joint  venture  and  consider  our 
experiment  productive. 

“On  the  basis  of  what  we  have 
learned  in  the  process,  our  judgment  is 
that  at  this  point  our  resources  and  time 
can  be  spent  more  productively  on  our 
newspaper.” 

After  four  years  of  operation,  Florida 
Publishing  decided  not  to  renew  its 
second  two  year  contract  with  Area 
Communications  Cablevision  of  Jack¬ 
sonville  to  provide  text  news  on  Chan¬ 
nel  12. 

James  L.  Whyte,  vicepresident  and 
general  manager,  cited  “no  revenue 
potential,”  including  lack  of  viewers, 
as  the  main  reason  for  terminating  the 
agreement. 

Channel  12  featured  capsulized  ver¬ 
sions  of  stories  from  FPC’s  Jackson¬ 
ville  Journal  and  Florida  Times  Union 
as  well  as  weather  and  stories  from  the 

J.  Scoff  Schmidt 
replaces  McCrohon 

J.  Scott  Schmidt  was  named 
vicepresident  of  news  and  information 
of  the  Tribune  Co.,  Chicago,  succeed¬ 
ing  Maxwell  McCrohon,  who  left  to 
join  UPI  as  editor-in-chief. 

Schmidt  was  president  and  chief 
executive  officer  of  Tribune  Newspap¬ 
ers  West  Inc.  of  Los  Angeles,  which 
publishes  Los  Angeles  Daily  News. 

The  announcment  said  Schmidt  will 
be  in  charge  of  activities  aimed  at 
expanding  resources  for  gathering 
news  at  the  company’s  newspaper  and 
broadcast  outlets  and  he  will  partici¬ 
pate  in  editorial  product  planning  and 
consultation  for  Tribune  newspapers. 

Readership  study 

The  Simmons  Market  Research 
Bureau’s  1983  college  market  study 
shows  that  college  students  seem  to 
prefer  their  college  newspaper  to  the 
local  daily  papers.  About  two-thirds 
read  a  local  Sunday  paper  and  few  read 
the  Sunday  comics  even  though  one  out 
of  four  read  comic  books. 


display  ads. 

Added  David  Hedges,  general  mana¬ 
ger  of  Florida  Publishing’s  cable  sub¬ 
sidiary,  Coastline  Communications: 
“We  didn’t  see  a  tremendous  future  in 
alpha  numeric  news.”  He  explained 
that  viewers  tended  to  stop  and  watch 
for  a  few  minutes  and  then  switch  to 
entertainment  channels. 

Hedges  said  FPC’s  current  thinking 
is  that  interactive  systems  may  be  of 
more  interest  to  viewers.  Florida 
Publishing  has  an  agreement  with 
Times  Mirror  Co.  for  local 
development  of  TM’s  videotex  system. 
Gateway. 

Coastline  Communications  is  also 
continuing  to  sell  local  video  ads  on  five 
satellite  networks  offered  on  Area’s 
cable  system. 

Two  staffers  who  edited  stories  for 
Channel  12  were  given  new  assign¬ 
ments  at  the  papers.  A  part-time  staffer 
was  let  go. 

A  third  cable  service,  operated  by 
the  Johnson  County  Daily  News  in 
Olathe,  Kansas,  went  off  the  air  last 
spring. 

Bernard  J.  Bidder  Sr. 
dies  of  cancer 

Bernard  J.  Ridder  Sr.,  70,  former 
publisher  of  The  Journal  of  Commerce, 
New  York,  and  board  member  of 
Knight-Ridder  Newspapers,  Inc.,  died 
at  his  home  in  Pasadena,  Calif. ,  July  29. 

He  became  publisher  of  the 
Pasadena  Star-News  in  1956  when  Rid¬ 
der  Publications  bought  the  paper  and 
for  many  years  was  chairman  of  the 
board  of  Ridder  Publications. 

Ridder  was  well-known  as  a  breeder 
and  owner  of  champion  race  horses  and 
had  served  as  president  of  the  Califor¬ 
nia  Thoroughbred  Breeders’  Associa¬ 
tion. 
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Howto  get  our 

OCR 


to  handle  w>ur  mail 


Make  sure  your  business  mail  meets  a  few  simple  standards  set  by  the  USPS.  By  doing 
so,  you’ll  be  helping  us  fulfill  our  commitment  to  automation.  And  that  will  mean  not  only 
more  efficiency  for  us.  But  more  stable  postage  rates— more  accurate  sorting— and  more  con 
sistent  delivery— for  you.  Here’s  all  we  ask. 

Make  sure  it  all  shows.  Our  Optical  Character 
Reader  (OCR)  can  process  your  mail  instantaneously 
—as  long  as  the  complete  address  is  visible.  If  you  use 
a  window  envelope,  leave  at  least  V4"  margin  under  |  C 
the  address  and  on  the  sides.  Avoid  any  printing  other 
than  the  address  on  or  below  the  delivery 
address  line  across  the  entire  face  of  the 


MR.rniD  BAXTIR 
Ul  RA8T  WACKIR  DRIVI 
CHICAOO.  II  60601 


envelope.  And  our  OCR  will  get  a  perfect  view, 
ke  sure  it’s  all  clear.  The  OCR  needs  print  that  contrasts  well  with  the 
background.  As  well  as  characters  that  don’t  touch.  Standard  size  print.  And 
the  city/state/ZIP  Code  line  of  the  address  no  farther  than  2V4  inches  from  the 
bottom  of  the  envelope.  Keep  these  simple  points  in  mind,  and  your  envelope  will 
be  letter-perfect. 

So  start  helping  your  Postal  Service  automate  today.  Just  make  sure  your  mail 
meets  our  standards.  And  we’ll  automatically  meet  more  of  yours.  For  more 
information,  call  your  Postmaster  or  Customer  Service  Representative  -ASAP 

♦OPTICAL  CHARACTER  RtADER  **PRtXrY  DARN  QUICK  ©  usps  i983 


The  improvement  is  automatic. 


First  place  award  winners  (from  left)  Rand  Carlson,  Peter  Copeland,  Michael  Quintanilla,  Jesse 
Tinsley  and  Andrew  Sparke. 


^^xans  like  to  do  things  in  a  big  way,  and 
we’re  no  exception.  The  El  Paso  Herald-Post 
captured  10  awards,  including  four  first  place 
honors,  in  the  annual  Texas  UPI  Editors 
Association  competition.  Included  in  the  honors, 
was  a  sweep  of  the  investigative  and 
interpretative  reporting  category. 

First  place  honors  went  to: 

—  Michael  Quintanilla  in  community  service 
for  his  handling  and  writing  of  the  Herald-Post’s 
Operation  Noel  that  raised  money  to  buy  clothing 
for  the  city’s  needy  children. 

—  Peter  Copeland  in  investigative  and 


probing  the  El  Paso  Electric  Company. 

—  Jesse  Tinsley  in  spot  news  writing  for  his 
story  about  the  breakup  of  one  of  the  country’s 
largest  alien  smuggling  rings. 

—  Rand  Carlson,  graphics  editor,  and  Andrew 
Sparke,  news  editor,  for  front  page  make-up. 

Other  award  winners  from  the  Herald-Post 
were  Editorial  Page  Editor  Angela  Hogue, 
reporters  Joe  Olvera  and  Bill  Loving,  and 
photographers  Jerry  Littman  and  John  Hopper. 

The  motto  of  the  El  Paso  Herald-Post,  a 
Scripps-Howard  Newspaper,  is  The  Newspaper 
That  Serves  Its  Readers.  It  has  been  that  way 


interpretative  reporting  for  his  four-part  series  for  more  than  100  years. 

El  Paso  Herald -Post 

A  Scripps-Howard  Newspaper 


